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Lol g lawgll ol Jally C (0.67) > "C (0.328) dwd o 2 1aa (e

e daa Ol &8 8 S (Baron and Kenny, 1986) sy Gew laa JS e
S Cus e 5ale ey Bl Bl dlia ol () gaimse e Aileial) il il
giall Apad) 5B Cun Gagegsl) @l AHA Ll 8 el A8 Aaldl) 3)pal
Al Bygeall (p Cipeaaly 48N Jalad daills (Fia Tl Oy ccipad) e il Laays
O Cun Copadll ge gl Ly dalal il ) @Sy ¢ gapll sal Al Uil

sV 53 A Ullly 8 pemal) iially djual) (i Jone i

tdpaaal) (il oAl Al Ligdl B 4818 saal) Jalsad) S5 Lad) - 6 3
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1 e caagls (Independet Sample T-test) dsiwall cliall T i) P e Jeadl

g Aahal) Ll Cun o S S GLY) Gn 38 sag pde sl dsag e gl sl

G ERY) Lagial Tslue (LS) 25 HLEAY) e Jagie OIS 1Y L Gasd DIA (e

(L) Agt A

ot s o6 @ity ¢ p-Value = 0.864 lgisina (s5imas F dad o Jglaall e Jasdl

(5%) 225l ssiusal) (o ST lgiad Y 5sSAl LYY (e genall ol (g5lasd)

5% AN ssuse 2ic (P-Value = 0.295 > 0.05) t A2 siue o) Layg el 138

sSAlly LY anigia m Aagine (3508 225 Y (]

GENDE Std. Error
R N Mean Std. Deviation Mean
P. male 211 3.2038 .55576 .03826
female 212 3.2630 .60322 .04143
Levene's Test
for Equality of
Variances t-test for Equality of Means
Std.
Error 95% Confidence
Mean Differe Interval of the
F Sig. t df Sig. (2-tailed) | Difference nce Difference
Lower Upper
P.l Equal variances
assumed .029 .864 | -1.049 421 .295 -.0592 | .05640 | -.17005 .05169
Equal variances not
assumed -1.049 | 418516 .295 -.0592 | .05639 | -.17003 .05167

ipaall ¢y s Al Ll b Ja

zoasi LS (One Way Anova) gulal) didas Bla e aghall Wil & Jadll 3 jlas)

LD Jglaal




ANOVA

P.l
Sum of
Squares df Mean Square F Sig.
Between Groups 6.245 4 1.561 4.807 .001
Within Groups 135.764 418 325
Total 142.009 422
Multiple Comparisons
hean
Difference 95% Confidence Interval
(1 IMCOME [ IMCOME -1 Std. Errar Sig. Lowwer Bound [ Upper Bound
Tukey HSD  less than 15000 15000 and less .
than 20000 5251 14437 003 1286 8207
20000 and less -
than 60000 Rayetital R bci=loy | a0z Sg2g A0S
G0000 and less
than DOO00 2028 15894 316 - 1327 7382
Q0000 and mare 5832 AT2AT 051 -0134 8200
15000 and lesz=s lazz than 15000 - AR Ag93T faluk] - 8za7 - 286
than 20000 20000 and less
than 60000 Rululuics L5500 1.000 - 1794 e
G0000 and less
than GOO00 -2229 10009 74 - 266 0518
Q0000 and mare - G52 Az000 881 - 3956 2620
30000 and less lazz than 15000 - 52557 123881 ooz - 2025 - 924
than S0000 15000 and less
than 20000 =000z LE5E0 1.000 =180 ATa4
GO000 and less
th 2 SOO00 - 2227 09339 A2z - 4785 0332
Q0000 and mare - 0671 A1447 ar7 -.3807 24655
50000 and lezs lazz than 15000 -3028 15884 26 =738z 32T
than 50000 15000 and less
than 20000 2224 R [ululul=] ATS -.0518 QGG
20000 and less
than BO000 2227 09339 A2z -0332 ATE5
20000 and more As56 | 13718 788 ..2203 5314
90000 and more  less than 15000 -45832 AT2AT ul=h] -.8300 0134
15000 and less
than 20000 OGES 12000 281 -2620 2956
30000 and less
than BO0O0 OE7A 11447 o277 - 2465 2807
G0000 and less
than Q0000 - 1556 A3T1E Fee - 5314 2203

(5%) (s sl a5 (0.01) s (p-value) dud ol (Anova) bl Jsaall (e Jaadls

n B3l Cym (R (g CDGAL A Wl Can (e Bysine (338 s il




Gl o (5%) AV ssina dysina (358 iyl 28 43l (Multiple Comparisons) Jsaal)
s1aa) Jaal

.(60000 Y 30000 ¢ «30000 1 15000 ¢ <15000 e Ji)

rdpaaal) (b o Al Wil A addail) ggiuall M o

(One Way Anova) cplall dalas DA (e 2hall Lisill 3 aledll ggiud) 5T 5las)

3 Jglaal) e LS

ANOVA

Sum of

Squares df Mean Square F Sig.
Between Groups 15.692 3 5.231 17.350 .000
Within Groups 126.318 419 .301
Total 142.009 422

Multiple Comparisons

Ao sad) 5l 5 paia 5 ) Al Jaall 0 !



Mean

Difference 45% Confidence Interval

I EDU W EDU (-1 Std. Error Sig. Lowwer Bound | Upper Bound
Tukey HSD  hasic education high schoal 1568 19354 Ba0 -.3424 BAED
college TG54 JEBA1 .ono 3308 1.2001

higher education T435* A TE9S .0no 2870 1.2000

high school hasic education - 1568 19354 Ba0 - .B5ED 3424
college [BOBE* 0506 .0no 3376 BTH6

higher education ABET* 1817 .oon 28149 8414

college hasic education - TES4™ AEEE1 .0no -1.2001 -.3308
high schoal - B0BE™ 0506 .00o -.B7496 -3376

higher education -.0219 .0yonz 889 -.20248 1887

higher education  hasic education -.7435% 7698 .o0o -1.2000 -.2870
high schoal - BEET* 1817 .00o -.8915 -.2819

college 02149 07003 989 - 14587 2025

(5%) o sraal a5 (0.00) ilo (p-value) ded of (Anova) bl Jsaall (e Laadls

Dn B G« ailail) (ssindll CERL EELAN Wl Cus (e Bysine 3o 2am by

Ox (B5%) AV goua dygiaa G558 Cpela 2 a3l (Multiple Comparisons) Jsaal)

el el tae das e SIS gl adailly wllY) adall) A Al culial

(L) sl jally
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s LS (One Way Anova) cplill didas A (e 48hall L) & jeell S laal &
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ANOVA
P.l
Sum of
Squares df Mean Square F Sig.
Between Groups 4.524 3 1.508 4.596 .004
Within Groups 137.485 419 .328
Total 142.009 422
Multiple Comparisons
Mean
Difference 495% Confidence Interval
h AGE I AGE (-J) Std. Errar Sig. Loweer Bound | Upper Bound
Tukey HSD  181to0 25 2610 45 18348 09847 246 -.0705 4375
4610 65 1860 1602 378 - 1133 AB52
BE and mare -.4868 22282 124 -1.0616 08749
2610 45 1810 25 -18348 09847 246 - 43745 0705
46 10 65 00245 OY6T3 1.000 -.1954 2004
A6 and mare - BT03 20513 006 -1.1994 -1412
4F to 65 1810 25 -.1860 1602 378 -.48532 133
2hto 45 -.0025 OTET3 1.000 -.2004 18954
BB and mare - BT28* 21411 10 -1.2251 - 12045
66 and mare 1810 25 4868 22282 129 -.087y 1.0616
2610 45 BrO3 205813 006 1412 1.1994
46 to 65 BT2e* 21411 010 1205 1.2251

(5%) (s sal a5 (0.04) als (p-value) dud o) (Anova) bl Jsaall (e Jaadls
dsaall e Lol dia eall GBEAL A0NAD LIl Cus (e dgsine (9508 2ap JUlly
Gl gn (5%) ANS ssiea dggiee 3558 el 8 4l (Multiple Comparisons)
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 B.I(a) Enter

a All requested variables entered.
b Dependent Variable: P.I

Model Summary

ilaa) Gluaydll jLdd) Jdelas 1

Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .603(a) .364 .363 46310
a Predictors: (Constant), B.I
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Segress'o 51.720 1 51.720 |  241.161 .000(a)
Residual 90.289 421 214
Total 142.009 422

a Predictors: (Constant), B.I
b Dependent Variable: P.1

Coefficients(a)

Unstandardized Standardized
Coefficients Coefficients 95% Confidence Interval for B
Model B Std. Error Beta t Sig. Lower Bound | Upper Bound
1 §C°”Stam 1.695 102 16.683 000 1.495 1.895
B.I 493 .032 .603 15.529 .000 430 555

a Dependent Variable: P.
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 P.K(a) Enter
a All requested variables entered.
b Dependent Variable: P.1
Model Summary
Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .456(a) .208 .206 .51685
a Predictors: (Constant), P.K
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Segress'o 29.546 1 29.546 |  110.606 .000(a)
Residual 112.463 421 267
Total 142.009 422
a Predictors: (Constant), P.K
b Dependent Variable: P.I
Coefficients(a)
Unstandardized Standardized
Coefficients Coefficients 95% Confidence Interval for B
Model B Std. Error Beta t Sig. Lower Bound | Upper Bound
! §C°”Stam 1.213 104 6.257 000 832 1.594
P.K .670 .064 456 10.517 .000 .545 .796

a Dependent Variable: P.1
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method

1 B.I(a) : Enter

a All requested variables entered.
b Dependent Variable: TRUST

Model Summary

Adjusted R | Std. Error of
Model R R Square Square the Estimate

1 .403(a) .162 .160 40701
a Predictors: (Constant), B.I

ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Regressio 13.522 1 13.522 81629 |  .000(a)
Residual 69.741 421 .166
Total 83.263 422

a Predictors: (Constant), B.I
b Dependent Variable: TRUST

Coefficients(a)

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 gCO”Sta”t 2.268 089 25.402 000
B.I .252 .028 403 9.035 .000

a Dependent Variable: TRUST
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 TRUST(a) Enter
a All requested variables entered.
b Dependent Variable: P.I
Model Summary
Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .708(a) .501 .500 .41035
a Predictors: (Constant), TRUST
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Segress'o 71.117 1 71117 | 422.331 .000(a)
Residual 70.893 421 .168
Total 142.009 422
a Predictors: (Constant), TRUST
b Dependent Variable: P.1
Coefficients(a)
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
! gCO”Sta”t 410 139 2.955 003
TRUST .924 .045 .708 20.551 .000

a Dependent Variable: P.1
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 P.K(a) Enter

a All requested variables entered.

b Dependent Variable: SATIS

Model Summary

Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .299(a) .089 .087 .68455
a Predictors: (Constant), P.K
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Eegress'o 19.337 1 19.337 41.264 .000(a)
Residual 197.283 421 469
Total 216.620 422
a Predictors: (Constant), P.K
b Dependent Variable: SATIS
Coefficients(a)
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
! §C°”Sta”t 1.567 257 6.106 000
P.K 542 .084 .299 6.424 .000

a Dependent Variable: SATIS
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 SATIS(a) . Enter
a All requested variables entered.
b Dependent Variable: P.1
Model Summary
Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .847(a) 718 718 .30829
a Predictors: (Constant), SATIS
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
L Segress'o 101.997 1 101.997 | 1073.205 .000(a)
Residual 40.012 421 .095
Total 142.009 422
a Predictors: (Constant), SATIS
b Dependent Variable: P.I
Coefficients(a)
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 §C°”Sta“t 1.036 069 15.080 000
SATIS .686 .021 847 32.760 .000

a Dependent Variable: P.1
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 TRUST,
B.I(a) Enter
a All requested variables entered.
b Dependent Variable: P.I
Model Summary
Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .789(a) .622 .620 .35762
a Predictors: (Constant), TRUST, B.I
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
L Segress'o 88.295 2 44147 | 345195 .000(a)
Residual 53.714 420 128
Total 142.009 422
a Predictors: (Constant), TRUST, B.I
b Dependent Variable: P.1
Coefficients(a)
Unstandardized Standardized
Coefficients Coefficients 95% Confidence Interval for B
Model B Std. Error Beta t Sig. Lower Bound | Upper Bound
! ;CO“Sta“t 052 125 420 675 -193 208

B.I .310 .027 .380 11.590 .000 .258 .363
TRUST 724 .043 555 16.911 .000 .640 .808

a Dependent Variable: P.1I
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Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 SATIS,
PK(a) Enter
a All requested variables entered.
b Dependent Variable: P.I
Model Summary
Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 .874(a) 763 762 .28280
a Predictors: (Constant), SATIS, P.K
ANOVA(b)
Sum of
Model Squares df Mean Square F Sig.
1 Segress'o 108.418 2 54209 |  677.802 .000(a)
Residual 33.591 420 .080
Total 142.009 422
a Predictors: (Constant), SATIS, P.K
b Dependent Variable: P.I
Coefficients(a)
Unstandardized Standardized
Coefficients Coefficients 95% Confidence Interval for B
Model B Std. Error Beta t Sig. Lower Bound | Upper Bound
L §C°”Stam 222 111 2.004 046 004 439
P.K .328 .037 223 8.960 .000 .256 .399
SATIS .632 .020 781 31.403 .000 593 672

a Dependent Variable: P.1
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A 3

Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly
disagree 11 2.6 2.6 2.6
Disagree 67 15.8 15.8 18.4
Neither
agree nor 106 25.1 25.1 43.5
disagree
Agree 227 53.7 53.7 97.2
Strongly 12 2.8 2.8 100.0
agree
Total 423 100.0 100.0
A1) 5L
Cumulative
Freguency Percent Valid Percent Percent
Valid Strongly 66 15.6 15.8 15.8
disagree ’ ’ ’
Disagree 161 38.1 38.5 54.3
Neither agree
nor disagree 112 26.5 26.8 81.1
Agree 79 18.7 18.9 100.0
Total 418 98.8 100.0
Missing System 5 1.2
Total 423 100.0
2 5L
Cumulative
Freguency Percent Valid Percent Percent
Valid Strongly
disagree 19 4.5 4.5 4.5
Disagree 89 21.0 21.0 25.5
Neither
agree nor 120 28.4 28.4 53.9
disagree
Agree 190 44.9 44.9 98.8
Strongly 5 1.2 1.2 100.0
agree
Total 423 100.0 100.0
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Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 22 52 573 53
disagree ' ' ’
Disagree 53 12.5 12.7 17.9
Neither agree
nor disagree 163 38.5 39.0 56.9
Agree 179 42.3 42.8 99.8
Strongly 1 2 2 100.0
agree ' ' '
Total 418 98.8 100.0
Missing System 5 1.2
Total 423 100.0
FOPREC I
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly
disagree 18 4.3 4.3 4.3
Disagree 102 24.1 24.6 28.9
Neither agree
nor disagree 76 18.0 18.3 47.2
Agree 199 47.0 48.0 95.2
Strongly 20 4.7 4.8 100.0
agree
Total 415 98.1 100.0
Missing System 8 1.9
Total 423 100.0
dsabd) 5Ll
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 12 28 29 29
disagree ' ' '
Disagree 54 12.8 13.0 15.9
Neither agree
nor disagree 223 52.7 53.7 69.6
Agree 118 27.9 28.4 98.1
Strongly 8 1.9 1.9 100.0
agree
Total 415 98.1 100.0
Missing System 8 1.9
Total 423 100.0
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Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 17 40 4.0 4.0
disagree ’ ’ ’
Disagree 139 32.9 32.9 36.9
Neither
agree nor 64 151 151 52.0
disagree
Agree 167 395 395 91.5
Strongly 36 8.5 8.5 100.0
agree
Total 423 100.0 100.0
ALalEl) 5Lt
Cumulative
Freguency Percent Valid Percent Percent
Valid Strongly
disagree 22 5.2 5.3 5.3
Disagree 67 15.8 16.2 215
Neither agree
nor disagree 146 345 35.4 56.9
Agree 172 40.7 41.6 98.5
Strongly 6 1.4 15 100.0
agree
Total 413 97.6 100.0
Missing System 10 2.4
Total 423 100.0
Jall) 5 jlaad)
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 16 38 38 38
disagree ’ ’ ’
Disagree 56 13.2 13.2 17.0
Neither
agree nor 152 35.9 35.9 53.0
disagree
Agree 192 45.4 45.4 98.3
Strongly 7 17 17 100.0
agree
Total 423 100.0 100.0
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Cumulative
Frequency Percent Valid Percent Percent
valid Strongly 21 5.0 5.0 5.0
disagree
Disagree 122 28.8 28.8 33.8
Neither
agree nor 83 19.6 19.6 53.4
disagree
Agree 191 452 45.2 98.6
Strongly 6 14 14 100.0
agree
Total 423 100.0 100.0
Bpde 4galad) §ylall
Cumulative
Freguency Percent Valid Percent Percent
Valid Strongly 16 3.8 3.8 3.8
disagree
Disagree 30 7.1 7.1 10.9
Neither
agree nor 210 49.6 49.6 60.5
disagree
Agree 162 38.3 38.3 98.8
Strongly 5 1.2 1.2 100.0
agree
Total 423 100.0 100.0
Bpde ALY 3ylal)
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongl
disag?eﬁ 15 3.5 3.5 3.5
Disagree 40 9.5 9.5 13.0
Neither
agree nor 82 19.4 19.4 324
disagree
Agree 244 57.7 57.7 90.1
Strongly 42 9.9 9.9 100.0
agree
Total 423 100.0 100.0
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Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 82 19.4 19.4 19.4
disagree
Disagree 119 28.1 28.1 475
Neither
agree nor 172 40.7 40.7 88.2
disagree
Agree 39 9.2 9.2 97.4
Strongly 11 26 26 100.0
agree
Total 423 100.0 100.0
Bpie dagll) §)lall
Cumulative
Freguency Percent Valid Percent Percent
Valid Strongly 17 4.0 40 4.0
disagree
Disagree 162 38.3 38.3 42.3
Neither
agree nor 161 38.1 38.1 80.4
disagree
Agree 76 18.0 18.0 98.3
Strongly 7 1.7 1.7 100.0
agree
Total 423 100.0 100.0
Bpie daldd) 5Ll
Cumulative
Frequency Percent Valid Percent Percent
Valid ds.”ong'y 31 7.3 7.3 7.3
isagree
Disagree 119 28.1 28.1 35.5
Neither
agree nor 157 37.1 37.1 72.6
disagree
Agree 110 26.0 26.0 98.6
Strongly 6 14 14 100.0
agree
Total 423 100.0 100.0
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Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 5 12 12 12
disagree ’ ’ ’
Disagree 38 9.0 9.0 10.2
Neither
agree nor 177 41.8 41.8 52.0
disagree
Agree 202 47.8 47.8 99.8
Strongly 1 2 2 100.0
agree ' ' '
Total 423 100.0 100.0
Bpie daglud) 5,Lad)
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly
disagree 12 2.8 2.8 2.8
Disagree 133 31.4 31.4 34.3
Neither
agree nor 44 10.4 10.4 44.7
disagree
Agree 229 54.1 54.1 98.8
Strongly 5 1.2 1.2 100.0
agree
Total 423 100.0 100.0
Bpde Alalil) 5)lad)
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly
disagree 16 3.8 3.8 3.8
Disagree 41 9.7 9.7 13.5
Neither
agree nor 221 52.2 52.2 65.7
disagree
Agree 130 30.7 30.7 96.5
Strongly 15 35 35 100.0
agree
Total 423 100.0 100.0
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Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 29 6.9 70 70
disagree ) ) )
Disagree 141 33.3 34.0 41.0
Neither agree
nor disagree 92 21.7 22.2 63.1
Agree 153 36.2 36.9 100.0
Total 415 98.1 100.0
Missing System 8 1.9
Total 423 100.0
O pdiad) Bl
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly
disagree 28 6.6 6.6 6.6
Disagree 62 14.7 14.7 21.3
Neither
agree nor 171 40.4 40.4 61.7
disagree
Agree 161 38.1 38.1 99.8
Strongly 1 2 2 100.0
agree ' ' )
Total 423 100.0 100.0
Cpidadlg dgalald) 5 Lal)
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 11 26 26 26
disagree ) ) )
Disagree 48 11.3 11.3 13.9
Neither
agree nor 246 58.2 58.2 72.1
disagree
Agree 113 26.7 26.7 98.8
Strongly 5 1.2 1.2 100.0
agree
Total 423 100.0 100.0
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Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 22 5.2 5.2 5.2
disagree
Disagree 87 20.6 20.6 25.8
Neither
agree nor 246 58.2 58.2 83.9
disagree
Agree 63 14.9 14.9 98.8
Strongly 5 1.2 1.2 100.0
agree
Total 423 100.0 100.0
Crpsially AR 3 )Lal
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongl
disag?ei 11 2.6 2.6 2.6
Disagree 89 21.0 21.0 23.6
Neither
agree nor 159 37.6 37.6 61.2
disagree
Agree 159 37.6 37.6 98.8
Strongly 5 1.2 1.2 100.0
agree
Total 423 100.0 100.0
Crially dagl) Bkl
Cumulative
Frequency Percent Valid Percent Percent
Valid Strongly 11 26 26 26
disagree
Disagree 72 17.0 17.0 19.6
Neither
agree nor 159 37.6 37.6 57.2
disagree
Agree 175 41.4 41.4 98.6
Strongly 6 1.4 1.4 100.0
agree
Total 423 100.0 100.0
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Descriptive Statistics

N Mean Std. Deviation
Q1 423 3.3830 87617
Q2 418 2.4880 97257
Q3 423 3.1726 .92670
Q4 418 3.2010 .85819
Q5 415 3.2434 1.01727
Q6 415 3.1349 .76840
Q7 423 3.1560 1.09685
Q8 413 3.1768 .90588
Q9 423 3.2790 .85304
Q10 423 3.0922 .99454
Q11 423 3.2600 76567
Q12 423 3.6099 91672
Q13 423 2.4752 .98986
Q14 423 2.7494 .85354
Q15 423 2.8605 .93481
Q16 423 3.3688 .69947
Q17 423 3.1939 .99060
Q18 423 3.2057 .81034
Q19 415 2.8892 .98895
Q20 423 3.1064 .88993
Q21 423 3.1253 71933
Q22 423 2.8629 76976
Q23 423 3.1371 .84882
Q24 423 3.2199 .83546
Valid N (listwise) 395
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Statistics
GENDER AGE EDU INCOME
N Valid 423 423 423 423
Missin 0 0 0 0
g
GENDER
Cumulative
Frequency Percent Valid Percent Percent
Valid male 211 49.9 49.9 49.9
female 212 50.1 50.1 100.0
Total 423 100.0 100.0
AGE
Cumulative
Frequency Percent Valid Percent Percent
Valid 18t0 25 38 9.0 9.0 9.0
26to 45 309 73.0 73.0 82.0
46 to 65 68 16.1 16.1 98.1
66 and 8 1.9 1.9 100.0
more
Total 423 100.0 100.0
EDUCATION
Cumulative
Frequency Percent Valid Percent Percent
Valid basic 1 26 26 26
education ' ' '
high school 30 71 71 9.7
college 305 72.1 72.1 81.8
higher 77 18.2 18.2 100.0
education
Total 423 100.0 100.0




INCOME

Independent Samples Test

Cumulative
Frequency Percent Valid Percent Percent
Valid less than
15000 18 4.3 4.3 4.3
15000 and
less than 116 27.4 27.4 31.7
30000
30000 and
less than 216 51.1 51.1 82.7
60000
60000 and
less than 45 10.6 10.6 93.4
90000
90000 and 28 6.6 6.6 100.0
more
Total 423 100.0 100.0
ipaal) il sl Aslpdl) Lisd) B Adle sanal Jalsed) S5 jLad)
tipaall Gl sl Auhdd) Lisll) & e laiaY) gall) -
Group Statistics
GENDE Std. Error
R N Mean Std. Deviation Mean
P.I male 211 3.2038 .55576 .03826
female 212 3.2630 .60322 .04143

Levene's Test
for Equality of

Variances t-test for Equality of Means
Std.
Error 95% Confidence
Mean Differe Interval of the
F Sig. t df Sig. (2-tailed) | Difference nce Difference
Lower Upper
P.l Equal variances
assumed .029 .864 | -1.049 421 .295 -.0592 | .05640 | -.17005 .05169
Equal variances not
assumed -1.049 | 418516 .295 -.0592 | .05639 | -.17003 .05167
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Oneway
Descriptives
P.1
95% Confidence Interval for
Mean
N Mean Std. Deviation | Std. Error | Lower Bound | Upper Bound Minimum Maximum
less than 15000 18 3.7083 .35614 .08394 3.5312 3.8854 3.25 4.00
15000 and less
than 30000 116 3.1832 53807 .04996 3.0842 3.2821 2.00 5.00
30000 and less
than 60000 216 3.1829 65911 .04485 3.0945 3.2713 1.00 4.00
60000 and less
than 90000 45 3.4056 32548 .04852 3.3078 3.5033 2.50 4.00
90000 and more 28 3.2500 .28868 .05455 3.1381 3.3619 2.75 3.50
Total 423 3.2335 .58010 .02821 3.1780 3.2889 1.00 5.00
ANOVA
P.l
Sum of
Squares df Mean Square F Sig.

Between Groups 6.245 4 1.561 4.807 .001

Within Groups 135.764 418 .325

Total 142.009 422




Dependent Variable: P.1

Multiple Comparisons

Mean
Differance 5% Confidence Intenval
(1T INCOME (11 INCOME [l-1°1 Std. Error Sig. Lovwer Bound | Upper Bound
Tukey HED  lessthan 45000 15000 and less -

than 20000 A2481 4437 Rulujc 285 8207

30000 and less -

than E0000 A265 13381 a0z g2 anses

G0000 and less

than SO0O0 2028 5294 216 - A3ZT Fic-v

Q0000 and more 583 AT217 G -0134 8300
15000 and less le=s than 15000 - 82517 A4437 a0z -8zar7 - 296
than 0000 20000 and less

than E0000 0003 L6560 1.000 - A7a4 RENE

GBO000 and less

than Go000 - 222d Aooog A7 - AOGE 512

Q0000 and more - OGGS 2000 a1 - 3856 2620
20000 and less less than 15000 - 52557 3984 Az -8025 - g2
than GO000 16000 and less

than 20000 Q00 L6550 1.000 =801 AFag

GBO000 and less

than SO000 S 2227 09239 Azz2 - 4785 033z

Q0000 and more - 0671 1447 ar7 -2e07 2455
G0000 and less less than 15000 -a0ze Asg0d 216 -Fae2 AZ2T
than Q0000 16000 and less

than 20000 2224 Saoog A7 -0518 OGS

20000 and less

than 60000 2227 093329 22 -0332 AFEA

=0000 and more 4586 | 43718 FE8 . 2203 5314
90000 and more  less than 15000 - 4533 AT2AT 51 -.8z200 0134

15000 and less

than 20000 Nu]aiais Sz2000 a2 - 2620 SO5E5

230000 and less

than 60000 LETA 1447 ar7 - 2465 2e07

GO000 and less

than SO000 - 556 AA3T18 Fa8 -5314 2203

* The mean difference is significant at the .05 level.




P.l

INCOME

Subset for alpha = .05

1

2

Tukey
HSD(a,b)

Scheffe(a,b)

30000 and less
than 60000

15000 and less
than 30000

90000 and
more

60000 and less
than 90000

less than
15000

Sig.

30000 and less
than 60000

15000 and less
than 30000

90000 and
more

60000 and less
than 90000

less than
15000
Sig.

216

116

28

45

18

216

116

28

45

18

3.1829

3.1832

3.2500

3.4056

413

3.1829

3.1832

3.2500

3.4056

.556

3.4056

3.7083
129

3.4056

3.7083
.236
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Oneway
Descriptives
95% Confidence Interval for
Mean
N Mean Std. Deviation Std. Error Lower Bound Upper Bound Minimum Maximum
basic education 11 3.9318 .16167 .04874 3.8232 4.0404 3.50 4.00
high school 30 3.7750 .35568 .06494 3.6422 3.9078 3.25 5.00
college 305 3.1664 .54333 .03111 3.1052 3.2276 1.50 4.00
higher education 77 3.1883 .65539 .07469 3.0396 3.3371 1.00 4.00
Total 423 3.2335 .58010 .02821 3.1780 3.2889 1.00 5.00
P.I
ANOVA
P.I
Sum of
Squares df Mean Square F Sig.
Between Groups 15.692 3 5.231 17.350 .000
Within Groups 126.318 419 .301
Total 142.009 422




Dependent Variable: P.1

Multiple Comparisons

hMean
Difference 25% Confidence Intenval

(17 ECL 11 ECU -y Std. Errar Sig. Lower Bound | Upper Bound
Tukey HED  basic education  high school 562 8354 2480 - 3924 fatalaln]
college JE54” B85 alulu] J3308 12004

higher education FI357 Rlriiets gululu} 2870 1.2000

high schaol basic education - 1562 8354 2480 - B&E0 pet el
college Ralnliaid 0505 ululu] 3376 BTa5

higher education SE6T A1817 0o 2219 BO15

callege basic education - TEag" J1E251 unln] -1.2001 -.2302
high schaal - .B0ag" 0505 ululu] - 8796 -.3376

highear education -.0z19 japjuinic jetsis] - 2025 C1aey

higher education basic education - TaEET ATEEE Rululn) -1.2000 -2e870
high schaal - SBET 18T alulu] -Be15 -.28149

college 0214 Lupjujuic gutede] - 1587 2025

Scheffa basic: education  high schaal A86E 19354 2a3 - 3E64 Faoa
college JE54” B85 alulu] 2924 1.2384

higher education FI357 Rlriiets Rulng | 2457 12403

high schoal basic education - 15628 193254 Baa -Joao Rei=lat
college Ralnliaid 0505 ululu] 3137 035

highear education A8ETT 1817 jululn} 2550 184

callege basic education - TESg" CE25 faluln] -1.2384 -2824
high schaal - .Bo2g" 0505 ululu] - 8035 -3137

highear education -.0z19 japjuinic B9z - 2185 S7AG

higher education basic education - 74357 ATEEE 0o -1.2403 -2457
high schaal - 5867 18T alulu] -2124 -.2550

college 0214 Lupjujuic S0z - AT4G5 2185

Lunnett C basic: education  high schaal A86E as120 -ar4z 3878
college JE59F nE7Es Rt | 2z44

higher education Rl clilg 02919 97T 8583

high schoal basic education - 1568 Lg4z20 -.3ETE 0742
college G025" o7z201 4143 20z9

higher education SBET ul=l=i=ry 3225 2505

callege basic education - TEsST 057e3 -.8344 - 5955
high schaal - .Bo2g" o7z201 -.B029 - 4143

higher education -.0z14a ful=int=g| -.233a a0

higher education basic education - 74357 02919 -8593 =
high schaal - 5867 ul=li=ry -.Ba0g -.3225

college 0z14a 0E091 -804 23349

* The mean difference is significant at the .05 level.




Oneway

P.I

Subset for alpha = .05
EDU N 1 2
Tukey college 305 3.1664
HSD(a,b) i
higher 77 3.1883
education
high school 30 3.7750
basic education 11 3.9318
Sig. .999 .703
Scheffe(a,b) college 305 3.1664
higher 77 3.1883
education
high school 30 3.7750
basic education 11 3.9318
Sig. .999 762

tipaal) (il o) Aghad) Lisll B el G &

Descriptives

95% Confidence Interval for
Mean
Mean Std. Deviation | Std. Error | Lower Bound | Upper Bound Minimum Maximum
181to 25 38 3.3882 51563 .08365 3.2187 3.5576 2.50 5.00
26t0 45 309 3.2047 62773 .03571 3.1344 3.2750 1.00 4.00
46 to 65 68 3.2022 .28408 .03445 3.1334 3.2710 2.75 4.00
66 and more 8 3.8750 .35355 .12500 3.5794 4.1706 3.00 4.00
Total 423 3.2335 58010 .02821 3.1780 3.2889 1.00 5.00

P.l




P.l

ANOVA

Sum of

Squares df Mean Square F Sig.
Between Groups 4.524 3 1.508 4.596 .004
Within Groups 137.485 419 .328
Total 142.009 422

Dependent Variable: P.1

Multiple Comparisons

hean
Difference Q5% Confidence Interval

[ AGE 111 AGE [l-J7 Std. Errar Sig. Lawer Bound | Upper Bound
Tukey HSD 18 to 25 26 to 45 1835 09g54r 246 -07F05 A3TE
46 to 65 C1E6E0 1602 are =133 A852

G5 and more - 4262 222a2 128 -1.0616 0279

26 to 45 18 to 25 -.1835 n9g4F 246 -437E 0705
46 to 65 0025 7673 1.000 - 1954 2004

G and maore - G703 20513 06 -1.1984 -2

46 to G5 18 to 25 - 1860 11602 378 -85z 3R
26 to 45 -0025 O7TE7T3 1.000 =200 1954

G and maore - G72ET 21411 010 -1.2251 - 1205

66 and maore 15 ta 25 AEEE 22ze2 128 -.027a 1.0616
26 to 45 L=pl ki 20513 oG g4z 1.18984

46 to 65 Grz2gT 21411 a4a AZ205 1.2251

Scheffe 18 to 25 26 to 45 1835 09g4F 326 -09z9 4509
46 to 65 C1BaE0 11602 A4 -13a7 A6

G and maore - 4268 22282 191 =1.1123 1356

26 to 45 18 to 25 - 1835 jui=t=t 326 - 4599 09z9
46 to 65 00z5 O7E7T3 1.000 -2128 2173

GG and mare - G703 20513 014 -1.24961 -.0945

46 to G5 18 to 25 -.1860 11602 464 -A116 297
26 to 45 -0025 O7E73 1.000 -21749 2128

G and maore - GB72ET 21411 0z -1.2738 -0718

G6 and mare 15 to 25 AE6E 22282 191 - 1386 1.1123
26 to 45 Eroa 20512 014 0945 1.2461

46 to 65 GrzaT 21411 0z 0r1a 1.2738

Dunnett C 18 to 25 26 to 45 1835 09095 -.05a7 266
46 to 65 BE0 09045 - 0556 i

G and maore - 8687 15040 -2558 -01r8

26 to 45 18 to 25 -.1835 09095 - A266 0597
46 to 65 0025 0452 -1269 L1318

G5 and more - G703 13000 -1.0935 - 2471

46 to G5 18 to 25 -.1860 09045 - 4Z2E6 ulalalsd
26 to 45 -0025 n4a52 =318 2638

G and mare -EBT2ER 2866 -1.0958 -.2408

G6 and mare 15 to 25 AsEaT 15040 0178 8558
26 to 45 GrosT 3000 2971 1.0935

46 to 65 Grzar 12966 2988 1.0955

* The mean difference is significant at the .05 level.




P.l

Subset for alpha = .05

AGE 1 2
Tukey 46 to 65 68 3.2022
HSD(a,b) 26 to 45 309 3.2047

18 to 25 38 3.3882

66 and more 8 3.8750

Sig. .680 1.000
Scheffe(a,b) 46 to 65 68 3.2022

26 to 45 309 3.2047

18 to 25 38 3.3882

66 and more 8 3.8750

Sig. 742 1.000
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f oY) A il lanend) jlasiy) Aalea— |
Purchase Intention = 1.695 + 0.493*Brand Image

sl dca dll Lol jlassV) Aol
Purchase Intention = 1.213 + 0.67*Product Knowledge

LD dca @l Tl lassy) Aol &
Trust = 2.268 + 0.252*Brand Image

sl Ayl Taped) JlaasVl Aol &
Purchase Intention = 0.41 + 0.924*Trust

el Lz pall gl JlaaiV) Az -
Customer Satisfaction = 1.567 + 0.542*Product Knowledge

aald) Gz ill Lol sty Ablax

Purchase Intention = 1.036 + 0.686*Customer Satisfaction

8l Al 8 4El)y 4aldl) ) gall daaiall laai¥) dAsles &
Purchase Intention = 0.052 + 0.724*Trust + 0.31*Brand Image

4], Al @ Layll C_..mlb A8 yrall Daaiall Hlaai) ddalas 2
Purchase Intention = 0.222 + 0.632*Customer Satisfaction + 0.328*Product
Knowledge
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ABSTRACT

This research includes the researcher effort in showing the importance of
marketing role in its general conception , and the banking marketing in
particular, in assisting the banking organization to achieve its aims in the
social and economical development and in getting the profits it aims to .

We generally discussed the concept of banking and its work, the banking
marketing and the banking services, and in particular the concept of some
variables that affect the purchase intention of the consumer who is
considered to be the first and the last axis in the continuity of the banking

work and its role in developing the society.

And this is through out studying a sum of relationships between four factors
which are considered the variables that affect the purchase intention of the
consumer and they are the banking brand image, the braking brand
knowledge, trusting the bank and also the bank satisfaction, also we stopped

on some of the demographic items with its significant.

We reached many important results and recommendations that emphasize
the role of these factors and how the banking organization and especially its
marketing directory should pay a lot of attention to these factors to follow up
the modern developments in the field of marketing research and its effects in
achieving the bank goals and aims in attracting more consumers and in
keeping the market share and expanding it in front of the current competitors

and the new competitors .
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