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Model Summary
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Estimates (Group number 1 - Default model)

Scalar Estimates (Group number 1 - Default model)

Maximum Likelihood Estimates

Regression Weights: (Group number 1 - Default model)

Estimate S.E. C.R. P Label
dagdll < AeadliBass 149 .092 1.621 .105
dal) <ol e L)l 762 .066 11.463 ***
draall La ) <o 4l 5 ) suall 267 .044 6.069 ***
drall la) <o padl e L M) 289 .064 4.486 ***
draall by <oom deadliBasa 019 .068 .278 .781
dreall la ) <o el 212 .056 3.810 ***
Al stial Sl <o draall L) 743 098 7.548 #xx
Standardized Regression Weights: (Group number 1 - Default
model)

Estimate
dadl) <o Al B2 ga 093
Aol <o madl e L 654
Jaanll Lia ) <o- 4adll 5 ) suall 344
Jeanll Lin )y <em ) (e Lia 337
Jaandl Liay  <oom daaall3asa 016
Jeesdl Lny <o Aadl 288
A il A <on Jreal) L 498

Means: (Group number 1 - Default model)

Estimate S.E. C.R. P Label

:\.qdij\'é.lﬁ
adll 3 suall

3.800 .036 106.102 ***
3.296 .049 66.619 ***
4.063 .055 74.391 ***

Intercepts: (Group number 1 - Default model)

Estimate S.E. C.R. P Label

Al
Ul Lia
AP PN

706 414 1.704 .088
958 .354 2.707 .007
1.243 385 3.229 .001
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Variances: (Group number 1 - Default model)

Estimate S.E. C.R. P Label
42l 3asa 222 .024 9.301 H**
el e L)) 423 046 9.301 ***
erorrl 323 .035 9.301 ***
4031 5 ) saall 516 .055 9.301 ***
erorr2 173 .019 9.301 ***
erorr3 522 .056 9.301 ***

Matrices (Group number 1 - Default model)

Total Effects (Group number 1 - Default model)

el g La ) daadlisasa Al s, gall  dedl  Jueedl Loa,
daydll 762 .149 .000 .000 .000
diaall L 451 .050 267 212 .000
4 saiall 4.1S1) 335 .037 199 158 743

Standardized Total Effects (Group number 1 - Default model)

)a.ml\u.c\.m)l\ Z\.AJAJ\EJ‘}.; 2\:\3.%.33\3)‘5.-4]\ :\.A.ISM d.m:J\ LA.AJ
Aagll .654 093 .000 .000 .000
Jaanll L 526 043 344 288 .000
4 saiall 4181 262 021 171 143 498
Direct Effects (Group number 1 - Default model)

el e L ) deadlisass A0adl 3 geall  dadll  Jaendl La
Aol 762 .149 .000 .000 .000
Jaanll L 289 019 267 212 .000
4 saiall 4181 .000 .000 .000 .000 743

Standardized Direct Effects (Group number 1 - Default model)

el e L) deadlisasa Al gall  dedll el Lo
dagdll .654 .093 .000 .000 .000
Jianll Ls 337 .016 344 288 .000
4 saiall 4.1S0) .000 .000 .000 .000 498
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Indirect Effects (Group number 1 - Default model)

el e Loa ) Aedallsdgn Aadllseall  dedll  Jseall Lo
dadll .000 .000 .000 .000 .000
Jreall L 161 032 .000 .000 .000
4l siial) Al 335 037 199 158 .000

Standardized Indirect Effects (Group number 1 - Default model)

el e Loa gl deadllsass Al geall el Jpend) Lo,
Aadl) .000 .000 000 .000 .000
Jranl) Lia 188 027 000 .000 .000
A1 el K1) 262 021 171 143 .000
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T-test
Group Statistics
]l N Mean Std. Deviation Std. Error Mean
daddllBaga SO 114 3.7993 45754 .04285
sl 60 3.8022 50357 .06501
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
Si 95% Confidence
E | s df '29' Mean Std. Error Interval of the
'9. ( .| Difference | Difference Difference
tailed)
Lower Upper
»» o Bqualvariances | 54| 442 |.039-| 172 | 969 | -.00296- | .07557 |-.15213-| .14621
d.all assumed
Equal variances not -.038- | 110.514 | .970 | -.00296- | .07786 |-.15726-| .15134
assumed
Group Statistics
]l N Mean Std. Deviation Std. Error Mean
sl e Ll S5 114 3.2982 71711 .06716
il 60 3.2917 51372 .06632
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
Mean 95% Confidence
: Sig. (2- | A Std. Error Interval of the
F Sig. t df tailed) D|ffeerenc Difference Difference
Lower | Upper
e Laa )l '
o w2t Bqualvariances | g o551 096 | 063 | 172 | .950 | .00658 | .10439 | -19947- | 21203
Ll assumed
Equal variances not 070|181 945 | 00658 | 09439 |-.17987- | 19302
assumed 259
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Group Statistics

] Mean Std. Deviation Std. Error Mean
Aagal) P 114 3.8246 .82811 07756
il 60 3.7000 .69624 .08988
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
F |si t df Sig. (2- Mean Std. Error | Interval of the
9 tailed) | Difference | Difference Difference
Lower | Upper
0 .
Wl Equalvariances |4 4401 0g7( 994 | 172 | 321 | 12456 | 12526 |-.12269-|.37181
assumed
Equal variances not 1.049|139.259| 296 | .12456 | .11872 |[-.11017-|.35929
assumed
Group Statistics
in]) N Mean Std. Deviation Std. Error Mean
4adll 5 ) suall P 114 4.0614 .70441 .06597
il 60 4.0667 .75614 .09762
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
E | s ¢ df Sig. (2- D_I}/Ifean Std. Error | Interval of the
'9g- tailed) |eerenc Difference Difference
Lower | Upper
L dll 3 | '
“wdliosall Bqualvariances | ge7 | 353 | _046.| 172 | 964 |-.00526- | 11525 |-23274-|.22222
assumed
Equal variances -.045-(112.908 | .964 | -.00526- | .11782 |-.23869-|.22816
not assumed
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Group Statistics

] N Mean Std. Deviation | Std. Error Mean
Ll A 114 3.8640 .67685 .06339
sl 60 3.8833 51145 .06603
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
95% Confidence
Interval of the
Sig. (2-| Mean Std. Error Difference
F Sig. t df tailed) | Difference | Difference | Lower | Upper
L=l Equal variances 3.140( .078(-.194- 172 .847 -.01930- .09969| -.21608-| .17748
assumed
Equal variances not -.211-1150.938 .833 -.01930- .09153| -.20015-| .16155
assumed
Group Statistics
]l N Mean Std. Deviation | Std. Error Mean
4 5aiall 4411 A 114 4.0263 94270 .08829
] 60 4.3000 .64572 .08336
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
Sig 95% Confidence
= Sig. ¢ df (2_' .Mean S.td. Error Inte_rval of the
. Difference | Difference Difference
tailed)
Lower | Upper
sl 208l Bqual variances | 16 564 | 000(-2.013-| 172 | 046 | -27368- | .13598 |-.54200- |-.00528-
assumed
Equal variances not -2.254- [160.296| .026 | -.27368- | .12143 |-.51349- |-.03388-
assumed
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T-test
Group Statistics
ALl
Aac Laia ) N Mean Std. Deviation Std. Error Mean
EPLENIRRPEN e 48|  3.8331 38435 .05548
T 9 re 126 3.7878 .50281 .04479
Independent Samples Test
Levene's Test
for Equality of
Variances t-test for Equality of Means
Sj 95% Confidence
E Sig t df (lzg_ Mean Std. Error Inte_rval of the
: \ Difference | Difference Difference
tailed)
Lower | Upper
;o2 Faualvariances | 5 o560 | 016 | 565 | 172 | 573 | 04539 | .08030 |[-.11310-|.20388
assumed
Equal variances 637 | 11999 56 | 04539 | 07130 |-.09591-|.18668
not assumed 0
Group Statistics
all
daclaiay) N Mean Std. Deviation Std. Error Mean
el ge La )l e 48| 3.3542 67728 .09776
T 5 R 126 3.2738 .64435 .05740
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
Sig 95% Confidence
= Sig i df (2_' Mean Std. Error Inte_rval of the
' \ Difference | Difference Difference
tailed)
Lower Upper
o La)ll Equal
g variances 437 |.509| .725 | 172 469 .08036 11085 | -.13844- | .29915
assumed
Equal
variances not .709 [ 81.363 | .480 .08036 11336 | -.14519- | .30590
assumed
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Group Statistics

ALl
daelaiay) N Mean Std. Deviation Std. Error Mean
dagdl) el 48 3.8542 70679 .10202
B 126 3.7540 81424 .07254
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
Sig 95% Confidence
= Sig ¢ df (2_' Mean Std. Error Intgwal of the
' \ Difference | Difference Difference
tailed)
Lower Upper
sl Bqualvariances| a7q| 540 | 751| 172 | 454 | 10020 | 13338 |-16307-| 36346
assumed
Equal variances 80097197 | 425 | 10020 | .12518 |-.14824-| -34863
not assumed
Group Statistics
)
daclaiay) N Mean Std. Deviation Std. Error Mean
43l 5 ) geall el 48| 4.0625 .67339 .09720
B 126| 4.0635 .74023 .06594
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
Sig 95% Confidence
= Sig { df (2_' Mean Std. Error Inte_rval of the
' \ Difference | Difference Difference
tailed)
Lower Upper
sor=l Equalvariances | 555 | g79|.008-| 172 | 994 | -00099- | 12256 |-24291-| 24093
2 assumed
Equal variances _008-|92.833 | 993 | -00099- | 11746 |-23424-| 23226
not assumed

108




Group Statistics

PPN
doelaiay) N Mean Std. Deviation Std. Error Mean
Ll el 48 3.7813 .58488 .08442
B 126 3.9048 .63628 .05668
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
Sig 95% Confidence
= Sig ¢ df (2_' Mean Std. Error Intgrval of the
' \ Difference | Difference Difference
tailed)
Lower Upper
L=l Equalvariances | 59 | o5 | 1169 | 172 | 244 | -12351- | 10561 |-33198-| .08495
assumed
Equal variances -1.215- (91.909| .228 | -.12351- | .10169 |-.32547-| .07845
not assumed
Group Statistics
Al
daclaiay) N Mean Std. Deviation Std. Error Mean
4 5814l Akl<l) el 48 4.0625 92613 .13368
T 5 P 126 4.1429 .83632 .07451
Independent Samples Test
Levene's
Test for
Equality of
Variances t-test for Equality of Means
Sig 95% Confidence
F | sig t df (2_' Mean Std. Error Intgrval of the
' \ Difference | Difference Difference
tailed)
Lower Upper
ﬁ\ Equal variances |4 g44| 308|-550-| 172 | 583 | -08036- | 14617 |-36888-| 20817
assumed
Equal variances -525-|77.910| 601 | -.08036- | .15304 |-.38503-| .22432
not assumed
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Descriptives

daddl) 3aga
95% Confidence
Int | for M
N | Mean S.td'. Std. rRerval of Treen Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
Lu25 ge 8 | 32 [3.8506 | .60970 | .10778 | 3.6307 | 4.0704 247 4.90
45 -25 e 100 | 3.7374 | .44336 | .04434 | 3.6494 | 3.8254 2.81 4.82
sl 4 25 42 |3.9117 | .40227 | .06207 | 3.7864 | 4.0371 3.36 4.66
Total 174 1 3.8003 | .47246 | .03582 | 3.7296 | 3.8710 2.47 4.90
ANOVA
daadl) 33
Sum of Mean :
Squares df Square F Sig.
Between Groups .998 2 499 2.269 107
Within Groups 37.619 171 220
Total 38.617 173
Descriptives
el G L))
95% Confidence
. ) Interval for Mean
N Mean S.td. Std Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
Lu25 e dil| 32 |3.3469 | .69711 12323 | 3.0955 | 3.5982 1.90 4.70
45 -25 e 100 | 3.1970 | .67520 .06752 | 3.0630 | 3.3310 1.10 4.30
sl dau 25 42 13.4929 | .51307 .07917 | 3.3330 | 3.6527 2.75 4.40
Total 174 | 3.2960 [ .65262 .04947 | 3.1983 | 3.3936 1.10 4.70
ANOVA
) G L)
Sum of Mean .
Squares df Square F Sig.
Between Groups 2.691 2 1.345 3.240 .042
Within Groups 70.992 171 415
Total 73.682 173
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Descriptives

dagal)
95% Confidence
Int | for M
N Mean S.td'. Std. rere or ean Minimum | Maximum
Deviation | Error Lower | Upper
Bound | Bound
Lu25 e8| 32 | 3.7188 .87931 15544 | 3.4017 | 4.0358 1.50 4.50
45 - 25 o 100 | 3.6400 .78522 .07852 | 3.4842 | 3.7958 1.50 5.00
sl 4 25 42 | 4.1667 57027 .08799 | 3.9890 | 4.3444 3.00 5.00
Total 174 | 3.7816 .78535 .05954 | 3.6641 | 3.8991 1.50 5.00
ANOVA
dail)
Sum of Mean :
Squares df Square F Sig.
Between Groups 8.359 2 4.180 7.267 .001
Within Groups 98.342 171 575
Total 106.701 173
Descriptives
3».3.'\&35\ b gall
95% Confidence
Int | for M
N Mean S.td'. Std. Terva of ean Minimum | Maximum
Deviation Error Lower Upper
Bound Bound
Lu2505.dil | 32 | 4.0313 .95830 .16941 | 3.6857 | 4.3768 2.00 5.00
45 - 25 o 100 | 4.0100 .70704 .07070 | 3.8697 | 4.1503 1.00 5.00
sl dau 25 42 | 4.2143 50778 .07835 | 4.0561 | 4.3725 3.00 5.00
Total 174 | 4.0632 .72049 .05462 | 3.9554 | 4.1710 1.00 5.00
ANOVA
ALl 5 gual)
Sum of Mean .
Squares df Square F Sig.
Between Groups 1.274 2 .637 1.231 295
Within Groups 88.530 171 518
Total 89.805 173
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Descriptives

Ll
95% Confidence
Std. Interval for Mean o _
N Mean . Std. Error Minimum | Maximum
Deviation Lower | Upper
Bound | Bound
Lu25 el | 32 | 3.7500 | .64132 11337 | 3.5188 | 3.9812 2.50 5.00
45 - 25 o 100 | 3.7950 | .65074 .06507 | 3.6659 | 3.9241 2.00 5.00
sl 4 25 42 | 4.1429 | .45244 .06981 |[4.0019 | 4.2838 3.50 5.00
Total 174 | 3.8707 | .62332 04725 | 3.7774 | 3.9640 2.00 5.00
ANOVA
Ll
Sum of Mean .
Squares df Square F Sig.
Between Groups 4.150 2 2.075 5.627 .004
Within Groups 63.065 171 .369
Total 67.216 173
Descriptives
4 gatal) Ay
95% Confidence
Int | for M
N Mean S.td'. Std. ervel of ean Minimum | Maximum
Deviation Error | Lower | Upper
Bound | Bound
Lu250edil | 32 | 4.3125 .50402 .08910 | 4.1308 | 4.4942 3.00 4.50
45 - 25 o 100 | 3.9600 1.03397 .10340 | 3.7548 | 4.1652 1.50 4.50
sl dau 25 42 | 4.3571 44565 .06877 | 4.2183 | 4.4960 3.00 4.50
Total 174 | 4.1207 .86005 .06520 | 3.9920 | 4.2494 1.50 4.50
ANOVA
44 gatall dalgY
Sum of Mean .
Squares df Square F Sig.
Between Groups 6.108 2 3.054 4.285 .015
Within Groups 121.858 171 713
Total 127.966 173
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Descriptives

dasdl) 3aga
95% Confidence
Int | for M
N | Mean S.td'. Std. riervar or ean Minimum | Maximum
Deviation Error Lower | Upper
Bound | Bound
10000 - 25000 100( 3.8796 48108 .04811 | 3.7841 | 3.9751 247 4.90
26000 - 40000 48 | 3.6104 46402 .06698 | 3.4756 | 3.7451 2.81 4.57
41000 - 50000 16 | 3.9569 .36205 .09051 | 3.7640 | 4.1499 3.56 4.63
50000 o= S 10 | 3.6680 27706 .08761 | 3.4698 | 3.8662 3.36 3.98
Total 174 | 3.8003 47246 .03582 | 3.7296 | 3.8710 247 4.90
ANOVA
daadl) Baga
Sum of Squares df Mean Square F Sig.
Between Groups 2.928 3 976 4.649 .004
Within Groups 35.689 170 210
Total 38.617 173
Descriptives
) 0 Ll
95% Confidence
Int | for M
N Mean S.td'. Std. merve Tor ean Minimum | Maximum
Deviation Error Lower Upper
Bound Bound
10000 - 25000 100 | 3.2650 .65692 .06569 | 3.1347 3.3953 1.10 4.70
26000 - 40000 48 | 3.1729 .65298 .09425 | 2.9833 3.3625 2.00 4.25
41000 - 50000 16 | 3.4938 .58106 14526 | 3.1841 3.8034 2.75 4.40
50000 o= S 10 | 3.8800 .33267 10520 | 3.6420 4.1180 3.45 4.20
Total 174 | 3.2960 .65262 .04947 | 3.1983 3.3936 1.10 4.70
ANOVA
el G L))
Sum of Squares df Mean Square F Sig.
Between Groups 4.860 3 1.620 4.001 .009
Within Groups 68.823 170 405
Total 73.682 173
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Descriptives

dagal)
95% Confidence
Int | for M
N [ Mean S.td'. Std. mefva prean Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
10000 - 25000 100| 3.6900 .70989 .07099 3.5491 3.8309 1.50 4 .50
26000 - 40000 48 | 3.6875 92037 13284 3.4203 3.9547 1.50 5.00
41000 - 50000 16 | 4.1875 .62915 15729 3.8522 45228 3.00 5.00
50000 s S 10 | 4.5000 47140 14907 | 4.1628 4.8372 4.00 5.00
Total 174 | 3.7816 .78535 .05954 3.6641 3.8991 1.50 5.00
ANOVA
dagal)
Sum of Squares df Mean Square F Sig.
Between Groups 9.061 3 3.020 5.259 .002
Within Groups 97.640 170 574
Total 106.701 173
Descriptives
L) 5 gual)
95% Confidence
Int | for M
N Mean S.td'. Std. Mrerva’ Tor vean Minimum Maximum
Deviation | Error Lower Upper
Bound Bound
10000 - 25000 | 100 | 4.0900 .65667 .06567 | 3.9597 | 4.2203 2.00 5.00
26000 - 40000 48 | 3.8958 .85027 12273 | 3.6489 | 4.1427 1.00 5.00
41000 - 50000 16 | 4.1875 72744 18186 | 3.7999 | 4.5751 3.00 5.00
50000 ¢ Sl 10 | 4.4000 .51640 16330 | 4.0306 | 4.7694 4.00 5.00
Total 174 | 4.0632 .72049 .05462 | 3.9554 | 4.1710 1.00 5.00
ANOVA
Ll 5 gual)
Sum of Squares df Mean Square F Sig.
Between Groups 2.798 3 933 1.822 145
Within Groups 87.007 170 512
Total 89.805 173
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Descriptives

Ll
95% Confidence
Int | for M
N | Mean S.td'. Std. rerval of een Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
10000 - 25000 |100| 3.7650 | .50605 | .05060 | 3.6646 3.8654 2.50 5.00
26000 - 40000 | 48 | 3.8854 | .77863 | .11239 | 3.6593 4.1115 2.00 5.00
41000 -50000 | 16 | 4.1250 | .61914 | 15478 | 3.7951 4.4549 3.50 5.00
50000 o= S 10 | 4.4500 | .48305 [ .15275 | 4.1044 4.7956 4.00 5.00
Total 174 | 3.8707 | .62332 | .04725 | 3.7774 3.9640 2.00 5.00
ANOVA
Ll
Sum of Squares df Mean Square F Sig.
Between Groups 5.518 3 1.839 5.068 .002
Within Groups 61.697 170 .363
Total 67.216 173
Descriptives
45854 Aalg)
95% Confidence
Int | for M
N | Mean S.td'. Std. erve for real Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
10000 - 25000 100 | 4.2000 | .73855 | .07385 | 4.0535 4.3465 1.50 4.50
26000 - 40000 48 | 3.8125 | 1.15604 | .16686 | 3.4768 4.1482 1.50 4.50
41000 - 50000 16 | 4.3125 | .51235 | .12809 | 4.0395 4.5855 3.00 4.50
50000 o= S 10 | 4.5000 | .00000 | .00000 | 4.5000 4.5000 4.50 4.50
Total 1741 4.1207 | .86005 | .06520 | 3.9920 4.2494 1.50 4.50
ANOVA
45854 Aalg)
Sum of Squares df Mean Square F Sig.
Between Groups 7.216 3 2.405 3.386 .019
Within Groups 120.750 170 .710
Total 127.966 173
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Descriptives

daril) 3aga
95% Confidence
N [ Mean S.td'. Std. Interval for Mean Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
O3 Lad dpalac) 46 | 3.9635 | .56720 | .08363 | 3.7950 4.1319 2.47 4.90
bugie 3eray a6 | 62 | 3.6839 | 40933 | .05198 | 3.5800 3.7879 2.81 4.34
R IENBLEN 52 | 3.7540 | .40033 | .05552 | 3.6426 3.8655 3.16 4.63
Lle il 14 | 3.9511 50020 | .13368 | 3.6623 4.2399 3.24 4.82
Total 174 | 3.8003 | .47246 | .03582 | 3.7296 3.8710 2.47 4.90
ANOVA
daail) Baga
Sum of Squares df Mean Square F Sig.
Between Groups 2.494 3 .831 3.912 .010
Within Groups 36.123 170 212
Total 38.617 173
Descriptives
sl e Ll
95% Confidence
Stc." .| Std. Interval for Mean . _
N Mean | Deviati Minimum Maximum
on Error Lower Upper
Bound Bound
O Lad dalac ) 46 | 3.4674 | .64094 | .09450 | 3.2771 3.6577 1.90 4.70
b gie 3z 456 | 62 | 3.0097 | .65404 | .08306 | 2.8436 3.1758 1.10 4.15
dmala 3 )la) 52 | 3.3750 | .46236 | .06412 | 3.2463 3.5037 2.15 4.10
Lle clal ) 14 | 3.7071 | .83548 | .22329 | 3.2248 4.1895 2.35 4.40
Total 174 | 3.2960 | .65262 | .04947 | 3.1983 3.3936 1.10 4.70
ANOVA
sl e Ll
Sum of Squares df Mean Square F Sig.
Between Groups 9.125 3 3.042 8.010 .000
Within Groups 64.557 170 .380
Total 73.682 173
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Descriptives

daal)
95% Confidence
Int | for M
N | Mean S.td'. Std. erval Dr reen Minimum | Maximum
Deviation | Error Lower | Upper
Bound | Bound
O30 Lad dpalac) 46 | 3.7391 .66449 | .09797 | 3.5418 | 3.9365 1.50 4.50
busie g2y | 62 | 3.5000 | .93212 | .11838 | 3.2633 | 3.7367 1.50 5.00
e e BLEN 52 | 4.0769 | .43594 | .06045 | 3.9556 | 4.1983 3.00 5.00
Lle il 14 | 4.0714 | 1.01635 | .27163 | 3.4846 | 4.6583 2.00 5.00
Total 174 | 3.7816 | .78535 | .05954 | 3.6641 | 3.8991 1.50 5.00
ANOVA
Al
Sum of Squares df Mean Square F Sig.
Between Groups 10.711 3 3.570 6.323 .000
Within Groups 95.990 170 .565
Total 106.701 173
Descriptives
ALl 5 gual)
95% Confidence
Interval for Mean
N [ Mean S.td'. Std. Minimum | Maximum
Deviation Error Lower | Upper
Bound | Bound
O Lad Apalac) 46 | 4.1522 | .67387 .09936 | 3.9521 | 4.3523 2.00 5.00
bugie 3zay 456 | 62 | 3.9032 | .95316 12105 | 3.6612 | 4.1453 1.00 5.00
SR IENBEY 52 | 4.1538 | .33634 .04664 | 4.0602 | 4.2475 4.00 5.00
Lle il 14 | 41429 | .66299 A7719 | 3.7601 | 4.5257 3.00 5.00
Total 174 | 4.0632 | .72049 .05462 | 3.9554 | 4.1710 1.00 5.00
ANOVA
ALl 5 gual)
Sum of Squares df Mean Square F Sig.
Between Groups 2.467 3 .822 1.601 191
Within Groups 87.338 170 514
Total 89.805 173

117




Descriptives

Ll
95% Confidence
Int | for M
N | Mean S.td'. Std. rerva, of Trean Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
O30 Lad dpalac) 46 | 4.0435| .41934 | .06183 | 3.9189 | 4.1680 3.00 5.00
bugie 3z 4G | 62 | 3.5806 | 71399 | .09068 | 3.3993 | 3.7620 2.00 5.00
e e BLEN 52 | 3.9808 | .50934 | .07063 [ 3.8390 | 4.1226 3.00 5.00
Lle il 14 [ 41786 | .70321 18794 | 3.7725 | 4.5846 3.25 5.00
Total 174 | 3.8707 | .62332 | .04725 | 3.7774 | 3.9640 2.00 5.00
ANOVA
Ll
Sum of Squares df Mean Square F Sig.
Between Groups 8.546 3 2.849 8.255 .000
Within Groups 58.669 170 .345
Total 67.216 173
Descriptives
43 gatal) dalsl)
95% Confidence
Int | for M
N [ Mean S.td'. Std. erve of een Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
O30 Lad dpalac) 46 | 4.3043 | .51075 | .07531 | 4.1527 | 4.4560 3.00 4.50
busie gzasaasi | 62 | 3.8226 | 1.20483 | .15301 | 3.5166 | 4.1285 1.50 4.50
damala 3 52 | 4.3269 | .48390 | .06711 [ 4.1922 | 4.4616 3.00 4.50
Lle il 14 | 4.0714 | .70321 18794 | 3.6654 | 4.4775 3.00 4.50
Total 174 | 41207 | .86005 | .06520 | 3.9920 | 4.2494 1.50 4.50
ANOVA
4] a1l ALY
Sum of Squares df Mean Square F Sig.
Between Groups 9.307 3 3.102 4.445 .005
Within Groups 118.658 170 .698
Total 127.966 173
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Descriptives

daadl) aga
95% Confidence
Stq' . Std. Interval for Mean . ,
N Mean | Deviati Minimum | Maximum
on Error Lower Upper
Bound Bound
<lds 6 |3.9956 | .12777 | .05216 | 3.8615 | 4.1296 3.83 4.09
Jueel o\ | 16 | 3.7517 | 28766 | .07192 | 3.5984 | 3.9050 3.36 4.12
als 5 124 | 3.7741 | .45084 | .04049 | 3.6940 | 3.8543 2.81 4.90
Joe 4 28 | 3.9021 | .65694 | .12415 | 3.6473 | 4.1568 2.47 4.89
Total 174 | 3.8003 | 47246 | .03582 | 3.7296 | 3.8710 2.47 4.90
ANOVA
daadl) aga
Sum of Squares df Mean Square F Sig.
Between Groups .642 3 214 957 414
Within Groups 37.976 170 223
Total 38.617 173
Descriptives
el G L)
95% Confidence
N | Mean S.td'. Std. Interval for Mean Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
s 6 |3.0833 | .14376 | .05869 | 2.9325 | 3.2342 2.90 3.20
Juei day\snw | 16 | 3.5875 | .49783 | .12446 | 3.3222 | 3.8528 3.00 4.25
ks 5a 124 | 3.2444 | 67722 | .06082 | 3.1240 | 3.3647 1.10 4.70
Joe 4 28 | 3.4036 | .64304 | .12152 | 3.1542 | 3.6529 1.90 4.35
Total 174 | 3.2960 | .65262 | .04947 | 3.1983 | 3.3936 1.10 4.70
ANOVA
) (o Ll
Sum of Squares df Mean Square F Sig.
Between Groups 2.286 3 .762 1.814 146
Within Groups 71.397 170 420
Total 73.682 173
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Descriptives

dagdl)
95% Confidence
Std.
N Mean | Deviatio Std. Interval for Mean Minimum | Maximum
N Error Lower | Upper
Bound | Bound
clda 6 | 3.5000 | 1.18322 | .48305 | 2.2583 | 4.7417 2.00 4.50
Juel day\suw | 16 | 4.3125 | 44253 | .11063 | 4.0767 | 4.5483 4.00 5.00
ks 5e 124 | 3.7500 | .77957 | .07001 | 3.6114 | 3.8886 1.50 5.00
Joe 4 28 | 3.6786 | .78427 | .14821 | 3.3745 | 3.9827 1.50 4.50
Total 174 | 3.7816 | .78535 | .05954 | 3.6641 | 3.8991 1.50 5.00
ANOVA
dasdl)
Sum of Squares df Mean Square F Sig.
Between Groups 5.407 3 1.802 3.025 .031
Within Groups 101.295 170 .596
Total 106.701 173
Descriptives
2,335:\.“ by gaall
95% Confidence
N | Mean S.td'. Std. Interval for Mean Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
lda 6 |3.6667 | 1.36626 | .55777 | 2.2329 | 5.1005 2.00 5.00
Jueel day\su | 16 | 4.2500 | 44721 11180 | 4.0117 | 4.4883 4.00 5.00
als 5a 124 | 4.0323 | .69768 | .06265 | 3.9082 | 4.1563 1.00 5.00
Joe 4 28 [4.1786 | .76029 | .14368 | 3.8838 | 4.4734 2.00 5.00
Total 174 | 4.0632 | .72049 | .05462 | 3.9554 | 4.1710 1.00 5.00
ANOVA
2,335:\.“ 5y gaall
Sum of Squares df Mean Square F Sig.
Between Groups 1.993 3 .664 1.286 .281
Within Groups 87.811 170 517
Total 89.805 173
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Descriptives

Ll
95% Confidence
Int | for M
N | Mean S.td'. Std. rerva, of Trean Minimum | Maximum
Deviation | Error Lower Upper
Bound Bound
Gl 6 |3.6667 [ .71880 [ .29345| 2.9123 | 4.4210 2.75 4.25
Juel day\saw | 16 | 4.1563 | 46435 | .11609 | 3.9088 | 4.4037 3.50 5.00
ks 5e 124 | 3.8105 | .65903 | .05918 | 3.6933 | 3.9276 2.00 5.00
Joe 4 28 [ 4.0179 | .44581 .08425 | 3.8450 | 4.1907 3.00 5.00
Total 174 | 3.8707 | .62332 | .04725 | 3.7774 | 3.9640 2.00 5.00
ANOVA
Ll
Sum of Squares df Mean Square F Sig.
Between Groups 2.610 3 .870 2.290 .080
Within Groups 64.605 170 .380
Total 67.216 173
Descriptives
41 gaial) dalgl)
95% Confidence
Int | for M
N | Mean S.td'. Std. nierver of Meal Minimum | Maximum
Deviation | Error Lower | Upper
Bound | Bound
<l 6 |4.0000| .77460 | .31623 | 3.1871 | 4.8129 3.00 4.50
Juei day\suw | 16 | 4.3125 | 51235 | .12809 | 4.0395 | 4.5855 3.00 4.50
als ga 124 | 4.0403 | .95975 | .08619 | 3.8697 | 4.2109 1.50 4.50
Joe 4 28 [4.3929 | .39340 | .07435 | 4.2403 | 4.5454 3.00 4.50
Total 174 | 4.1207 | .86005 | .06520 | 3.9920 | 4.2494 1.50 4.50
ANOVA
4 giial) 4alSl)
Sum of Squares df Mean Square F Sig.
Between Groups 3.551 3 1.184 1.617 187
Within Groups 124.414 170 732
Total 127.966 173
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Providing the best is the key basis for the intervention of the
hospital to which the progress and excellence of its competitors.

Future researches:

1- The effect of the service quality on the attitudes behavioral for the
patient in the health field.

2- The effect of the limitations of the patient's expectation on
assessing the quality of services.

3- Analyzing the gap between the patient's expectation and the
organization perception of those expectations in the environment of
services.

4- Determinants of price satisfaction and effect it on the patient's
satisfaction.

5- The relative importance for the dimensions of service quality in the
private hospital and effect it on the patient's satisfaction.



Recommendations:

1. In a hospital seeking to provide better health services, as well as
the competitive situation experienced by the private hospitals, can
be observed that the level of quality achieved is good but below the
level predicted patients, so we recommend the need to focus on all
the determinants of quality and work to improve them.

2. The need to promote the principle of focusing on patient
satisfaction, because they constitute the basis for the continuation
of the axis hospital, and can be done by listening to the patients to
learn more about their requirements and expectations and meet
them

3. The study recommends the need for the hospital to focus on
building a positive image of them and focus on rewarding loyal
patients as a strategic weapon works to attract new patients.

4. Need to be aware that there are elements of the dimensions of
service quality need to be more focus and attention and thus should
be among the priorities for improvement.

5. Build and develop a system to activate the process of
communication and feedback with the external environment of the
hospital, especially with patients, through interviews, meetings,
questionnaires and public relations to see the degree of patient
satisfaction for the marketing mix offered by health and measured
continuously.

6. Focus on the role of reference groups and opinion leaders in
helping organizations to build a positive image of the hospital
budget and the allocation of a real part of its promotion.

7. Urged the marketing department at the hospital to study the needs
and wishes of patients to enable the hospital to provide the best
possible for patients to exceed their expectations and requirements,



5- Providing the results and recommendations that help to improve
the level of service quality and obtain patient's satisfaction.

Research Suppositions:

1- There is a positive effect for the perceived service quality on the
patient's satisfaction.

2- There is a positive effect for the perceived mental image on the
patient's satisfaction.

3- There is a positive effect for the price satisfaction on the patient's

satisfaction.

There is a positive effect for the patient's satisfaction on the word

of mouth.

There is a positive effect for the perceived service quality on the

value.

6- There is a positive effect for the price satisfaction on the value.

7- There is a positive effect for the value on the satisfaction.

4

'

The result of the research:

1- There is no effect of the provide service quality on the patient's

satisfaction.

The mental image affects the patient's satisfaction positively.

The price satisfaction affects the patient's satisfaction positively.

The patient's satisfaction affects the word of mouth positively.

There is no effect of the provide service quality on the value that

patient got it.

6- The price satisfaction affects the value positively.

7- The value affects the patient's satisfaction positively.

8- The mental image is the best of the variables that affects the
patient's satisfaction positively.

qAHeR



Abstract

Introduction:

The subject of the quality of perceptible service and the patient's
satisfaction is considered one of the most important subject in the domain
of service marketing , this is because the quality , at first level , is the
dynamic artery which provides the hospital with new flowing blood such
as, more of advocating patient and more of profit , in addition to role of
the quality in achieving the competitive feature the involved hospital.

Research Problem:

1-

What are the most effective factors on the patient's satisfaction in
the health field?

Is there an effect for perceived mental image on the patient's
satisfaction?

Is there an effect for the price satisfaction on the patient's
satisfaction?

Is there an effect for the perceived quality on the patient's
satisfaction?

Is there an effect for the value that patient get it on the patient's
satisfaction?

Is there an effect for the patient's satisfaction on the word of
mouth?

Research Purposes:

Knowing the reality of the health service quality that provide in
the hospital.

Knowledge the patient satisfaction about prices and service quality
that hospital provide it.

Knowledge the factors that effect on the patient's satisfaction in
the health field.

Knowing the effect of the satisfaction on the patient's reaction
after he visit the hospital.
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