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Executive Summary

This research highlighted the factors influencing the adoption of new
products in a practical study on the product "Kafta" meat alternative, as the
sales of the product did not achieve the desired results after the launch in
2016, due to many factors including the new product was not accepted, there
for we had to find Solutions for the company to improve sales, increase
product promotion and understand the barriers that prevent consumers from
experimenting with the product and what are the best promotional tools for
it. The focus groups were the starting point for the survey. The sample was
limited to 231 samples that could be studied within the city of Damascus.
The study found that the best means to be used for promotion which have the
greatest impact are the social networking sites and the best tools that
affecting the adoption of new products is verbal marketing Word Of Mouth

and based on the result recommendations were developed.
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To what extent do you trust the following forms of advertising?

Global Average

Don't Trust Much/
At All

Recommendations from peopla | know
Consumer opinions posted online
Editorial content such as newspaper articles
Branded Websites

Ernails | signed up for

AdsonTV

Brand sponsorships

Ads in magazines

Billboards and other outdoor advertising
Ads in newspapers

Ads on radio

Ads bafore movies

TV program product placements

Ads served in search engine results
Onlina viden ads

Ads on sodial networks

Online banner ads

Display ads on mobile devices

Taxt ads on mobile phones

Source: Mielsen Global Trust in Advertising Survey, Q3 20M
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