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S Jully (S sl sl sy ol lad sl ollie) Jl ladlly ldY)
(387) leans &l ) dil) o glaia) las) & als de)Y) ALY e Gl
55kl (e Ao gena o (Sae IS8 S QL) Gae Gl of ) dila) (pad
oy Gl a6 S ol elaly ol il Jlel) glay ) sged)

A iga Al Gllaadldl pes SlaeY) Ga 18T ()

allad) Judas ol =12

Al Gand) b asied) Gl iy Baa Claa) shaly bl Jiad S

sl Lslasy) cullly)

Flis S W dalaa -

%g.obd\ Jalanl) -

Bl il ) all Jolanll -
(One-Sample T.Test) jlaa) -&
(Regression) ,lasyl Jias -
(Independent-Sample T.Test) _Lisl -~

Gaal) 3gaa  -13
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H(2012) Ul e ins (2012) S OIS sed e Gand) ea) (ha) Siay
:g.'nlSAS\ aldl-a

caall sl A ¢ Uy sl acal Dlas clghnyg (3ed Aiide (b Cand) Gaala s

Ganl) -14
s Al Jgaadl) Candl) (panaly
sl alad) U o sngall Jeail) a5 1Y) Juall) i

Dkaa) Gl Jslay Sl g illy ddlaaly Gl AlGe Capaill Jeadll 38 ety
L) dad a0 Aila) clgina

Gl sae Jadug oyl HUaY) gy 1 SEY Jualll-c

L Ofalul ()88 Gasing @iiall e Gad) ddee (luy :dgY) Gasall -15
@ ool G Dl jhall asedes el e Gl ddee (55 dalsal)
celydll LA Alas) die ellgiod)

S gila s Gk e OleY) aenal b Gl s il A Gasall -16
Shlally gl Cslaly Jiaal) QU z3saiy LEEN Judid zisar oay culld
LKl

CAllS (Pley) B Leadieal) Cially Alany) blal 3 Gy (Gl dagdl —17
LQsdall PheYls sl Jaaty salls b lSally cudlly )eadll

G Cus ddle ) Allll Al Sl cbasl ) 8 Gy taahl) Gl -18
Sl clbaglia¥ly 4,30 Glasliadly LSHaY) Cladlial) & Gmad) 1

21



ey maai die aidh A L) HLY) (e Gl Gl 38 O ) sl
A osrdlly Ple) @l e gl (S S
Sl addll Hhadial ddeidl Culgal) e B ey owldl Gasddl -19

il s abialy bl byl 3 53l SISEY) (e ddBlia Cun e DleY)

G il addl) shadial Slladd ALYl (dleY) b perdiad) Galasl)

oY)

duadll o ety G Dllailly dulaad)l duball e Hle say tGIAN Jualll-c
Gl Jlia) & ey ol 4 deadiiedl Genliall Gliy Gaa cblodl
cluaglly i) (adlaialy dnlad) clulall ce d)lhe Lgadalig

aball-&
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ey B cial) Jalad s Al Gasal

Aidley) Jiluoll Ldatl) jlYly cladl i) sl Gasal)

IS b Eaaiall Gaddd) :Gualdl) G

24



-

: dag

Alae dapds Cabidng (miall e dimo Dlee dlgiddl 4 agt Jhd V8 S ey
~dadiye) piiall AASH Camag o sare g miie ¢ ane k) milall dxph sy Galll
Lale Joeaall ) cllginal Caag pdlia o mindl e Cndll Llee (geiaty ¢(duatiie
sl ellgind) b alll aiand Sl el ey et A ellgal ey CallSsy
Bl wads J BeY DA o Gladll oy Cun Ble) (2 i) ge Gnlll dilee
L bl lgiad) Dl bl L Ldle)

Jalgall ey o) Ganl b (il cinlaa Bae duadll 130 oadins o Lo e el
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S Guasall

iiall oo

Lvie clatiall (e daliadl Blally cilagledll e Eand) dilee 3 cllgioa) bajiy,
ilSs Tana ginall 138 OIS 13 il e Cinill duaal Slafig cle (Shd U AL ey
llSilly adliadl e dasete miall e cllgieall Ginn ddee (G S5 L Gly cdadise
e lde Joand) cllgiual ey Al 2dlialld  (Moorthy, 1997) Gl dalany ddasyall
flal 0S5 8y (Y el e Jgeanll Jia (tangible) dusele (55S5 88 Gl dolee
) S Wi ¢(Hawkins, 2007, p547) bl e ol Jladll (asids Jie dusele ye
Bbad) Gl Cadlssy Jaill CaallSs e ogd Lgaiad gl ey

rpial) (o Gl dalac 2 Bsall Jalgali-1
{29 (Hawkins, 2007)dalse e il (o dinll dolee & 55
(Market characteristics) &gl gailas -1 -1

Glaiiall e Higiall ol sae Can (e il e Gl didee & Goull (ailias s
Glaglaall 81539 ((store distribution)  jalidl iy ¢(number of alternatives)
LK (@Sl —claii —ﬁm)):si Bigiall Jiladl ol LlSé (information availability)
Gy chadaye Aot ) Jseasll G cllgid) dai cully Gl lee Cakady il
ouls ol o paldll dasgie Cuuny o) ailads il ellgiad) G ol
S Adle Baga 93 (9 M8 iialld ¢(Lichtenstein, 1993) Bgwll daladll Lailiadll Cuwsy

cAllgin IS B0 rany AT ) cllgine e danls 8 calidy 38 SN Cua (e dasenal
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ddee A (distances) bl ddlually (location)adsall Cus (e aliall il g
llgis muid) ehyd dal o abiall dllgind) Ly asi Al QDL saed il (e Canl
Algicaall gy 3 Jallss (Dellaert, 1998)Liad Yo cllginn la¥) alel g Tagas by
Oe die Gl Jla) (e HESH B e Y i) o ol gl e pia 4pal ad (530)
55 il Lo Jgeandl ey Sy gl Tuie e ellginall €13 Ll ca 3$5e ol

Dalial Al e Sl (i il e Gl Adee Juday 38 43l Lad) 53gal

Slagleadl g o il ge gl diay dlee 8 Load 55i5al) Boud) pailad (1
sl She (& pagally QDY) DA Gay Goull (0 @lagledd) o duany cllginld
GoAY) OSlginall Gag

(Product characteristics) :zilall jailad —1-2

Product ) culaitall uldg CA) Cuwsy ey Jolat M mitall e Gl dolee
) z s Al @l Benal) Cilatialld cmilall pailadg daubh dus (e (differentiation
zha ass il e Gl Ll G LS AW claiid) e 58T Gny Gl
396l ehiS alad) Zhie (B adeas Al clatiall el 4 cllgioal) aicien 8 cllgil
v (a B5llS (9l ehd Y b g s 06 A Al Caras Dl

(Widrick and Fram, 1983) 8)luudl Jlae mrolestt dadd Ao Joemall [V 1 Jlad)

(Consumer characteristics) :élgiwall pailas —1-3

cdigall carlaill (ggina) g (alag oo laial (Sie (e degiiall cllgival (ailad g
sl APl Glaglaall Jlaie g misall e Gl dolae (& (-- Aaelaa) Al (Jaal)
pll o el aal (gilly Cagiall cllginadli ((Rozario and Douglas, 1999) il

Ganll gl Ty ey (3 Jillog Ami o Lgal<s Laal) Linglgi€all 51 dlyny 38 a5l il
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¢l gongal Gulually Catiall e cllgiuall Gl (Selliy JBY) AaSH) 53 il e
Jla s cda pe 48 b il s Le AICEAT 4yt die @llgiadl 4l Cunien L Jdly
gl e il dawilly a1 Sy ¢ AT o e Gl ela Y 4l o yall Jal) ala)
238 ehd (A Sl may cllgind) Jan s30ae Ak o e ae Al AR 5palla
Glagleall e cllgial Gay  JUll ¢(Ratehford, 2001) sl abidll ade g aaa (e AS) )

e Ak gl il Al 5agan A8)a0 43ya el Jla

@lanalS) (Highly involved) il ae adije dals)y) asal (A ellgioall EGang

(+ il (Gaad) (DY) 4l dalial) Clagleall jalean b (el el @iy Al
shdl caladl du)lly clall Heed Capaanl elldy il 1 (e Clagln o Jsuaall
L Jlas Nl «(Perceived Risk) «laa) jhaalls Cajpal jpedll 13ay cilavial) ol (fia

¢elyaall bl g

(The Perceived Risk) &)iall jhaill-2

Jasll 8 Tils ol bl ) Sl vie gl 45 jedy W ladll agde

Cling ) kil J8 e daladin) S5 ((19208) palall (il Clinyde di (galady|
Bauer .3 1960 ole i «(Finance) iy (Economics) salai¥l )l aia
Wallach y Kagan 4aas i guseill Jlae A (perceived risk ) el jhall ageha
shall aseie iyl 1960 ole Bauer cuuaid (Dawling and Staelin, 1994) 1964.le

rellgiall Hlat dgag e @yadll

Gl gl dallie il sS Laie Gaaad il (Uncertainty) du)lly clal) Al 48
( Dowling, 1986) "zl ¢yl xic (adverse consequences) cligiwll

perceived ) <haall Glall abey dankd 4l Lad chudl il Caply

Tl ehd B (contemplating) gaall &l e cliguadl J8 o (uncertainty
(Biswas et al, 2006)
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S (e g5t s el iy ain e e Alse At Al Gad (53 llgiadls
Mg ¢(Blackwell et al, 2006, p323)zitalh ddyall alessl e plasl Glill e goug
oS 13) Leadls (Bearden and Shimp, 1982) ziiell jaw g li)l e cldlly Hladlly )sadll

(Grewal et al, 1994):&\}'5 sac ¢yl Hladll ((Biswas et al,2006) Lz laie
(Hawkins et al.2007, ) :é,aal) jladl) &gl —1-2

sy :( Performance or Functional Risk) _adisll jhil) gf ) jhas -
Lglhall datiall e sacg cdle adgia 9o WS zitall Jdae p2e Jlas) )
.(desired benefits)

gl Ol cllgind) i e gl lall :( Finanical Risk) Gl kil -
cdhyd e deaia) A<l ganen Y a8

a4l Gaaal a8 il G cllgiadl 52 :(Physical Risk) gawal) jhali-c
R ICEQUEHJY. L R VL JUP R 1 AVEN [ S, g FEWEN

gl ehyd G dllgind) sd e byl :(Social Risk) elaay) jhdli-
g ehal AV b Zha¥) e gsi )prdllS elan) anay DL Y
el pans

Yzl g aall By Cayny 4 llgiudl gei :(Time Risk) cdgl) jhad—7
el o Jsand) (e ssaall 53 pe by

ryaal) il [ gndd) dallaa (3 k22
238 ey éhaall Hhall Heedl) dallesy cantadll dal e @l Gan cllgiud) aig

(Schiffman and Kanuk, 2007) :ykll

scilaglaal) o Gadd) i
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se DA e dhaall ladll Caddl iid) e Glaglas e Jyeanll dligind) au
Al aal § gaaall Lgaaky s (Word—of-Mouth) adll dalS° jaliadll 28 ?‘J ey lae
sBaaY) e dadiall ilaslaall (55 e JSE Gallls (Bgigas 238 adly padd sl ol Al
G lad) e Lady A0 dali e dediall Cileslaall (35l 0o ST CulEY)
YRtk Coa el s She (S adl ) a8 Glagbeal)l o dllgiid) e duany
Algiceall Lajil) 715 gall JSha by giiall Chieny pailiad go by dllginall (el
Dty cAadliall Gilaiall (e 0yt pe el Alie (e 4SS Glaglas e Jpanll
degia cullud dgag DA (e Clasladdl Ao Jguaall Aladll jabadl e Ll ey

ey cOlaally Sl cllels 48,0 GDe YIS (Sled

e Alle Aoy Uagye i) 05 Laie ) (8 Sk Gy cllgiod) oy
ST Glaglae cllgisa) pan LalSy o (Andipe lle Joumnll LS 5lan o)yd AlaS) 3ylaladl)
LA sy shall el el ST S Sl gl e 08 oy

:Z\:ul.&'d\ ddlall eYell—

Aol o iiall Wise sladl P o il ehd (o adgiall Sl cllgiod) cuay
O e dplas Adle (e e pa Adaye Al Ly gl (g3l (5 Ladind ¢l
gy e Algindl Lo JSh A Y @Al Gaa e OsSie dulatll Akl o
1Yy 81 s Hhal Guleal) dligiondl) & LS cana A5k ehd a Yy dliens ohyally

ey il Joatll AliE Jily mially AL

1l Aadlall Auiall) 5y pdally AN
Well=) iy mall dlaill dadlall cmiiall ae dise 5 dlla ¥ oA ellgiaadl @
G Jemdl digpead) Lplaill Akall slaly 8asa &) cllgiual) aiay L Llad ((Known

By old donig 5l addgen cual (gl rw AN (ddgyeall j2 dlaall Al

iliey 058 Lluadtll 550l 2205 (favorable brand image) ulill pladl b Lbiads
CoAY) Ol aca ASHE Lundli e
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Aalall Auadl) §y gl Ao slaiel)-&

o ziall 138 ehd g il e Ahee Gilaglie gl dlley ¥ (63 dllgivall acia
ah L 05 A el e bl cllgivall 3 Sied colpdll Jae daany gl drew
el gl Jhe Gigan Jla 8 aadlay sl i) Joadd slasiad e

s omaldl) e Gall -

A e omel e Jpaanll ) sl ehd (B phlia i @) dllginall oa
bt dllginall fpaai Sl (Warranties) dllsl) 5 olecall clalgd DA (e daid)
Jagad sl Jlal salels cV Al (ans 8 ddaigad Jin o) aiail) egu e Aaslll JlacY)
b2 GY Al 8 daew)l Sleall e s U bl cllged) @ WS )
Gsd b <8 Lyl a3 Ul adiaall 3 daled) dabiadls 2igs daew )l cilgal)

ol 0501 Ll aey daal) 55 Lt A lalgllS cdaiall A58l Caylal

t&uanal) uaaln

Gamdl 3 s (g oDl ey 3 lgindl G Gamaal 138 8 Gow Lo LidaaY

Gsadly Bl Baxxie Jalgmy il el e Giadl dee G Langy ccanliall gl Lasy

Algindl Jaad Blalaal) (e g5 (gpn Slatiall Gan ehd of oo & gl gl
Aginlles dal e @l pand Ll

SN Bl e 4l Glagled) e Gaall 8y Beud) Lailiad s & il Lyl
ol G (@BDleYl il g clegbe o dllgiad) GBA e deany
Adbidal) A5lig<a Jgag (e manal Jga o0 Guglic e 8 dealdll Gaaluall
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Qf.&“ Giasall

(Advertising Design) ¢Sley) asawal 7 iy el

eaiie (leY) o0 ol dwadl) ol Laliy) Gl G saadl) Ludliall daim

Laaal 3 Ay PleY) maal i shall Lo ding Laadll f il cllgiod) Do) e
@3l L 12y ¢(Smith et al, 2008) 1Al (e bye e AGE) Cileddy) Cilatie Jua b
Hammer et ) DleY) sliagaall cawn Lo digang cllgiadl Cirgian Al GldleY) 54 )
pelind Alad Gldle) el ids a3 4 GlAE) sliagaall sda sy ¢(al, 2009
Llad il ey o Jng ccargivall dlgioad) ) Jomaglly sloaguall ells 3)5a
Ba Glag dllgiuall ol i o 538 Adlel @ilisay Bl e gsa3 o B Y

+(Shimp.2010, p208) z=iial eyl Lula] ojubats 4183 3 disms

Gang Ayl 3l cadled DA (e (Dle Yl asenad e Gndll a5 Cajpeiia

cllgiaall (e zhal skl Lad (o (el dllgndl i 44<
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(Hierarchy of effects model) ,ilill Judud zigai —1-2

ale (100) e e 5381 25 (MY U Shdll gl dolu 3l duhy alaay) i
(AIDA model)éllgiwaly (Do) 13l 7 1i 7 3503 Jsl gunh G ¢ (Weilbacher, 2001)
(1925) ole Strong  Liad asy e 7z 35l asig <EIMo Leuis Ja ;= (1898) ale
Algiad) dslu 4 S5 (Me) Ol AIDA z3gai yadlisg ¢(Vakrastas and Amber, 1999)
) Car gl O G (20) ISl (8 da gl A A Y1 byl Pls e
slaa¥) 313 a5 (e cdplail) Aadlal) ol il g cllgiuall oli) Cia g8 (Dled

el ehal ellguall sal dag)llg

Jadl i ALaiay) oLiisY!

( Action) (Desire) (Intreset) (Attention)

(2) s

(AIDA z3sai dal e Judus)

)'BTJ Lead o) zigall (Lavdige & Steiner, 1961)ax Laid s"_a:a);; Ay < Jagill 239
(4ug «(Hierarchy of effects HOE)):{B‘US\ Judadd z 3903 989 (YL ellgiuall gl
SV cellgindl doles 5l Jalye casyig dxada G e AIDA #3543 20 HOE z3a
(Lavdige & Steiner, 1961) Zayf (e Yay Jabye L ) dabyall élls Jiad HOE 35w
(2008 sy 58) Y ald) gl 250l 23505 Jalye pe 4l A1) Jalyall 020 Liad
top Jealadilly dalyall odag

(Awareness) oLiY) -1

(knowledge) laslaall aes =2

(Liking) elgiwall Jua =3

(Preference) Juadill —4

(Conviction) &Uﬁ}f\ -5
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(The actual purchase) )&l )i dlasl —6

Laad Jagis @yl ddee e 35l HOE 3503 (1968) ol McGuire 3k S,
:ghjlagu\ ) d;\)d\c.c:\_gujj u‘j\_g‘?n_, 5“{3 1) é}Lﬂ )Biﬂ"! Lo L‘\A\JAM

(Presentation) syl sl sl —1
( Attention) ol -2
(Comprehesion) agalls &l )2y =3
(Yielding) Jsall —4

(Retention) Ll&aYly el =5
(Behavior) &loludl -6

Gty (DoY) iy e s 48 223 HOE g 3pad Aluidl) 2l Jalyall il

Gloglaall Ao Jany o5 cdoylaall Ladlal) o il a3 (awareness, attention) ellgicl)

e ovie Liy cileslaal) @by cllginall Jd Jla g caiall (ailad @y agdl LU
celpdll oles Alasly il ¢ BB (preference) Juadi oladlg (liking, yielding)

Attitude ) cligind) cilalat) b chag ) lplaill ae 8l Jald 7 3se0 4iliny
dalp Jlaid) Sa dus (Clow & Baack, 2010) «(Lavdige & Steiner, 1961) (theorys
plat¥) ClisCe ae anesl (Smith et al, 2008)dalye &S ) L3l Julis z3sa
SY) ila el e (Cognitive) slat] SOV OsSall el Cus DA (Attitude)
el (il Ol s clagleall pany ool Ly HOE zisail 4yl
@Sobedl Gl el Ly cJuiadilly daall Laay dadlly NG Giilssall e (Effective)
celylly & LEY) Leag OfinaaY) piila ) e (Conative) oladU
poead Bl Sl Ll Jalye Juls Ol (HOE) sl Jodas zdga a0
Lo HOE z3gai 3t ¢(Clow & Baack, 2010, P174)llgiuall lgy sty 3 bl s
e bl agag ) i) s g Al il (g AbeasS Jaih (Sle) il o) 4L
Weilbacher, ) ll) Zsad dale dudad xe B8 Y sl g LY cllgiual 2dx 08 A
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ol Sl ol Alaall Gliall S el pad ik e Dl g il Alls & (2001
oo Ty Allgied) G o (el adlia Sy @l 2 ey ehall ale cllgivdl ey o8
Lo Jalall Jasil o @bl oy 580 Jals z35a3 Jabie (e dlaye AT

(Means-End Chain) _ieall Ji) cigbul —2-2

Algieadl) sl pgh o 2y (PleY) s G ) Gilad) zapal) b Uiy of s
1982 ale i (D) maai cullid o AT Csll 55 s3a A Gillian ¢ Jyal
Means—End Chain ade 3l (DleY) asewaiy Lead il 7350 I Gutman Jas
oailad oy bl 3 dldiie yalic EDB Gw zisell 138 aes Cus Model
Loty ¢(Values) éllgivall a8y (Consequences) zitall aladiul =iy «(Attributes) zisall

Pty Auluia jualic el ) Al & jualiall 2010« Baack & Clow Juaid

(Product Attributes) ziiall (ailas -1

(Consumer Benefits) cllgidll lgde Juany Al adliall -2
(Leverage Point) aslly adliall G dda )il of ALY s el =3
(Personal Values) cllgiuall Luai il ol -4

(The Executional Framework) ¢Sledd shasll Uyl -5

sk aeadll) Syl saalie Pla ey dllgindl Jaa s MEC 230 (e Cangllé
Ao o Jyemal) 4l a giiall (ailad & (Y lede Cpeiin ) Al LY
(Mort & Rose, 2004) «(Kaciak & Cullen, 2006) 4x3) duaddll adll (3eals lasip ddle
.(Gutman, 1982) «(Doucette & Wiederholt, 1992)
o leSna oy Lpanag Bladl 09l il ciled o Bl (& il (ailadd
gilie 0o ade diany of dlgad) Qe L e Ble A pid)l Dlgal dad
aati) o Dlgin) 2ey (Detriments) cladsse e avan of ol L ol (Benefits)

Qe adlia oo g Jlact Eigan pacg Blwdl 2l ¢1aYé (Shimp, 2010, P228) gl
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Algiaall ey Slasne 2 Bl & Jlacl) Eipang oY) Chaca L dllgind) Ly
deans o ey A bdlY) Jon paddl) Cilaing’ g8 cllgiall ail Lol Ll ¢ lguinl
ey OIS ¢(Shimp, 2010, P228)"dllgind) sl (catalyst) siad) sf il a5 ledle
lede duany o o (A Bl i) oy (B3l Bl 82L8 G B cllgindl)
coepainall Jog Aaally lAl aljialy OleY g saleaally dopally daiall Blglosal) :cllgiosall

GsSs o L) oed il aladiad o @Dlgi) 2 o Lad Gutman, 1982 i
Aol ik o(risk)shlie mualsy dnbe a5 of Sl cdeiie maans Lulad)
gl ae A5k Lol b aladiud e dllgiadl lgle deasy 3 L)
Osolt) dles oy aag OS] (dlle d8ag moag Cldg duanye AdLS saalde & depdl)
o Baded) Ll e Apladl iy Al syl DlEN as LB
.(light—emitting diods) LED Ll g

5l i) ailad” Gl ies (3 )JSAN 8 maage s WS MEC z3gai dae 441 ()
ooy (Means) Jilus o= Ble 4 (COnsequences) =il (attributes) A<l
shimp, 2010, ) "(End) 43 dlagiyall dasdll of Llgill Jmy cllginal) Jaa o 5506 Jilagl)

(228
(values) (Consequences) (Attributes)
\M/(Shimp, 2010, P228) jsad
b Sl dlgs Jils g
(end) (3) Jsa (means)

MEC z3sa dac 41
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Culall ailiad (e el MEC zisei dee 4l e Yo (4)JS80 mangs

ulal)
ailadll adlial) Ladall 2l
awsdll Jil8 I Y M bl sl
G_ml\
PO > dg allac > EENGVRATEN
Olialugl) P acall 538 ju5a0 > dxially salesd)

(Clow & Baack, 2010, P175)

(4o

MEC dae 43l a5y Jlie

(Verbal and Visual Images) 4.l cfjlally jgall cugbadd —3-2

G sl Byl s3a A Cani ((PleY) maal 8 Gailed) sl e oyl ey
Al Juad ) Pl e gy Gladll G ales LSh e DleY) manai il o 3Y)y
Al oda Slasy Pley) 4 Dy pelall HE (2001 caske b)) lgiad) )

-(Mzoughi & Abdelhak, 2011) ¢ligiwal ) LleY)

Ay jgaall (graie alaiiul dayn aaadl LA @llially Hsall Ciglal 233004
ST DleY) 8 seall G Sla) copelil M85 ((Clow & Baack, 2010,P 176) (Dl b
ziial (recall & recognize) Sy &1yt alang cllgioa) oliil Qs (& DISI (e §)08

.(Houston et al, 1987) dulaill dadlall
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sy 5355 Of Brpeall (Kay Cus (dual- coding) dassie didas ehol gl a5

Pictorial ) 4)gall 4llu)l & ellyg (Babin & Burns, 1997) aslg L;j LIPS AN USSP
Verbal ) LSl Al Loty o Laall (e ey ) pailal) & U)»3 (message
A3 13 i ¢(Clow & Baack, 2010, 176) '&L‘d\ e ).u:&\ alall ‘?ﬁjaeﬂ ()5 (message
st O 0339 4SIodll ploil (1 Ao gana Algng Gl Bigun leile Jaall (s2aY @8Y aag
Jaad) 138 & g IS el dllgind) b IS Jas of chlie (o 20U o2 e

LS|l jac e

Childers & Houston, ) ziiell cligioall dlljn] (e 05 dd5all Gl Yl 4 ) suall O Ly
a3 G gea 31 Lad (DeY) PA e (oaas (s3b]) ) domand) DY) Gl (1984
datiie AS5d i Sliad ¢(Clow & Baack, 2010, 177) llgiwall dllyy] Load 52U cllgial
s didy cllgiudl daal gahll dlaulsy edle] o Lima lige dplall @il ydiall
S e @l Ggally Gl gyiadl e 78 e Zll Ggall LA A
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Mol bag G (Sl cllgiuallh deganally ddpll eyl 84S aus (5
(Laroche et al,2011)4:3ke) Aluy (600)

Jalse B2l olit¥) (e 2 Y DleY) Ciall Ll (e Jaai€ (Ple) b Al gl
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e o i 4alSallh dylaill Al 5l el dandas sl Le Lgias ¢(2010, P259
Shimp, )8jerall g saaall clatial Guly LGN dig paadl clatiall e Dle)
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daad 3 Aaldl 5S8 6 Al G s oDlel) 8 Al aladia) (sl

&) LS ((Capon, 2007, P40T) ddle Cayly o) el cuinly o) (yg0 AalSally Jady gl
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Ay ile)l) cbanind —1-4

Ul Capdy ellginall ) dime 4dle) by Jad) (DleY) DA o Glaal) Cirg
(2010 3855 e Sllgianad) ) g5 (ggimad) i Al Glagleall gl LDy
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(Conative strategies) a<slull Sl puy) -3

49



LDy Ayl L) el )yl

oLy

shydlly Ladll Jal 3a3)

(Clow & Back,2010, p206) Jraall
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s dudlial) (3 ASa e AdleY) Al ol DA e Lo 3530 i

Led Hsaay L bl (PleY) b o ob cchually pailadll Gui Lgilatic el
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leatiay Cilud sliay (edle w4 B (Dlel paanaly slanll (el dase Gila
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b <8 Dley) Jlek) RS 4 ose Al ADleY) albaslly D) i (Life

als 8)5S0) da ) Loale) lgladl) (pacaing Baslg Aadean

V3 JSlier a0)€H s palidl) e laeje 050 a8 a8l ghamll HUaY) 13a s
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@) S ¢(Lauterborn, 1985)aie (el mitall 3k e b dal) alag) & (e (Dl
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(el Fd) e e Guali )l jalial plaainl sl IS0 (Plel b sedall
cohll il e BeB jsedall Culall aladidg
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ua Shpatall Ge st JS (A (AU Glall dasd () il

1 owladall Q‘.,\.i:' J‘.,ﬁi!_3_2

T it Can cll £y S Jelae plasialy Gl dled e 3ep JS s Jlaal &
(e Aagmll cuydl WISy (Malhotra, 2004, P268) asldly jewall o Gl Jalas
pe e oelld Oy hall e Al ol WISy ebiall e cld e @lld dy aslgll

G ) e dilly (5) ady Jsanll 8 daumge (A LS il culSy @ld asag
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(o il ) yadl) addll (gean 2 SBI DD Ay

(5) Jsaad

(oS Wl Jales) il < ales

&l el dgull dac 2z
0.795 2 RN
0.819 2 ERIER

(6) sl

(a8 Wl Jalee) il e ales

Ll Jalas dsull 2ac A

0.894 4 (Grey Sl sl 5y
0.830 2 ANl
0.702 2 el laal)

ISV Dley) & 2N slaDU # g Sl Jalae 2o & Gl Galgaall (e Jaadls
aah IS0 ghae ol Jayd (6 6l %70 e ak B Sley) 8 B slaDl

bzl sled e
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sda)l) a8l Gailad -3-3
14a8) 8 ganal) Jalgal) —i

on @bl L el Al G dihe sl Jalpalls daleiall Julail) il ek
(Y1 e (51.7%) 5 5sSA o 158lS Liall AT (e (48.3%) O s Y1y sSAN
daifipe Laes 5 (70.3%) (40)5 (18) o ptjlecl zolin ol CLall i ulS,
S RS sl sy ) oladl) A8 e a3l 53y (gyod) painall Axphs po paed
liselar (Al igally agie cembivsall galall (ggieall Zouslly Wl ¢ (2010 colaadtt g5
Loy (Al ans (e (65.1%) daasy Lamalal) 52lgdd) dles (o 18IS Liall o1 Lollad
el gy (7) @y dsaally ¢(50.4%) Aty Cailagall e Aisell Sl Coat Aiga il

Al saall Jalgall ) allg

(7) Jsaal

4d)2 ganall Jalgall (g candll e Cang

% dwdl) | sl lad) sadal)
48.3 187 S
51.7 200 Sl
98.3 32 18 e il Cpaiall
70.3 272 40 18 o
21.4 83 Gsh L 40
28.4 110 Jila 20405
65.1 252 daals Ly alzll Jagall
6.5 25 L il )
32.6 126 () dee o5
50.4 195 ol g Jazl|
3.1 12 el
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5.7 22 Al
8.3 32 B

el il clle) clbasie o GAss @8 a9 WG] o
Bl I (3)asital) daaugially

Ghlie e Hle J Al 2bil clls] ilhusie Gn Gass B 3sag HLa) Ll
Ll Lag ¢« (One—Sample T.Test) ,las) aladia) & ¢ ajitall Jacgially Gl
(3) s Bhe U ajiddl hugidl Gl coplall Gubdl uleddl @S (bt Leadial
13 Vs Hlaall e 380 dllginad) G I35 (3) olam i) Blaall Jawssie A Gl Nl
oD Jsaall DA s eplaall o Gl ¥ lginad) (i (3) oo S dasiall dais il
Glhaagio sekii (218 zisn) Sl padall G PleY) & ge i s (8)
sle Jsanll (15) &) 3ake (One-Sample T.test) lasl Lead ehal any cculjlall
P LS Jlas il sl e i

138 Jaugie IS (4) A (1) e ahles Zudlall aad say ¢ Jg¥) aall dowdlly -
& pdaiead) Gadal) G dllgiad) (g Ul (3) oo ST sas (4.2758) 22
s Lads (a3 zos) do¥) DleY!

2l 138 Jacigia OIS (6-5) aiblie 2B elY) Hhad aad sag 1 A wll dacilly -
G piall LAY b ellgindl @ Y JuL (3) oo sral 525 (2.1964)
ey

38 lausia O (8-7) aihlie Al ¢ Sl Hladl) aey a9 B sl dunilly -
bl e Hhlias cligivall jais ¥ UL (3) e il 525 (2.7054) 2
Ol e
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(8)dsaal)

Claall (et ) (Slel jbaall clilailly dulaal) cillac giall

i by T gial) Luad) 3,
si ! 3
g S JjE a2yl
.000 | 1.07471 | 3.9793 Jaea—daen 1
000 | 0.85318 | 4.3411 Clia pypian—lia e ojpuan 2
.000 | 0.98176 | 4.1240 s Al e 4lKs 3
000 | 0.67712 | 4.6589 Gabsl e 4
6 ase el AN o el s b
000 | 1.11476 | 2.1990 | ~ i 5
a6 aie el AN oL IE e L
000 | 1.09930 | 2.1938 | ° - 6
e S oI e
000 | 1.20178 | 2.5917 | 1aa cliys b 5hlaal s Lo DAl s | 7
Slaall e LA
Ja 2 dlasal Al 5ylalal)
.005 | 1.25848 | 2.8191 ¢ ks 8
Oleall (e IR 138 by

(Gro ipall) ppall Gadall S (Medd (One-Sample T.Test) jlaay duall
Pk WS Lellaia il ol

ol Bsgio OIS (4) (1) O blbies 580 axd 5050 Jo¥) 2l Lills -
el gaddl) G gl gy Julbs (3) oo ST s (4.3159)
Dasd Lot (e cndll) S e
2l Lacigia QIS ¢(6)5 (5) 4iblies oWV had aad gag r AU sl Al -
G el LAY ehal ellgial @ Y JUL ((3) e il s (2.6253)
Pey!
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Lgio OIS ¢(8) 5 (7) hle Ay Ll jlaall aed say el sl Ludlly -

bl e syl Al sylalies cllgiadll ey Yl (3) G ial aadl

(9)dsad

el et &) (dhe dubaall Clihailly dulaal) Cillasial

i badl Jo gial) Leal) 3 )
Si @ 3
? Slaaal) v= a2l
Sle M I e D m’\ A
000 | 0.913741 | a.dgs1 | S TR s edihes ol

LA e
oo e alee (b Laaiia ad
000 | 1.11050 | 4.3049 | oo D dke i pamiiekds | 2
L
dagembda Ge (P dage 2

.000 | 0.95539 | 4.3359 3
LA e e

G A e (Pl @ "
000 | 0.97824 | 41576 | T v A
LA e e
A6 aie laal) A o eliE sae b
000 | 1.20100 | 2.7028 | ~ v 5

sl i oI e
6 aie leadl AN L elash gae
000 | 1.19570 | 2.5478 | © 6
e S e3Y) e
«ﬂibﬁd Q‘)\r—:}“ L.?ﬁ JjS'JA]\ J:u.d\ (SN
000 | 1.08231 | 2.2584 | I3 i b shladl s Lo LAl 13a | T
Olaall (e WA
Ja i Al 2L shAd) o oS

Olaal (e DAY 134 liys

.000 | 1.08947 | 2.3694

oasiall AN AN (ggine (e JBT QL) chlie aueal Sig kel AVl (gise G Jaadls
A lla] clavsio Gn Gass Bl g @l Al dumpdl di Julls (0.05)

(3) el b gially i) Sile (e e IS Al
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Gsm ) J¥1 D) B (2.1964) 2l 138 Javgia Gl el jhad aed dually
il XS ((3) agial) bugall Ge il OIS (a10F miss) DIl pasal
a2 bugie (B (g dll) pnall pasdll e @l S Ble
G Y g G e Ju e (3) (asiall Jasgiall e ral Lead oIS (2.7054)
) lasleall rar cllginall 48 aral 3gas Layy cuadly (Dle) b adial) LAY clal

() (B Ol Lty

@sn A Jg¥) DleY) 8 (2.6253) sl 138 acigie b el ladll el duillyg
naly XS5 ((3) ajiall bagiall go ral QIS (08 zien) ) paddl)
adl e hugie G (e dll) suall paddll degemn @l JE Bledl
Y oellgdl & e Ju e ¢ (3) Gajitad) Lusidl g sial Lad oK (2.3140)
plas) a3 (o2l S el G ) cuall aga 285 el e ehall Ll Hlalie e
L) padie =i 58 (o) cpdll) suall addll danh ae sy s L) G
oo shdl Adle Bllia jeds deinall dany IS8 aiye Gad (0s JO000 ) oy
Gy cqsala dig) leliy) ST open AT B g it @ g Apdl codley)

(+--Blowe

:cluiajdl) La) —3-4

suiall il Al (Regression) laady) dulas dlaulsy ciluzyll Hlas) s
:(0.05) AN all (gsiene vie @iy il el Jiseudl
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: AN daa i)
el hal (gysud) cllgiuall @) (anias b Mel) 8 sl addll a5
(S8 Fiie eyl dag)ll e
Pob LS LAY ) il il (9 8 Galy syl st Gulaiy e

ANV (gginn (1 S a9 (0-000=8ig) Al Gl Cisnal) AN (ggine il
paall dumjd Gmiyig odlel Lol Hliall bl ducaydll Ji @il (0.05) adllly (o ial
Allgiaall @y muids A PleY) b padica) paddll 5ual (gyine b dla G
celaY) il 5yl

1Al du Al

L*;LJ\ yhall (g)sull cllgiol \a\ﬁ;(m;"@y):_y\@em \(M"\@._ai)ijz)

(S8 miie elydo dag)l) e
Pl WS LY il cnlS e (10 8 gale) jlaady) dalas Gadaiy ae

ANV (gginn (1o S a5 (0-000=8ig) duall Gl Csnal) AN (ggine ol

panll Laash abyig kel o) L) Abal) duaydl) Jais QI (0.05) alllly (o sidall

llgioad) @)y (auiss b Ple) b pasieal) paddll 581 gyiea il dlia G
L) hall gl

o8 oY) (8 el paddl) i 55) By SV Gl lad) das iy
Lalpy @ aa (Al Shaally oY) phad e S0 (gygal) eligioad) @l mnbas
A ) bl bla colal Gus (Atkin and Block, 1983) 5 «(Biswas et al, 2006)
Allal) Hhlaally oY) slalie gl Hond lgiha G Al Ll ilaiaall Lually

il e e i (add aadie Laie i 05K oY1 jhal sllgid) Gl Gl
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G duhall o3 cilags Gua (Erdogan et al, 2001) Ay il ae Liad dail) am,
e pads lial vie ehaall Gl Laal AST Moyl b aodiad) Gaddll 5pa
Al dle L Sl o) das @l cilaiie e

S Al laa) aie El A culy a8 R? aoadll el ) laill oS

Ol (yila ASy (0.035) Al Al ol die Ll A <l (0.061)
3 Ll cduamgiie Al daas Sl (SIG caenn AN 53 b 25 pe ) olds
Dhal pall gl @) Gaids 8 Dy juall eedall G e gl e il il
s dgana el 138 G Y) ¢ e ehd A ge uaslll W jlaally laY)
O A caldl (5] dgag e a9 conally bl o sk dllginall daal SIS IS0 Jd
Cldle) 5o & jeda By (DleY) B oysels dlie Dal iy (e b axdied) adall
ot 138 Julls b sole (sl 13 Case O cllgiuall el Lo laay daliie IS,
el jsgdall dalg ae s (AT Culld alatnal S ) Layg collgiuad) die atdlaae

i)l A colSd laally AW cilalgd o Jia (Pley) Ldlaas e a5y
:AAIEY duia 3l

V) hal (5sndl dllgiud) @iyl (@it & Dley) b akiadl gaddll dnils i)

(Aaml) (mbdie mile elydn el e
Pb LS L) il il ¢ (11 ) galy plaady) Julas sadaiy ey

ANV (gsinn o JE 2y (0.000=8ig) duall lilad Crgunall ANV (g5ime &L

paall Laash abyis kel o) L) Abal) duaydl) Jais @I (0.05) alllly (o sidall

llginall @) anas b ey b pdtall paddll duilal gpiee il s G
AN VN REIPA

G Gl (Gmls Jie dafipe 4 dniine Zu 5d ladie 5 o) Auball o8 G L

(Atkin and Block, 1983) s (Biswas et al, 2006) du)) il o (340 AIGN dua )

ety geinall elaf i @y ellgivaall b Auamidiall Al @i clatiall Ll 4l Gus
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Iam Load iy cmill ge Pled Qlda g el (ads Hasia) 5 o) Led ds )
G\l ¢hae () Cus (Erdogan et al, 2001) dulp gl ae LA ducjll Lo
CAl) dadl e ol latial) e (Pl Lis Lads aasis

(0.063) ) duadll jloal vie bl duws cialy 28 R? el Jalas I lailly oS
Gaald) Hhi dgag (e yedd 38 Lo 1y cdcaiiie il dus GTY) AN 53 il asag aad
o2y dille dudlas aiahy padd (AIF s O oY) JlasY) B el dlgad) ol
39 pae S0 el lady dllginall jond ania b agane IS0 T Al dilal)
el s cellginall A da Cunid die laall gia) cg il paddll Gu puilas
Till & Busler, ) «(Kamins, 1990) ((Kahle & Homer, 1985) sy iluly
G i) (addlly miiall o Guilail isal I (Erdogan et al, 2001) «(2000

il Jled (<8 dllgiand) ity s oDley)

sda) )l A a1

shall (gsull dllgind) dhy) paas b PleYl b axdied) paddl Audls i)

(Aol =bdie mile ey a2yl e )
Pl WS Lod) il culS ¢(12 ) @al) Jlaadyl dalas kit day

ANV (ggina o ST a5 (0.341=8ig) Lued) Gl Cigeenall AV (gginn &L
Ladlal gm0 Gl a4l @) aaall Lcad Ji Y (0.05) iy (o siaall

ALl il (5ol dligiaall @) (maas & leY) b padtad) (addl

Y oAbl dapdll las) dags G dadiye A 53 adie aadied oF Auball eda O L
o) dndls 4 L aDlayg Biswas  Juagi Cus (Biswas et al, 2006) duly ol ae (38155
lall cllgiaal ) (miss b il i Legd (DoY) 8 pkiaeall (midl B
Aol dacaydll lid) e Liad GiIs0 Yy cdnidie A 53 e syl L))l vie L
ve s Ladd gt alall ehae G cua (Erdogan et al, 2001) 4wl xs

Sl hall cllgiaad) @y (mias b il Ciagy Ll (aidie Fie oo Ole)
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oAbl dndapdll Las) dams Gilg axe (8 Cuad) g M il chd e gl
L e Al AayY) A ellginall ddlally dpalaiy) sl aali ) o) cpiad )l
Sl Y L salaimy) pagll 8 Sl kil (g sadl cllgiaall @palé ¢gysull paiall
DLEA) daii ) ek padd dgae Sl Wily aid) e (MleY ds (add dgas
Dhall ashy) panas Giagr (A] culld aladsul dlgiad) jly S ) (Ll G
lginall aiai Sl (Shimp and Bearden, 1982)¢lecall cilalgd aladin) Jia Ul

e Gsthaall sl il dal aae Jla b gia) doasi sl Jlall Sl

tdoaldl) dua jal)

e e ida add aladiul die oY) hal Ak B dlgiuall uia k)
(AR iial)

(Independent-Sampels T Test) ,loal guliy Galdl A dicajdll sda jLodl

(10) ¢&, ds2> Group Statistics

Std. Error

Gender N Mean Std. Deviation Mean
GPR male 187 2171 1.06515 .07789
female 200 2.2200 .95454 .06750
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(11) &) s>

Independent Samples Test

oo ST s (Sig= 0.634) Gswnd)l AN (ggine o (11) o) Joaall e ey
80 2 VA e pan A aaedl dungd di @Y (0.05) G el AN (sl
Szl ge e Qlis padd dlasial vie oY) jhal aghyl 8 gl Guial
el ) Ll bl A all (i i

sdocuabled) dua ja1)

Levene's Test for

Equality of
Variances t-test for Equality of Means
Std. Error 95% Confidence
Sig Sig. (2- Mean Differenc Interval of the
F . t df tailed) Difference e Difference
Lower Upper
GPR Equal 02
variances 5.385 Y -.476 385 .634 -.04888 .10269 | -.25078 .15302
assumed
Equal
variances 474 3% 636 04888 10307 | -25154 |  .15379
assumed

o8 OO Gy padd aliu) s ) hAll 4Shy) B digiud) Guia i5)

(AR gidall

(Independent-Sampels T Test) loal guliy Galdl A8 dicajll sda jLadl

(13 512) a8y ol calgaall 8 dine oo LS gl culSy iiliie (piisal

ST 5 (Sig= 0.058) iswndll AN (g5e o (13) a8y dsandl e ey ua
il g Yl e at A aaell duca i Qi N (0.05) (i fdall AV (g5iene (1
il g Pled Qi jadd ahaiial ve W jhall aShyl b cllgiad) il
codte Lgall lial) Al G i) (i )

(12) 4, Js» Group Statistics

Std. Error
Gender N Mean Std. Deviation Mean
GFR male 187 2.8182 1.08340 .07923
female 200 2.6000 1.16912 .08267
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(13) a2, Js2> Independent Samples Test

Levene's Test
for Equality of
Variances t-test for Equality of Means
Mean 95% Confidence
Sig. (2- | Differen | Std. Error Interval of the
F Sig. t df tailed) ce Difference Difference
Lower Upper
GF  Equal
R ‘S’a”ance 2.870 | .091| 1.901 385 058 | 21818 | .11480 -.00752 | 44389
assumed
Equal
‘S’ar:'cince 1.905 | 384.970 057 | .21818 11450 -.00695 | 44331
assumed

sAaslid) dua i)

gl o OleM jnd padd aladic) die o)) hAl ashy) B digiaall uia ik
(5

(Independent-Sampels T Test) loal guliy Galdl A8 dicajdll sda jLodl
(15 514) &) ol ulganll 8 dine & WS mil culKy oiliiee (il

Al aan ¥l Lo pan A asell dung Ji @l (0.05) i sieall AN (ggisa (1

S il e eB i padd pladia) die oY) jhal aShyl b cllgiall Gl
kel Led) Lad) Al dacajdll (b i

(14) &, Js2> Group Statistics

Std. Error

Gender N Mean Std. Deviation Mean
RPR  male 187 2.6043 1.11976 .08188
female 200 2.6450 1.09887 .07770
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(15) a, Js2> Independent Samples Test

Levene's Test
for Equality of
Variances t-test for Equality of Means
95% Confidence
Sig. (2- Mean Std. Error Interval of the
F Sig. t df tailed) Difference | Difference Difference
Lower Upper
RPR Equal
‘S’a”ance 517 | 472 | -.361 385 718 -.04072 11281 | -.26253 | .18108
assumed
Equal
‘S’ar:gnce -.361 | 382.160 718 -.04072 11288 | -.26267 | .18123
assumed

:Aialil) dua i)

O8O md padd aladial die Al phall asha) 2 dlghual) (uda i)

(AR geiial)

(Independent-Sampels T Test) ,loal guliy Galdl A dicajdll sda jLodl

il aan VAl Lo pan A asell dujh Ji @l (0.05) i sieall AN (ggisa (s

S el e (Pled jud padd aladiu) die oY1 jladl 4S8 cllgiaal) Guial
kel Led) Lad) Al dacajdll (b i

(16) ¢ Js> Group Statistics

Std. Error

Gender N Mean Std. Deviation Mean
RFR male 187 2.3342 .89311 .06531
female 200 2.2950 1.00775 .07126
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(17) p2, Js*> Independent Samples Test

Levene's
Test for
Equality of
Variances t-test for Equality of Means
Sig. 95% Confidence
(2- Mean Std. Error Interval of the
F Sig. t df tailed) | Difference | Difference Difference
Lower Upper
RFR  Equal
variance 1'8§ 170 | .404 385 .686 03922 | .09705| -15159 | 23004
assumed
Equal
‘;ar:'cince 406 | 383.913 |  .685 03922 .09666 | -.15083 |  .22927
assumed

& @zl dllgival Gaial 5B aag VAl 58 Ao Gl jlas) mil el
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L dilas Dlsal (ga539 Gsin @i (5ypml) patinall A 3hall Consial um (gy9ul painal
giall G ) ALYl aainall saldy Cilaglly alaill (e Cus e sS4 gy
Lglaiia s GLYYg S dolatiud Jas Loe Al (mblie mite 8 Gl 8 addial)
&4 ) Aahall oda i Cua (Darly and Smith, 1995) dulys m5l ce G 1205

Pl s Qs (g bl 8 aidiall ladll s

dal) milii-3-5
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Reliability Statistics

Gorge Attrractiveness

Reliability Statistics

Performance Risk

Reliability Statistics

Financial Risk

JL\:A\J\
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(1) &=l
Cronbach's
N of Items Alpha
4 .837
Cronbach's
N of ltems Alpha
2 .795
Cronbach's
N of ltems Alpha
2 .819




Reliability Statistics

Ramzi Attrractiveness

Reliability Statistics

Performance Risk

Reliability Statistics

Financial Risk
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Cronbach's
N of Items Alpha
4 .894
Cronbach's
N of Items Alpha
2 .830
Cronbach's
N of ltems Alpha
2 .702




Factor Analysis

Communalities

Extraction Initial

655 1.000 | Gorge Attractiveness

736 1.000 | Gorge Attractiveness

739 1.000 | Gorge Attractiveness

632 1.000 | Gorge Attractiveness
How confident are you of
the advertised computer’s

823 1.000 [ ability to perform as

expected?

How sure are you about the
advertised computer’s

835 1.000 | ability to perform
satisfactorily?

Given the expense involved
with purchasing this
computer, how much is the
.849 1.000 | risk involved in purchasing
this computer from

How much financial risk is
involved while purchasing
.848 1.000 | this computer from the
advertiser?

Total Variance Explained

Com
Rotation Sums of Squared pon
Loadings Extraction Sums of Squared Loadings Initial Eigenvalues ent
% of
Cumulative | Varianc Cumulative % of Cumulative
% e Total % Variance Total % % of Variance Total
34197 | 34.197 2.736 37.193 37.193 2.975 37.193 37.193 2.975| 1
55.417 | 21.220 1.698 58.933 21.740 1.739 58.933 21.740 1.739 | 2
76.466 | 21.049 1.684 76.466 17.534 1.403 76.466 17.534 1.403 |3
83.519 7.052 564 | 4
88.272 4,753 .380| 5
92.756 4.484 3596
96.530 3.774 3027
100.000 3.470 27818
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Component Matrix(a)

Component

2

.665

.746

844

.816

792
.814
.822
.720

513

Gorge Attractiveness
Gorge Attractiveness
Gorge Attractiveness
Gorge Attractiveness

How confident are you of
the advertised computer’s
ability to perform as
expected?

How sure are you about the
advertised computer’s
ability to perform
satisfactorily?

Given the expense involved
with purchasing this
computer, how much is the
risk involved in purchasing
this computer from

How much financial risk is
involved while purchasing
this computer from the
advertiser?

Rotated Component Matrix(a)

Component
2

.887

911

919

.918

.783
.853
.853
794

Gorge Attractiveness
Gorge Attractiveness
Gorge Attractiveness
Gorge Attractiveness

How confident are you of
the advertised computer’s
ability to perform as
expected?

How sure are you about the
advertised computer’s
ability to perform
satisfactorily?

Given the expense involved
with purchasing this
computer, how much is the
risk involved in purchasing
this computer from

How much financial risk is
involved while purchasing
this computer from the
advertiser?
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Factor Analysis

Communalities

Extraction

Initial

.763
.760
.838
.707

.849

.857

772

772

1.000
1.000
1.000
1.000

1.000

1.000

1.000

1.000

Ramzy Expertise
Ramzy Expertise
Ramzy Expertise
Ramzy Expertise

How confident are you of
the advertised computer’s
ability to perform as
expected?

How sure are you about the
advertised computer’s
ability to perform
satisfactorily?

Given the expense involved
with purchasing this
computer, how much is the
risk involved in purchasing
this computer from

How much financial risk is
involved while purchasing
this computer from the
advertiser?

Total Variance Explained

Rotation Sums of Squared

Loadings Extraction Sums of Squared Loadings Initial Eigenvalues Component
Cumulative % of Cumulative % of Cumulative % of

% Variance Total % Variance Total % Variance | Total

38.007 38.007 | 3.041 42.184 42.184 3.375 42.184 42.184 | 3.375| 1

59.600 21.593 | 1.727 61.561 19.377 1.550 61.561 19.377 | 15502

78.967 19.368 | 1.549 78.967 17.406 1.393 78.967 17.406 | 1.393 )3

85.085 6.118 489 |4

89.978 4893 .391|°

93.914 3.935 315]6

97.364 3450 | 2767

100.000 2.636 2118
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Component Matrix(a)

Component

2

729

.710

-.697

-.696

.840
.826
.852
.818

Ramzy Expertise
Ramzy Expertise
Ramzy Expertise
Ramzy Expertise

How confident are you of
the advertised computer’s
ability to perform as
expected?

How sure are you about the
advertised computer’s
ability to perform
satisfactorily?

Given the expense involved
with purchasing this
computer, how much is the
risk involved in purchasing
this computer from

How much financial risk is
involved while purchasing
this computer from the
advertiser?

Rotated Component Matrix(a)

Component
2

.869

.874

910

917

.861
.865
.910
.821

Ramzy Expertise
Ramzy Expertise
Ramzy Expertise
Ramzy Expertise

How confident are you of
the advertised computer’s
ability to perform as
expected?

How sure are you about the
advertised computer’s
ability to perform
satisfactorily?

Given the expense involved
with purchasing this
computer, how much is the
risk involved in purchasing
this computer from

How much financial risk is
involved while purchasing
this computer from the
advertiser?
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Model Summary

Std. Error of | Adjusted R
the Estimate Square R Square R Model
1.07479 .059 .061 247(a) | 1
ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
.000(a) 25.041 28.927 1 28.927 | Regression 1
1.155 385 444.745 | Residual
386 473.672 | Total
Coefficients(a)
Standardized Unstandardized
Coefficients Coefficients
Sig. t Beta Std. Error B Model
.000 4.515 .279 1.258 | (Constant) 1
.000 5.004 247 .063 .317 | RExpertise
4l 5\:1.«4)4}\ —(10) d;le -
Model Summary
Std. Error of | Adjusted R
the Estimate Square R Square R Model
.93720 .033 .035 .188(a) | 1
ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
.000(a) 14.165 12.442 1 12.442 | Regression 1
.878 385 338.163 | Residual
386 350.605 | Total
Coefficients(a)
Standardized Unstandardized
Coefficients Coefficients
Sig. t Beta Std. Error B Model
.000 13.214 243 3.211 | (Constant) 1
.000 -3.764 -.188 .055 -.208 | RExpertise

117




Model Summary

ZE) Gacmydl —(11) Gale -

Std. Error of | Adjusted R
the Estimate Square R Square R Model
97724 .061 .063 .252(a) | 1
ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
.000(a) 26.072 24.898 1 24.898 | Regression 1
.955 385 367.676 | Residual
386 392.575 | Total
Coefficients(a)
Standardized Unstandardized
Coefficients Coefficients
Sig. t Beta Std. Error B Model
011 2.549 290 .739 | (Constant) 1
.000 5.106 252 .067 .341 | GAttractiveness
:3\.1__1})5\ 3\:144)2]\ —(12) d;lo -
Model Summary
Std. Error of | Adjusted R
the Estimate Square R Square R Model
1.13246 .000 .002 .049(a) | 1
ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
.341(a) .909 1.166 1 1.166 | Regression 1
1.282 385 493.753 | Residual
386 494 919 | Total
Coefficients(a)
Standardized Unstandardized
Coefficients Coefficients
Sig. t Beta Std. Error B Model
.000 8.996 .336 3.021 | (Constant) 1
.341 -.953 -.049 077 -.074 | GAttractiveness
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(13 )oae

Frequencies
Gender
Cumulative
Percent Valid Percent Percent Frequency
48.3 48.3 48.3 187 | male Valid
100.0 51.7 51.7 200 | female
100.0 100.0 387 | Total
Adge
Cumulative
Percent Valid Percent Percent Frequency
8.3 8.3 8.3 32 | less than18 Valid
78.6 70.3 70.3 272 | 1810 40
100.0 21.4 21.4 83 | more than 40
100.0 100.0 387 | Total
Education
Cumulative
Percent Valid Percent Percent Frequency
28.4 28.4 28.4 110 | secondary and less Valid
93.5 65.1 65.1 252 | university
100.0 6.5 6.5 25 | high study
100.0 100.0 387 | Total
Job
Cumulative
Percent Valid Percent Percent Frequency
32.6 32.6 32.6 126 | student Valid
82.9 50.4 50.4 195 | employee
86.0 3.1 3.1 12 | industrialist
91.7 5.7 5.7 22 | merchant
100.0 8.3 8.3 32 | other
100.0 100.0 387 | Total
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One-Sample Statistics

Std. Error
Mean

Std. Deviation

Mean

.05463
.04337
.04991
.03442

.05667

.05588

.06109

.06397

.04645
.05645
.04857
.04973

.06105

.06078

.05502

.05538

1.07471
.85318
.98176
.67712

1.11476

1.09930

1.20178

1.25848

.91374
1.11050
.95539
.97824

1.20106

1.19570

1.08231

1.08947

3.9793
4.3411
4.1240
4.6589

2.1990

2.1938

2.5917

2.8191

4.4651
4.3049
4.3359
4.1576

2.7028

2.5478

2.2584

2.3695

387
387
387
387

387

387

387

387

387
387
387
387

387

387

387

387

Gorge Attractiveness
Gorge Attractiveness
Gorge Attractiveness
Gorge Attractiveness

How confident are you of
the advertised computer’s
ability to perform as
expected?

How sure are you about the
advertised computer’s
ability to perform
satisfactorily?

Given the expense involved
with purchasing this
computer, how much is the

risk involved in purchasing
this computer from

How much financial risk is
involved while purchasing
this computer from the
advertiser?

Ramzy Expertise

Ramzy Expertise

Ramzy Expertise

Ramzy Expertise

How confident are you of
the advertised computer’s
ability to perform as
expected?

How sure are you about the
advertised computer’s
ability to perform
satisfactorily?

Given the expense involved
with purchasing this
computer, how much is the
risk involved in purchasing
this computer from

How much financial risk is
involved while purchasing
this computer from the
advertiser?
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One-Sample Test

Test Value =3
95% Confidence Interval
of the Difference
Mean
Upper Lower Difference | Sig. (2-tailed) df t

1.0867 .8719 .97933 .000 386 17.926 | Gorge Attractiveness

1.4264 1.2558 1.34109 .000 386 30.922 | Gorge Attractiveness

1.2222 1.0259 1.12403 .000 386 22.523 | Gorge Attractiveness

1.7266 1.5912 1.65891 .000 386 48.196 | Gorge Attractiveness
How confident are you of

-.6896 -.9124 -.80103 1000 386 |  -14.136 | the advertised computer's
ability to perform as
expected?
How sure are you about the

6963 -9161 80620 000 386 | -14.427 | 2dvertised computer's
ability to perform
satisfactorily?
Given the expense involved
with purchasing this
computer, how much is the

-.2882 -.5284 -.40827 .000 386 -6.683 | risk involved in purchasing
this computer from
How much financial risk is
involved while purchasing

-.0551 -.3067 -.18088 .005 386 -2.827 | this computer from the
advertiser?

1.5564 1.3738 1.46512 .000 386 31.543 | Ramzy Expertise

1.4159 1.1939 1.30491 .000 386 23.116 | Ramzy Expertise

1.4314 1.2404 1.33592 .000 386 27.508 | Ramzy Expertise

1.2554 1.0599 1.15762 .000 386 23.280 | Ramzy Expertise
How confident are you of

- 771 -4172 -.29716 .000 386 4.8 | the advertised computer's
ability to perform as
expected?
How sure are you about the

-.3327 -5717 -.45220 .000 386 7.440 | Bdvertised computer's
ability to perform
satisfactorily?
Given the expense involved
with purchasing this
computer, how much is the

-.6334 -.8498 -.74160 .000 386 -13.480 | risk involved in purchasing
this computer from
How much financial risk is
involved while purchasing

-.5216 -.7394 -.63049 .000 386 -11.385 this Computer from the
advertiser?
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(15) Gk

One-Sample Statistics

Std. Error

Mean Std. Deviation Mean N
.03787 .74500 4.2758 387 | GAttractiveness
.07278 1.43175 3.1344 387 | GExpertise
.05126 1.00848 2.1964 387 | GPR
.05756 1.13233 2.7054 387 | GFR
.04392 .86407 4.3159 387 | RExpertise
.05631 1.10776 2.6253 387 | RPR
.04845 .95305 2.3140 387 | RFR

One-Sample Test

Test Value = 3
95% Confidence Interval
of the Difference
Mean
Upper Lower Difference | Sig. (2-tailed) df t

1.3503 1.2014 1.27584 .000 386 33.689 | GAttractiveness

2775 -.0087 .13437 .066 386 1.846 | GExpertise
-.7028 -.9044 -.80362 .000 386 -15.676 | GPR
-.1814 -.4077 -.29457 .000 386 -5.118 | GFR
1.4023 1.2295 1.31589 .000 386 29.959 | RExpertise
-.2640 -.4854 -.37468 .000 386 -6.654 | RPR
-.5908 -.7813 -.68605 .000 386 -14.161 | RFR
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