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Research Summary

This study investigates consumers’ behavior toward web advertising in syria,
by examining two variables, attention to ads and intention to click on ads
placed on websites.

We limited the types of ads studied in this research to “banner ads” only, which
are the clickable banners appeared in websites, promoting a specific product,
service, or information.

This study contains eight hypotheses, each two examines the affection of one
of the four independent variables on the mentioned dependent variables. The
independent variables are: gender, age, internet use and internet experience.

We mainly applied this research in damascus, with a sample of 563 internet
users, using both paper and online survey, which is designed upon scientific
scales developed in previous researches. And we apparently focused on the
young users aged between 18-35 years old, as considered the most important
internet users segment.

We examine our hypotheses using many statistical analysis, where the results
showed that behavior toward banner ads is affected positively with the internet
use and negatively with the internet experience, which means that as the
internet use increases, the attention to ad and intention to click on ads increase
too, and when the internet experience increases, they do decrease. In the other
hand, the attention to ad was affected also by the user’s age, whereby the
intention to click didn’t. Gender did not affect neither attention to ad, nor
intention to click on ads.

The research has certain limitations, and more implications and future research
were discussed.
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* Double Click, January 2008, “Online Advertising 101: An Introduction to the Industry”, Available from:
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> SCS, Syrian Computer Society Network, “About SCS-NET”, Available from: http://www.scs-
net.org/portal/AboutSCSNET/tabid/53/Default.aspx, [accessed: 8/12/2010]

® CBS, Central Bureau of Statistics, 2009, “4sbasy! e seadl” | Available from:
http://www.cbssyr.org/yearbook/2009/chapter2-AR.htm, [accessed: 8/12/2010]
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8 Alexa.com, Feb 2011, Top Sites in Syrian Arab Republic, Available from:
http://www.alexa.com/topsites/countries/SY, [accessed: 25/2/2011]
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Mgy sl aipeal digy Jallyy ¢ Bilugl) o3 eddiual Jaih 2ie Ay ST Jilusll yie (Dley) o
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2 ar-ad.com, Gessll 5 (Sle D Ay 2l July 2010, “ ol Gl & s S SleY) Jsa Gl =057 Available from:
http://www.ar-ad.com/cms/article-corner/online-survey-category-articles/66-survey-report-in-arab-
world.html, [accessed: 29/11/10]
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Internet Search

Engine Ads
20%
Radio Ads
7%
Internet
Banner Ads Newspaper Ads
44% 6%

None Of These
9%

24 (E-Marteter, 2010) : jaad

2 E-Marketer, December 2010, “How To Build A Better Ad”, by Lisa E. Phillips, Available from:
http://www.emarketer.com/Article.aspx?R=1008104, [accessed: 9/12/2010]
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% (IAB, 2009) : jaadl

e aldley) Nl oSl danll e adlan Gl cildle) o c@lad) JSal e daadl
2009 ale & Sl Vs ke 10.7 dagiys 2008 ale %45 - d3ylia %47 Ly e
.2008 e\:— )‘).bd ‘)l:dA 10.5 = :\.DIAA

ity 2009 e Vs Ll 5.1 ey e Adley) Aoyl Ul cildle) ciia LS
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Ay 2 aladl ge %2 Jares uaidie o Sl V5o gsale 292 ety 2009 ale cldley)

% |nteractive Advertising Bureau, April 2010, “IAB Internet AdvertisingRevenue Report - 2009 Full Year
Results”, Available From: http://www.iab.net/media/file/IAB-Ad-Revenue-Full-Year-2009.pdf, [accessed:
3/11/2010]

85




adl gy EECPR

coala JSa cui) e (PleYls le S Jelill (Pley) dle gl il Jaadl clly,
Lasas s 'Digital Media’ i)l Sley) Jilus aladin) L) fsmal) Jse 2ba) S d8Layl

RERYON

silly 'Banner Ads' eyl abydl) She Vi gl JE Jeall Gus

vie dlgall Jase e @ldy clghan Je Sl Gldble) dadlae s S Digital Video!
t Sl 2009 10 2010 (e V) Cauaill 18] 3l

200952010 (3o ¢l Crbeal B £1eiY) cuuny GiiY) pe clidey) sl :(7-2) a8, Joaa
FH 2010 FH 2009
Internet Ad Format Revenue Revenue
($ millions) ($ millions)

Search 47% $5,747 47% $5,148
Display Related: 36% $4,356 34% $3,759

— Banner Ads 23% $2,744 22% $2,394
- Rich Media 6% $743 7% $704
- Digital Video 5% $627 4% $477
— Sponsorship 2% $242 2% $184
Classifieds 10% $1,262 10% $1,116
Referrals/Lead Generation 5% $642 7% $728
E-mail 1% $120 1% $149

%6 (1AB, 2010) : yradll

GleYl Al o e maals JSy 2S5 ) 2010 alad J5Y) Caaill & Alasd) QY1 aag
bl Loty Laliy o Dley) Jilas Jese (o 33055 2 DlSa Jind Al Cuijiy) e
Adley) ddayily ) e

% |Interactive Advertising Bureau, October 2010, “Internet Ad Revenues Break Records, Climb to More Than
$12 Billion for First Half of '10”, Available From:
http://www.iab.net/about_the_iab/recent_press_releases/press_release_archive/press_release/pr-101210,
[accessed: 3/11/2010]
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[accessed: 23/4/2010]
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1. Product Information.

The seminal work by Stigler (1961) showed advertising to be a useful source of product
information. Since Stigler’s work, advocates of advertising have demonstrated that
advertising information stimulates competition, encourages new product/brand entry, and
facilitates consumer shopping (Albion and Farris 1981).

Thus, the role of WSA as a source of product information is to be assessed positively. For
instance, WSA allow consumers to have access to product information without the need to
leave their homes.

2. Social Role and Image.

Many critics of advertising argue that the content of advertising messages has shifted over
time from a focus on products to a focus on consumers as integral parts of the social
meaning of goods (Leiss, Kline, and Jhally 1986). However, others argue that products and
services have always had symbolic meanings (Schudson1980; Levitt 1970; Linder 1970;
Eechambadi 1994). Hence, like other forms of advertising, WSA is often geared toward
promoting social and lifestyle messages.

3. Hedonic/Pleasure.

WSA can be enjoyable, even funny or humorous (e.g., BMW’s short films on
www.bmwfilms.com, or Burger King’s performing chicken on www.
subserviantchicken.com), given their need to attract and maintain attention. To the extent
that consumers share and enjoy the creative elements of WSA, they would likely develop
positive beliefs. Thus, the creativity of WSA adds value to company’s products. This is
because the purchase of a product is influenced by consumers’ liking of the product — as
well as the entertainment its WSA provides (Mayer 1991).

4. Value Corruption.

Critics charge that advertising may create “sinful” values which translate into “cultural
pollution.”

Some groups specifically assail WSA for using sexual themes and images that are
narcissistic in nature. Thus they argue that WSA contribute to the moral decay of the
country.

S. Falsity/No Sense.

Advertising is often portrayed as deceptive or trivial. Advertisers are also accused of
circumventing rational decision-making by creating messages that are directed at
psychological motives—thereby tapping into consumers’ vulnerabilities.

6. Good for the Economy.

It is suggested that WSA makes possible relatively inexpensive products by allowing
smaller firms to directly reach prospects. These sites also enable consumers to shop for
products in a hassle-free environment from their homes or offices. Furthermore, WSA saves
consumers time and makes it possible for them to choose from a wider range of
merchandise. They are also useful to advertisers in the sense that they facilitate the
introduction of new products and the development of improved, direct contact with
customers.
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7. Materialism.

Advertising is often accused of promoting materialism. Critics argue that consumers’
interest in material objects is not the result of a natural state of mind but one compounded by
marketing tactics, including online strategies.

That is, WSA can create superficial and false wants.

And the Additional Determinants, added by (Karson, McCloy, and Bonner 2006), are:

8. Information Search:

Many marketing studies have examined consumers’ information search given its importance
for the development of advertising programs (e.g., Bloch, Sherrell, and Ridgeway 1986).
Information search is a crucial step in the consumer decision-making process. Nonetheless,
marketers cannot afford to take for granted the belief that consumers will always search for
information.

Indeed, it is likely that many consumers do not actively seek information, even when the
purchase is expensive (Furse, Punj, and Stewart 1984).

More surprisingly, recent research has found that even online search is likely limited
(Johnson et al. 2004).

Since advertising perception and persuasion are closely linked, positive consumer beliefs
regarding a company’s WSA should affect their information seeking behavior (Woodside
and Soni 1991), and, by extension, a more positive attitude towards WSA should increase
on-line information search.

9. Experience:
There is an established relationship between consumers’ past experience and their future

intentions, hence, consumers’ past Internet shopping behaviors and future intent to shop
online are also explored.

10. Demographics:

The relationship between demographic characteristics and advertising beliefs has been
consistently demonstrated. In one case it was suggested that older and wealthier consumers
show greater dislike of television advertising than younger and less wealthy consumers
(Alwitt and Prabhaker 1992).

Similarly, a study of consumers’ reaction to telemarketing suggests that males, retirees,
students, and individuals in trade occupations are more dissatisfied with telemarketing than
females and middleaged consumers (Morrow and Tankersley 1994). Thus, beliefs about
WSA are expected to differ as a function of consumers’ demographic characteristics.

11. Technology Perceptions

The Technology Acceptance Model of Davis (1989), and its extensions (Davis, Bagozzi, and
Warshaw 1992; Karson 2000) have shown that perceptions of technology as functional
and/or hedonic influence users’ attitudes about technology-based products and/or services.
Given that WSA is inherently technology based (with these capabilities evolving almost
daily), this should be no different for feelings about WSA.

12. Security and Privacy:

In addition to the above factors, much has been written about consumers’ security and
privacy concerns when dealing with the Internet (most notably, the Spring 2000 issue of the
Journal of Public Policy and Marketing was devoted to the topic). As such, these factors are
likely to provide insight into consumers’ attitudes and beliefs towards WSA.
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Factor Analysis

Extraction H Initial Communalities: <) il 514
708 1.000 o) PA i) mieal & lelud) eyl oadl
839 1000 | cum e Sty by el il ol o ulil) ddans a4yl
861 1.000 il S mieaie i el o g 5KV 2l miean e
793 1.000 A g SN wdlpal) e il (golal) g0

Total Variance Explained

B Initial Eigenvalues Extraction Sums of Squared Loadings
Component . . .
‘ Total | % of Variance Cumulative % Total % of Variance | Cumulative %
1 3.200 80.004 80.004 3.200 80.004 80.004
2 .390 9.739 89.744
3 .240 5.991 95.735
4 A71 4.265 100.000

Component Matrix®

Component H Gy daali Baa
841 gsm) DA i) miial & clelu) (ol aadl
916 i) e Ssh Ty el il ol ¢l alaas ga 43laally
928 Co il e miiaie ol ool o s FEN) 2l i e
.890 A s SN adlsall e miuail cgalall gsa) 8

Reliability Statistics

| Cronbach's Alpha N of Items

| 913 | 4 |
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ey ) oLyl e Adgiseg Goa (g lid) :(3-3) A8, galal)

Factor Analysis

Extraction Initial ey A olaiy)

790 1.000 Sl il Ay SV gilgall 8 dapaall DoY) cili Ja
824 1.000 €45 7SN @dlsal) 3 A paall WD) e K55/ Gaati b
.766 1.000 95 SV adlsall (o Aapaall UYL wiga bl i Ja
580 1.000 045 SN glsall 3 cilDle Yl 3gms a5 Ja
536 1.000 €5 KV dlsall 3 Ao paall DY) i Jolad s
565 1.000 S5 SV adlsall b Lol ) D) <3 Ja

Total Variance E plained

Comp ‘ Initial Eigenvalues Extraction Sums of Squared Loadings
onent ‘ Total % of Variance Cumulative % Total | % of Variance | Cumulative %

1] 4.061 67.691 67.691 4.061 67.691 67.691

2] .603 10.053 77.743

3] .501 8.351 86.095

4| .444 7.393 93.488

51 .231 3.846 97.333

6] .160 2.667 100.000

Component Matrix®

Component ‘ oey) A olany)

889 Selalin) dy g SV wilsall 8 dayaall clDleY) cli Ja
908 s SN a8 Al Sl o 585 ca Ja
875 iy SN dlpal) 3 daaall YL e Sl eis
762 ¥ SV adlsal & DY) 35ms Bads o
732 iy SN dlpal) (b daaall DY) aui Jslad Ja
751 g SN il 3 lals A cADley) Siw s

Reliability Statistics

Cronbach's Alpha N of Items

.902 6
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Cui Y gl Baa (lila Ciuagi ((4-3) 28, 3alal)

7 Statistics
Variance Ji
Deviation
1.742 1.320 326 | 563 gsm) DA i) mieal & lelud) o 3asll uadl
1.261 1.123 3.58 | 563 iVl e Slysla 1y el ol il ¢ ulil alana e 43l
1.405 1.185 343 | 563 i S baie i el o g FEN) 3yl miean e
1.289 1.135 341 | 563 A s FSN) adilsall e minal ¢ galal) gsay) o
1.322 1.150 3.44 | 563 Y pebeal 5

Eomall) A Y iaal b cloladl (o yad) el YY) il S

|
Cumulative Percent ’ Valid Percent ‘ Percent “ Frequency

13.0 13.0 13.0 73 Tad Gdlse s
25.4 12.4 12.4 70 Gilse
61.3 35.9 35.9 202 PR
74.1 12.8 12.8 72 bl e
100.0 25.9 25.9 146 [
100.0 100.0 563 £ 3anal)

) o gk Uy puaal i o« pulll) aline ga A5 Rally i AY) grieal e

Cumulative Percent ‘ Valid Percent ‘ Percent ‘ Frequency

5.5 5.5 5.5 31 Tad Gdlse e
13.7 8.2 8.2 46 Gilsa
485 34.8 34.8 196 @l
73.9 25.4 25.4 143 8lse
100.0 26.1 26.1 147 Taa 3ilse
100.0 100.0 563 gsanal
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G S mhaie i e (g SN 3 ) el e 1Y) pdaal B

Cumulative Percent | Valid Percent = Percent ‘ Frequency

6.9 6.9 6.9 39 Iad Gilge
20.1 13.1 13.1 74 Gilse
54.4 34.3 34.3 193 RN
76.0 21.7 21.7 122 Gl 5
100.0 24.0 24.0 135 laa 3ilse
100.0 100.0 563 gsanall

L A< adlgal) cipdie piall ¢ galal) gosd) B i) bl Saa

Cumulative Percent Valid Percent

17.8 11.0 11.0 62 Gilse
55.4 37.7 37.7 212 PR
79.0 23.6 23.6 133 38 5a
100.0 21.0 21.0 118 Tas (385e
100.0 100.0 563 £5anall

Cumulative Percent | Valid Percent  Percent | Frequency

1

21.8 15.6 15.6 88 2

46.9 25.0 25.0 141 3

80.6 33.7 33.7 190 4

100.0 19.4 19.4 109 5
100.0 100.0 563 Total
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Sl Aty ?\Ji'.u.u\ 33l il Cduagl (5—3) ‘pé)  datall

Std. Deviation Mean | Percent Frequency
11.2% 63 L (e J31 2
24.0% 135 Glgin 5 — A die
0.965 2.81
37.1% 209 Glgis 10 — 6 2
27.7% 156 Gl 10 e ST 2
100.0% 563 £ gaaal)

YD aladid Cillga (ulila cina g 1(6=3) ab) alall

563 98 144 186 79 56 Frequency | gaas yiiay ciyil) aladind (1)
100% 17% 26% 33% 14% 10% Percent & Awally &b

563 52 127 173 118 93 Frequency | Jad iz Cu iy alaatul (2)
100% 9% 23% 31% 21% 17% Percent PAPRETIGRVEN

563 85 138 | 171 120 49 | Frequency | syl sasiu) of sy (4)
100% | 15% | 25% | 30% | 21% 9% Percent | Jlla ol (i o Jiayny
563 78 136 | 177 | 106 66 Sl o gia
100% | 13.9% | 24.2% | 31.4% | 18.8% | 11.7% Lgial) o) o gia

Std. Deviation

Mean

545 S i) Baa piie cinags :(7-3) aby alal

Percent

Frequency

11.9% 67 )by IS0 dads 15 o 8

36.6% 206 Hly <488y 15 - 60 e
0.89 2.55

36.1% 203 Hly I Glele 3 s del (e

15.5% 87 by K alele 3 e gl

100.0% 563 gsanall
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Heuhhsal) Ay Ayl ) olLaiY) (ulibe cile Cisagi :(8-3) A8, saldll

bl | skl A Blall G atall | bl b Bl

Alaiay)
(6) (4) (1)
129 272 127 247 224 191 1
167 121 117 132 128 125 2
159 97 128 115 132 116 3
79 52 128 48 54 92 4
29 21 63 21 25 39 5
563 563 563 563 563 563 gsaaall

H1b Ay il Lilasy) clliay) :(9-3) aby salal

Group Statistics
oY) e ST dipel I Ay A adlsall A Aajaadl clidey) o adl)/bially o

Gender Mean ‘ Std. Deviation Std. Error Mean
)S'q 249 2.56 1.131 .072
il 212 2.74 1.133 078

Independent Samples Test
odley) ¢ ST dipel S Auig SV adlgall A Aajaall clidley) o il hidally o
t-test for Equality of Means

Levene's Test 95%

. — Std.
for Equality Sig. Mean Confidence

. Error
of Variances (2-  Differe Interval of the
Differe .
tailed) nce Difference
nce
Sig. Lower Upper

Equal variances assumed . . 459

Equal variances not assumed -1.723 | 447170 | .085 -.182 .106 -.390 .026

Selalin) 4 5 SOV @l pall 3 A paall DY) s Ja *
€y IV Bl sall s pad) e e R /et Ja
$43 5 SV aB) gall 3 A jaall CLDe YU piga bl e o

9 5 IV ) gall 8 UMY 25 5 D5 o
94 5 IV ol gall 8 A jaal) cliDle Y) ans Jslad Ja
P 5 IV @b sl 8 L) 5 ) cldle ) S3E Ja
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H2a 4y il Lyilany) ciLidy) :(10-3) 8, alal

ANOVA
oey) A olaiy)
‘ Sum of Squares df ‘ Mean Square F Sig.
Between Groups 8.555 2 4.277 4.410 .013
Within Groups 543.127 560 970
Total 551.682 562

Descriptives

oSy A olay)
| Std. Std. 95% Confidence
Mean L [
| Deviation Error Lower Upper
Lu25-18 264 | 2.39 925 057 | 2.28 2.50 1 5
4w 35 - 26 e 197 | 2.34 1.041 074 | 2.19 2.49 1 5
1w 35 o gl 102 | 2.06 1.022 101 | 1.85 2.26 1 5
Total 563 | 2.31 .991 042 | 223 2.39 1 5

Multiple Comparisons

oMey) A ol
Bonferroni
Mean 95% Confidence
. Std. .
Difference E .
(1-J) rror Lower Upper
i1 35 - 26 o .052 .093 | 1.000 -17 27
4. 25-18 . .
w35 e S .336 115 .011 .06 .61
s 25 - 18 -.052 .093 | 1.000 -.27 A7
.35 -26 e .
w35 e S .285 120 .055 .00 .57
) 4. 2518 o -.336' 115 | .01 -61 -.06
u 35 (e S
1. 35 - 26 ¢ -.285 120 .055 -.57 .00

*. The mean difference is significant at the 0.05 level.
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H2b Ao ill dyilasy) cliay) :(11-3) 48, galal)

ANOVA
ey o il daially 4

~ Sum of Squares df Mean Square F Sig.

Between Groups 2.986 2 1.493 1.128 .324
Within Groups 741.224 560 1.324
Total 744.210 562

Descriptives
oSy Ao ail /el L)

Std. std. 95% Confidence
Mean A S S
Deviation Error —Lower Upper

0.25-18 264 2.68 1.102 .068 2.54 2.81 1 5
4. 35 - 26 197 2.59 1177 .084 243 2.76 1 5
s 35 (e )'Z\ST 102 2.80 1.219 21 2.56 3.04 1 5

Total 563 2.67 1.151 .048 2.58 2.77 1 5

H3a 4y il Lyilaany) ciLidy) :(12-3) 8, alal)

Model Summa

[
R R Square | Adjusted R Square Std. Error of the Estimate

1 211° .044 .042 .955

a. Predictors: (Constant), InternetUse

ANOVA®
Sum of Squares df Mean Square
Regression 19.459 1 19.459 21.339 .000?
1 Residual 418.565 459 912
Total 438.024 460

a. Predictors: (Constant), InternetUse
b. Dependent Variable: Attention

Coefficients®

Unstandardized Standardized
Coefficients Coefficients
=] Std. Error Beta
(Constant) 1.769 .138 12.864 .000
InternetUse .181 .039 211 4.619 .000

a. Dependent Variable: Attention
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H3b 4 ill dlasy) clliay) :(13-3) 48, salal)

Model Summar

R Square | Adjusted R Square | Std. Error of the Estimate

1 .650° 423 421 .863

a. Predictors: (Constant), InternetUse

ANOVA®
Sum of Squares df Mean Square
Regression 250.197 1 250.197 336.039 .000?
1 Residual 341.747 459 .745
Total 591.944 460

a. Predictors: (Constant), InternetUse
b. Dependent Variable: Intention To Click: | will click on banner advertisement to further see
detailed description of the Ad

Coef'ficintsa
Unstandardized Standardized

Coefficients Coefficients
B Std. Error Beta
(Constant) 487 124 3.919 .000
1 InternetUse .651 .035 .650 18.331 .000

a. Dependent Variable: Intention To Click: | will click on banner advertisement to further see
detailed description of the Ad
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H4a 4o il Lilany) ciLidy) :(14-3) 8, alal

Sum of Squares

ANOVA
odey) ) sl

df

Mean Square

Between Groups

Within Groups
Total

35.297
402.727
438.024

457
460

11.766
.881

13.351

.000

Descriptives

Std.

Deviation

Std. 95% Confidence

Error Lower

Minimum Maximum

[\ Mean

Upper

A (e J81 2 47 2.89 1.135 .166 2.56 3.22 1 5
Glgis 5 — A Jie 105 2.50 1.029 .100 2.30 2.70 1 5
Glgus 10 — 6 2 181 2.44 915 .068 2.30 2.57 1 5

Sl 10 (e )':\Si dia 128 1.98 .808 .071 1.83 2.12 1 4
£ gaaal) 461 2.37 976 .045 | 2.28 2.46 1 5

Multiple Comparisons

Bonferroni

O Stallea ™ () Start Internet Use . 1158 ) Emar Si9- ff:v/‘;f""ﬁﬂsﬂif
Gl 5 — A dia 388 165 | 113 | -.05 83
L e J81 2ia Glsin 10 — 6 Aia 453 154 | .020 | .05 86
Gl 10 e ST dia 915 160 | .000 | .49 1.34
L e J81 die -.388 165 | 113 | -.83 .05
Gy 5 — A Ne Gy 10 — 6 3 064 15 | 120 24 37
Sl 10 e ST Aie 526 124 [ .000 | .20 .85
L (e 81 2 -.453" 154 | .020 | -.86 -.05
Glgie 10 — 6 2ia Clgin 5 — di Mia -.064 115 1'80 -.37 24
Sl 10 e ST e 462" 108 | .000 | .17 75
L (e J81 2 915 160 | .000 | -1.34 -49
Clyis 10 oo ST Me Gl 5 — daw dia -.526' 124 | .000 | -.85 -.20
Glsine 10 — 6 2ia -462° 108 | .000 | -.75 -7

*. The mean difference is significant at the 0.05 level.
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H4b dua Al dilaay) c)lasy) :(15-3) a8, galal

ANOVA
eyl o jat /bl 48

Sum of Squares df

Mean Square

Between Groups 250.740 3 83.580 111.945| .000
Within Groups 341.204 457 147
Total 591.944 460

Descriptives
oSy Ao Jail /el i)l

M Std. Std. 95% Confidence |

€an | peviation Error Lower Upper |
L (e JB1 2 47 | 3.96 779 A14 | 373 | 4.19 1 5
Cilgins 5 — dau dia 105 | 3.33 937 091 | 315 | 3.51 1 5
Glgins 10 = 6 2ia 181 | 2.58 1.006 | .075 | 243 | 2.73 1 5
Clgis 10 oo 58T 2 | 128 | 1.68 560 050 | 1.58 1.78 1 3
Total 461 | 2.64 1134 | .053 | 2.54 | 2.75 1 5

Multiple Comparisons

Bonferroni
()] StallrJt ;:ternet (J) Start Internet Use Diﬁelr\g?‘i.; ) ESrtr(i.r Lii:/;rconfiﬂilf:
Clgin 5 — i Mia 624 152 | .000 22 1.03
A e J81 2 g 10 — 6 3 1.377 141 | .000 1.00 1.75
Sl 10 e SST i 2.278 147 | .000 | 1.89 2.67
L e J81 e -.624° 152 | .000 | -1.03 -.22
Cilgin 5 — L die g 10 — 6 2ie 753 106 | .000 A7 1.03
i 10 (o ST 2 1.654 114 | .000 | 1.35 1.96
A e J81 due -1.377 141 | 000 | -1.75 -1.00
Clyis 10 = 6 3 Cilsin 5 — i dia -753 106 | .000 | -1.03 -.47
i 10 (o ST 2 900 .100 | .000 64 1.16
o L e J81 e -2.278 147 | 000 | -2.67 -1.89
10 0o 8l 2o Cilgi 5 — Haw dia -1.654° A14 | .000 | -1.96 -1.35
il g )
Glgie 10 = 6 2ia -.900 100 | .000 | -1.16 -.64

*. The mean difference is significant at the 0.05 level.
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Gl ) oLiiY) aa sardl Aandaliil) Jglaal) :(16-3) a8, salall

»ad) * cBled o LY Crosstabulation

Attention
Count 47 98 75 40 4 264
25 - 18 & o within Age 17.8% | 37.1% | 28.4% | 152% | 1.5% | 100.0%
U % within Attention | 36.7% | 48.3% | 53.2% | 51.9% | 28.6% | 46.9%
% of Total 8.3% | 17.4% | 13.3% | 7.1% 7% | 46.9%
Count 45 67 50 28 7 197
| 35 =26 &= 9 within Age 22.8% | 34.0% | 254% | 14.2% | 3.6% | 100.0%
oW % within Attention | 35.2% | 33.0% | 35.5% | 36.4% | 50.0% | 35.0%
% of Total 8.0% | 11.9% | 8.9% | 5.0% | 1.2% | 35.0%
~ Count 36 38 16 9 3 102
35 & A8 9 within Age 35.3% | 373% | 15.7% | 8.8% | 2.9% | 100.0%
I % within Attention | 28.1% | 18.7% | 11.3% | 11.7% | 21.4% | 18.1%
% of Total 6.4% | 6.7% | 2.8% | 1.6% 5% 18.1%
Count 128 203 141 77 14 563
Total % within Age 22.7% | 36.1% | 25.0% | 13.7% | 2.5% | 100.0%
% within Attention | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
% of Total 22.7% | 36.1% | 25.0% | 13.7% | 2.5% | 100.0%
Bar Chart
100 Attention
| M1
Az
(]
[ Fl
s
B0
60
e
=
o
L&)
40
20
a T T I
18 - 23 Years Old 26 - 33 Years Old Qlder than 35 Years Old
Age
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o bl B ALy o L) aa cui i) iaal faad Aabalill) Jglaal) :(17-3) A8, (galall

il Baa * By Ao oL Crosstabulation

aldey)

ey Ao oLy
4
Count 16 18 1 0 0 35
% within InternetUse 45.7% | 51.4% 2.9% .0% .0% 100.0%
% within Attention 12.5% | 8.9% 1% .0% .0% 6.2%
% of Total 2.8% 3.2% 2% .0% .0% 6.2%
Count 18 36 19 14 1 88
% within InternetUse | 20.5% | 40.9% | 21.6% | 15.9% 1.1% 100.0%
% within Attention 14.1% | 17.7% | 13.5% | 18.2% 7.1% 15.6%
% of Total 3.2% 6.4% 3.4% 2.5% 2% 15.6%
Count 20 57 48 16 0 141
3l % within InternetUse | 14.2% | 40.4% | 34.0% | 11.3% .0% 100.0%
i) % within Attention 15.6% | 28.1% | 34.0% | 20.8% .0% 25.0%
% of Total 3.6% | 10.1% [ 8.5% 2.8% .0% 25.0%
Count 43 53 49 35 10 190
% within InternetUse | 22.6% | 27.9% | 25.8% | 18.4% 5.3% 100.0%
% within Attention 33.6% | 26.1% | 34.8% | 45.5% | 71.4% | 33.7%
% of Total 7.6% 9.4% 8.7% 6.2% 1.8% 33.7%
Count 31 39 24 12 3 109
% within InternetUse | 28.4% | 35.8% | 22.0% | 11.0% 2.8% 100.0%
% within Attention 242% | 192% | 17.0% | 15.6% | 21.4% 19.4%
% of Total 5.5% 6.9% 4.3% 2.1% 5% 19.4%
Count 128 203 141 77 14 563
Total % within InternetUse | 22.7% | 36.1% | 25.0% | 13.7% 2.5% 100.0%
% within Attention 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
% of Total 22.7% | 36.1% | 25.0% | 13.7% | 2.5% 100.0%
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rhalll 5aa * By o jail)/hiall 4£ ) Crosstabulation
ey o i)/l 48

L . ., Gllsa e Total
i Gllse Gllen gl Gl sE
Count 15 17 0 2 1 35
] % within InternetUse 42.9% | 48.6% .0% 5.7% 2.9% | 100.0%
% within Intention To Click 16.1% 9.1% .0% 1.5% 3.4% 6.2%
% of Total 2.7% 3.0% .0% 4% 2% 6.2%
Count 27 54 0 4 3 88
) % within InternetUse 30.7% 61.4% .0% 4.5% 3.4% | 100.0%
% within Intention To Click 29.0% 28.9% .0% 3.1% 10.3% | 15.6%
% of Total 4.8% 9.6% .0% T% 5% 15.6%
Count 22 50 49 18 2 141
Bia % within InternetUse 15.6% | 355% | 34.8% | 12.8% 1.4% | 100.0%
ail) 3 % within Intention To Click 23.7% | 26.7% | 39.5% | 13.8% 6.9% | 25.0%
% of Total 3.9% 8.9% 8.7% 3.2% 4% 25.0%
Count 17 47 50 61 15 190
4 % within InternetUse 8.9% 247% | 26.3% | 32.1% 7.9% | 100.0%
% within Intention To Click 18.3% | 25.1% | 40.3% | 46.9% | 51.7% | 33.7%
% of Total 3.0% 8.3% 8.9% 10.8% | 2.7% | 33.7%
Count 12 19 25 45 8 109
% within InternetUse 11.0% | 17.4% | 22.9% | 41.3% 7.3% | 100.0%
° % within Intention To Click 12.9% | 10.2% | 20.2% | 34.6% | 27.6% | 19.4%
% of Total 2.1% 3.4% 4.4% 8.0% 1.4% | 19.4%
Count 93 187 124 130 29 563
Total % within InternetUse 16.5% | 33.2% | 22.0% | 23.1% | 5.2% | 100.0%
% within Intention To Click | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
% of Total 16.5% | 33.2% [ 22.0% | 23.1% | 5.2% [ 100.0%
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B JS) il Bae Jale i jLad) :(18-3) A8, salal)

Descriptives
ey Ae ol
Std.

Std.  95% Confidence

Mean Error | Lower Upper

Deviation

ghat JU 4382 1S e 0 | 67 | 197 904 110 | 175 | 219 1 4
sl <1 488360 — 15 ¢« | 206 | 240 | 1049 | 073 | 226 | 255 1 5
ciai elelu3 -1 e | 203 | 240 | 1064 | 075 | 226 | 255 1 5
gl (S clels 3 0 S| 87 | 253 | 1.098 | 118 | 229 | 276 1 5

Total 563 | 237 | 1055 | .044 | 2.28 | 2.46 1 5
ANOVA
A=) o o La)

df  Mean Square 7

Sum of Squares {

Between Groups 13.360 3 4.453 4.067 .007
Within Groups 612.054 559 1.095
Total 625.414 562

Multiple Comparisons
Bonferroni

95% Confidence
Interval

Lower | Upper

(I) Average
Connection
Duration

Std.
Error

Mean
Difference (I-J)

(J) Average Connection

Duration Sig.

il JS0 488 60 - 15 o -433 147 | .020 -.82 -.04
a8y 15 e B .
it JS el 3 - 1 e -434 147 | .020 -.82 -.04
i JS » .
i U8 el 3 e i -.559 170 | .007 | -1.01 -11
; s UKV 438 15 e 433 147 | .020 .04 82
0-15
) cena U< 438 60 — 15 (e -.001 103 | 1.000 | -.28 27
4348y
" cha S el 3 - 1 -.126 134 | 1.000 | -.48 23
3-1 st JS1 438 15 e 434 147 | .020 .04 .82
I cle L cena U< 4383 60 — 15 (e .001 103 | 1.000 | -.27 28
feasl i U8 el 3 e i -.125 134 | 1.000 | -.48 23
3 e sl st JS1 438 15 e 559" 170 | .007 A1 1.01
I el cena U< 4383 60 — 15 (e 126 134 | 1.000 | -.23 48
feasl it S clele 3= 1 e 125 134 | 1.000 | -.23 48

*. The mean difference is significant at the 0.05 level.
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Descriptives
oSy Ao Al ety L

N | M Std. Std. | 95% Confidence |
ean Deviation Error | Lower | Upper

sl JX 88y 15 (4 Jl 67 2.43 1.076 131 217 2.70 1 5
iad J1 4880 60 — 15 | 206 | 2.67 1.058 .074 2.52 2.82 1 5
ciat W lel3 -1 5 | 203 | 2.83 1.175 .082 2.66 2.99 1 5
il I Gleln 3 gsi | 87 2.49 1.311 141 2.21 2,77 1 5

Total 563 | 2.67 1.151 .048 2.58 2.77 1 5
ANOVA
e o i)kl L)
Sum of Squares ‘ df Mean Square
Between Groups 11.496 3 3.832 2.923 .033
Within Groups 732.714 559 1.311
Total 744.210 562

Multiple Comparisons
Bonferroni

() Average (J) Average Connection Mean Std 95% Confidence
Connection Duration Difference (I-J) Erro.r Sig. L U
Duration ower pper
cheai JS1 4882 60 — 15 o -.237 161 | .849 | -.66 19
8 15 0e &8 ciat W alelu3 -1 0 -.395 161 | .088 | -.82 .03
el JS leln 3 e S -.061 .186 0 -.55 43
il J 43 15 (e Jal .237 161 | .849 | -.19 .66
- 15,
60 - 15 ¢ insi J<0 4283 60 — 15 (5 -.158 113 | 986 | -.46 14
e s S el 3 — 1 ¢ 176 146 | 100 _2q 56
i S48 15 e Ja .395 .161 | .088 | -.03 .82
Glels3 =1 e
o g il J1 488 60 - 15 ¢ .158 113 | 986 | -.14 46
: il S aleln 3 e By .333 47 ) A4 -.06 72
oo e " 1.00
. il < 4380 15 (e JB) .061 .186 0 -43 .55
alels 3 e )"JS\ 1.00
b g il JS1 488 60 - 15 ¢ -.176 .146 0 -.56 .21
ciat el 3 -1 0 -.333 A47 | 141 -72 .06
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Yool b L lg oLiY) aa Cul i) aladicd 5l Labalish) Jglaat) :(19-3) a8, alal)

<bSey)
Y aladia 5 * (el Je oLiN) Crosstabulation
‘ Attention
| 1 2 3 4 5 Total
. Count 15 21 9 13 5 63

O JBl e % within Start Internet Use 23.8% 33.3% 14.3% 20.6% 7.9% 100.0%

i % within Attention 1.7% | 103% | 64% | 16.9% | 35.7% | 11.2%
% of Total 2.7% 3.7% 1.6% 2.3% 9% 11.2%

. Count 26 47 32 28 2 135
5 — A e % within Start Internet Use 19.3% 34.8% 23.7% 20.7% 1.5% 100.0%

3a g % within Attention 20.3% | 232% | 22.7% | 36.4% | 14.3% | 24.0%
e % of Total 4.6% 8.3% 5.7% 5.0% 4% 24.0%

¢ Count 37 68 75 23 6 209
cuy) 10 =6 e 9 within Start Internet Use | 17.7% | 32.5% | 359% | 11.0% | 2.9% | 100.0%
clgw % within Attention 28.9% | 335% | 53.2% | 29.9% | 42.9% | 37.1%

% of Total 6.6% | 121% | 133% | 41% 11% | 37.1%

~ Count 50 67 25 13 1 156
= Sl 3 o within Start Internet Use | 32.1% | 42.9% | 16.0% | 8.3% 6% | 100.0%

i 10 % within Attention 39.1% | 33.0% | 17.7% | 16.9% | 7.1% | 27.7%

% of Total 8.9% | 11.9% | 4.4% 2.3% 2% 27.7%

Count 128 203 141 77 14 563
Total % within Start Internet Use | 22.7% | 36.1% | 25.0% | 13.7% | 2.5% | 100.0%
% within Attention 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
% of Total 22.7% | 36.1% | 25.0% | 13.7% | 2.5% | 100.0%

i ) aladia) 5 ¥ NeY) o ailjkadaly 42 J)): Crosstabulation
Intention To Click [

fas dse  Gllge gl | Gllge | 1a 3 ga e

~ Count 4 13 0 38 8 63
J8 Xie o, within Start Internet Use |  6.3% | 206% | .0% 60.3% 12.7% 100.0%
Ziw e % Within Intention To Click | = 4.3% 7.0% 0% 29.2% 27.6% 11.2%
% of Total 7% 2.3% 0% 6.7% 1.4% 11.2%
Count 9 19 42 56 9 135
— A3 Jie o4 within Start Intemet Use | 6.7% | 14.1% | 31.1% | 41.5% 6.7% | 100.0%
5,8 iy 5 % within Intention To Click | 9.7% 10.2% | 33.9% | 43.1% 31.0% 24.0%
i % of Total 1.6% 34% | 75% | 9.9% 1.6% 24.0%
Jasind
2 Count 25 73 72 29 10 209
ERY -6 % within Start Internet Use 12.0% 34.9% 34.4% 13.9% 4.8% 100.0%
lgiw 10 % Within Intention To Click | 26.9% | 39.0% | 58.1% | 22.3% 34.5% 37.1%
% of Total 44% | 13.0% | 12.8% | 5.2% 1.8% 37.1%
i -, Count 55 82 10 7 2 156
) die
S % within Start Internet Use 35.3% 52.6% 6.4% 4.5% 1.3% 100.0%
10 ¢ % within Intention To Click | 59.1% | 43.9% | 81% | 5.4% 6.9% 27.7%
Cilsis % of Total 9.8% | 14.6% | 1.8% 1.2% 4% 27.7%
Count 93 187 124 130 29 563
Total % within Start Internet Use 16.5% 33.2% 22.0% 23.1% 5.2% 100.0%
ota % within Intention To Click | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%
% of Total 16.5% | 33.2% | 22.0% | 23.1% 5.2% 100.0%
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) Juandl) Jale 80 ,Ld) :(20-3) 28, galal)

ANOVA
oY) A oLy
Sum of Squares df Mean Square
Between Groups .651 2 .326 292 747
Within Groups 624.762 560 1.116
Total 625.414 562
ANOVA
oSy Ao ail /il g,
Sum of Squares df

Mean Square

Between Groups 1.690 2 .845 .637 .529
Within Groups 742.520 560 1.326
Total 744.210 562

Al o Jaad) Jlaa Jale 80 jLad) :(21-3) 28, galal)

Descriptives
oMeY) A oLy

Std.  Std. 95% Confidence |
Mean

Deviation | Error

Minimum Maximum
Lower Upper‘
Business 310 2.50 1.070

.061 2.38 2.62 1 5
Non-Business | 253 2.21 1.017 .064 2.09 2.34 1 5
Total 563 2.37 1.055 .044 2.28 2.46 1 5
ANOVA
ey Ao oL
Sum of Squares df \ Mean Square \ F Sig.
Between Groups 11.440 1 11.440 10.453 | .001
Within Groups 613.974 561 1.094
Total 625.414 562
ANOVA

oSy Ao ail /el i)l
Sum of Squares df

Mean Square F Sig.
Between Groups .005 1 .005 .004 | .949
Within Groups 744.204 561 1.327
Total 744.210 562
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G aladia) clga Jale S5 LA :(22-3) L8, salal)

ANOVA®
Ssquur:r?efs df Mean Square F ‘
Regression 2.922 1 2.922 2.634 .105°
1 Residual 622.491 561 1.110
Total 625.414 562

Coefficients®

Unstandardized Standardized
Coeffircients Coefficients |

] Std. Error { Beta
(Constant) 2.136 152 14.078 .000
Skills .076 .047 .068 1.623 .105
ANOVA®
:quun;rZi df Mean Square
Regression 15.133 1 15.133 11.644 .001®
1 Residual 729.077 561 1.300
Total 744.210 562

Coefficients®

Unstandardized Standardized
Coefficients Coefficients
B Std. Error | Beta
(Constant) 2.136 164 13.007 .000
Skills 173 .051 .143 3.412 .001
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