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Abstract

This study aims to evaluate the characteristics of UltraMedica for pharmaceutical
industries’ mobile application and to identify which characteristics have an influence on
company’s image and app perceived usefulness. These characteristics include: accuracy,

authority, timeliness, functionality, design, ease of use, and security.

The use of branded apps is relatively new in Syria, and it represents an exceptional
marketing opportunity, especially with the increase in dependence on technology in
general, and smartphones in particular. In order for the app to achieve its goal in the
highly competitive Syrian drug market, the app must satisfy customers (pharmacists)

needs by including services that meet their expectations.

After conducting an exploratoty study to identify the views of some pharmacists about the
app, a survey was developed and distributed among a sample of 70 pharmacists to
collect the necessary data. Descriptive statistical methods (frequencies, percentages,

deviations, and averages) and analytical methods were used to analyze the data.

The study concludes that the evaluation of app’s characteristics was positive, accuracy
has a positive impact on both company’s image and perceived usefullness of the app.
Functionality has a positive impact on image, and authority has a positive impact on

perceived usefulness.

The study also recommends the improvement of app promotional tools, the focus on
characteristics with greatest impact on image and PU, and the addition of the desired

services.

Keywords: Mobile Application (app), image, perceived usefulness (PU).
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Sl 2 (%44.4) ds el e clias Sl Zaadd) (6 (23) Jsaal) 8 el oS
A Al pagpll aall

%37.8 dowiy Gulill je GaliaY) cilb dead Ll

%178 Gty Glia) e wansl ilagbea i Tl

(23) sl
B2 all LYl Claaall 5 ) il o5
Responses
N Percent
Additional Services®  Order 17 37.8%
Expand_info 8 17.8%
Offers 20 44.4%
Total 45 100.0%

a. Dichotomy group tabulated at value 1.
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s Lanssies (lgDlee po dalia oaalll) 4l 5lal) cilialy ¢ (4.53) leall Ldansia
(oAl Al @lSi Alie 503y Sl il sag) s)le Labial 2 LA 46yl W ((4.37)
(4-17) olon Toussias (22300 e Ll @ia) Slaad bl el ¢ (4.23) (oo Lo iy
axtill g Jaas Aigad) oha el of (sl ¢(401) Janssiay (100 Soanel il i) 5yle 1paf
AS )l dnadl) 5y pall gy

Ladl) sypall Jawsie off (24) Jsaall e Lads One Sample t Test laal el
(3) ol s e CDUAD Agine AN 25 Sig.<0.05 liels (4.28) al 48,41

(24) Jsaal

(Badl) 5ypall) Heme chle o Zamll A CllaY @l Gl oluall Jasgid)

i | Sig. | @lea) Gilhaiy) | bal) bogial 5Ll

5 |0.000] 0.803 4.1 1L pasa ) g

2 | 0.000] 0.556 4.37 Dle on Halm npalsl

1 |0.000] 0.507 4.53 s e onsalgl et

4 ]0.000] 0.69 4.17 el o L1l i

3 10.000|  0.679 423 SOE A S5, Bl 8

@A) Adls
0.000| 0.53201 4.28 Zadl 5, gual
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((3.07) ls danssiay (g oo oplel Aleay Gl aladinl) 5l 8GN Ag,all Wb
e Jans iy Aaglll Ayl (Llasal) 8 I sy Baadaill aladiiad) Al 5lal) culia) LS
hen Jaugie 5aY) Al (ualil ey Gadall aladial) BED 5)lal) Jiai (3.03)
Lo aan Imalainny ol Aial) ahdl of e Jay 138 cabad) (e gl cllayl JS of of -(2.83)

Gadall 4gds 320l Glla S 13

(25) Jdsaal)
(A0l 5200al) Hsme e e duall ol ey )lead) Cihaily bl Ja il

A Sig. Cijay) S il
3Lad)
bl (bl
W Jilana A Gkl aladi
2 0.214]  1.006 3.23 ‘f“s’“u-“’ o Gkl
) ey palen Sl 06
§ S sy Gl alasiul
4 10.839 0.89 3.03 & G g Gl o
Lluall
5 10.283| 0.834 2.83 ienll m iy Gl s
1 ]0.039| 0.844 3.33 el Al 5303 gl s
W ilaay Ggulail) Aoz
3 10.645| 0.785 3.07 lae oulal by Gkl o
A s
0.418 | 0.12158 3.1 4,0l 3aslal)

Galas Ll 3l Glls) G (25) Jsaal) (e a3 One Sample t Test lasl clals
Gy Auad) 28 Clls) Langie Om @A B 3sa p3e ) Al o3a i Sig.>0.05
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celady) —10-4-3
ol WL e el chlia) ehals Bald) cul il o)) Ciuags a

Camdaill dalading L;"YM\ i aall A g8 ko) -1-10-4-3

i) (26) sl oy

(16) 43 Iynan (plly Gl pariiisal) e 2305 (30) Gaiill (andinns 3 —
(Gl e Tpmams (saa) (28) Y1 5 (18) LSl 2o -

2583 (1) e e 2 (19) poastonddl 22 =
2553 (7) Qi <) (9) Cpoasiosall e 20

(26) Jsaall

gender
Male Female Total
Status  User 11 19 30
Non-user 7 9 16
Total 18 28 46

Yanall s a0 Akl Ailasy) LY sy Chi-Square Ll ¢halys

paa Gaudaill daladninlg
(27) Jsaad
e g,»ts ‘)L.\'Si\

Value df Asymp. Sig. (2-sided)
Pearson Chi-Square .220° 1 .639
Likelihood Ratio .219 1 .640
Linear-by-Linear Association .215 1 .643
N of Valid Cases 46

a. 0 cells (.0%) have expected count less than 5. The minimum expected count is 6.26.
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O e 13 Gl i) Cus (e Y S G 3 aam Y sl L Lilas) Lega

comiad) G i il Al ADLe Y deall 8 4d) dalally Galail) dea

AN LAl §)guall o gukll) Gailed A -2-10-4-3
Dla) eha) 25 daaldll syl e adaill (ailad 5l dilid) Gl c¥ls e LU
p ) Joanll 8 ety LS Janadl dadll oyl

(28) Jsaal
ASall Al ypeal) o ukill pailiad (e dpald JS Y gl laaiyl las)
. B
Sig. B R Square R Jiiall psiiall
(constant)

0.006 0.352 3.036 0.241 0.491 e slaall 4
0.299 0.158 3.701 0.038 0.196 Glaglaall Huas
0.656 0.043 4.131 0.007 0.085 Gaudatl) Enaay
0.002 0.404 2.79 0.284 0.533 @il ll
0.069 0.313 3.037 0.113 0.336 el
0.153 0.234 3.303 0.071 0.267 pladiuy) Mg
0.092 0.325 3.13 0.098 0.313 R

R%: aaaill Jales , B: jlasi¥) Jalxs

(2] Agen capanaill ¢ubill Cuaat ilasteal Jaae (e S G Jeaall e Jaads
0.05 o ST agd ALlad) Sig. dad culS Eua Liadl sypall e g Y Gl
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Image = 3.036 + 0.352 Accuracy

R* ol lady 18 5y5eall 3 iyl e %241 z3saill 138 =5

Image = 2.79 + 0.404 Functionality
R* ol lay 482 5y5eall 3 iyl (e %28.4 = 3saill 138 =5
Al ppall o g5 Al dage Clyiia 3sal 28U L) anyis
b Gakill Jasg @y Gl (Jlael (s e S8 Jamy 43585 Gadaill Clagles 383
A8 el e eDaad) ladl 8 led s 350 A dll 3ypall o ML s Ailiae dad
228l Cuan ga Lo JS a0 33),
o ) S e el Wy st Gulaill 8 pailiadll a3 sk alaial) 35 pn XS5 1

Al 5 gl

el AG)aal) B3N Jo gkl Gailad i -3-10-4-3

Tl 1otV L) eha) 5 Al 45l e Gkl (ailad (e daald JS H ddped]

(29) Jsall 3 LS bl el
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(29) Jsaal
Gaadaill A< nal) 3 e Gadail) ailad e dacals S Y Ll jlaasy) laa)

Sig. B ? R Square R Jiiall paiiall
(constant)

0.002 | 0.489 1.374 0.296 0.544 ila slaal) 48
0.05 0.363 1.768 0.13 0.36 Slagleall jras
0.063 0.22 2.345 0.118 0.344 Grdail) uaas
0.187 | 0.235 2.234 0.061 0.248 aills gl
0.055 | 0.413 1.462 0.125 0.354 ararail
0.964 | 0.009 3.061 0.000 0.009 aladiny) Agen
0.894 | 0.033 2.984 0.001 0.025 oY)

R%: yaail) Jalea, B jlass¥) Jales

(3] g capanaill cailagll Gubiill Cuad e NS o Gl Jsaall e Jaads
0.05 o ST agd ALlad) Sig. da culS Eua A0l 528l e 55 Y ol
& (Wydans closbeal 383) Aiall Clyiall e IS A dglan) AN g 4l (s 8

fauilly Sig.=0.05 5 38all Zuilly Sig.< 0.05 e cilS i o(AS )2l 3250l) wlill uaial
lagladl jaad

A eV zila e Jsaadl e deans o Sa
Perceived Usefulness = 1.374 + (0.489 Accuracy

Al 525l b clyaill (e %29.6 7y i) z3saill o I jeds R dag

Perceived Usefulness = 1.768+ (0.363 Authority
Al sl b il (e %13 2y bl Zasadll o ) i R A
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el jeday Gudaill A50al 528 e oy3hae 83 mgangy el A8y (e JSU oY) Y1 )
csosill Jand) sl e Gkl Al maay s pailaddl sl o S5

4 pand) AGAY e ASjaal) Bailil) apds 43)l8e —4-10-4-3

DWEAT e hal alil) Cuald Ay yeal) 28N Cuoay Badaill A< aal) 5250w (s (54 A8 jad
One-Way ANOVA

(30) Jsaal

ANOVA lga) dags

PerceivedUsefulness mean

Sum of Squares df Mean Square F Sig.
Between Groups 3.486 3 1.162 3.222 .039
Within Groups 9.374 26 .361
Total 12.860 29

O Al 3230l Jaws el Aygina (3958 2ar ol (Sig. < 0.05) o ANOVA Jgas el

(31) Jsaad

Bonferroni 4,k (384 s2aaall <lijlaall

PerceivedUsefulness mean

g yend) Gl Gile gans

(1) age (J) age Mean 95% Confidence Interval
Difference (I-J) Std. Error Sig. Lower Bound | Upper Bound
23-34 35-44 17714 .27485 1.000 -.6077 .9620
45-54 .88667* .29005 .031 .0584 1.7149
55+ .02000 45201 1.000 -1.2707 1.3107
35-44 23-34 -17714 .27485 1.000 -.9620 .6077
45-54 .70952 .33407 .260 -.2444 1.6635
55+ -.15714 48144 1.000 -1.5319 1.2176
45-54 23-34 -.88667* .29005 .032 -1.7149 -.0584
35-44 -.70952 .33497 .260 -1.6635 .2444
55+ -.86667 49028 .533 -2.2667 .5333
55+ 23-34 -.02000 45201 1.000 -1.3107 1.2707
35-44 .15714 48144 1.000 -1.2176 1.5319
45-54 .86667 49028 .533 -.5333 2.2667

*. The mean difference is significant at the 0.05 level.
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