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LK) Ll Lcaily @

Variables Entered/Removed(b)

Variables Variables
Method Removed Entered Model
E T
Enter Y 5ll, A4S jlda,
a All requested variables entered.
b Dependent Variable: 1y
Model Summary
Std. Error of | Adjusted R
the Estimate Square R Square R Model
.62280 .180 192 438(a) | 1

a Predictors: (Constant), @ilsill, ae il oYl 48 jlie, dnon

ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
.000(a) 16.791 6.513 5 32.566 SEQFGSSD 1
.388 354 137.311 | Residual
359 169.877 | Total

a Predictors: (Constant), Gl sill, ae )i, oY 5l 48 jlis, daen
b Dependent Variable: x>

Coefficients(a)

Standardized Unstandardized
95% Confidence Interval for B Coefficients Coefficients
Upper Bound | Lower Bound Sig. t Beta Std. Error B Model
2.185 873 000 4.586 333 1.529 §C°”Stam 1
114 -.162 732 -.342 -.027 .070 -.024 | e
403 154 .000 4.399 .330 .063 279 | #¥S
.256 -.097 .378 .882 .056 .090 079 | Aok
.088 -.126 724 -.353 -.018 .054 -.019 | &N
.228 .068 .000 3.629 .185 .041 148 | S5

a Dependent Variable: ya
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Variables Entered/Removed(b)

Variables Variables
Method Removed Entered Model
i, de ), | 1
Enter A8 e, Y M),
a All requested variables entered.
b Dependent Variable: ya
Model Summary
Std. Error of | Adjusted R
the Estimate Square R Square R Model
.64570 .233 .252 502(a) | 1

a Predictors: (Constant), G sll, 4e ), 48 Lia, oY ll, Aran

ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
.000(a) 13.383 5.580 5 27.898 nRegress'O 1
417 199 82.969 | Residual
204 110.867 | Total
a Predictors: (Constant), Gl sill, ae )l A8 jLia, oY ll, dnan
b Dependent Variable: ua
Coefficients(a)
Standardized Unstandardized
95% Confidence Interval for B Coefficients Coefficients
Upper Bound | Lower Bound Sig. t Beta Std. Error B Model
1.789 -.028 057 1.912 461 880 §C°”Stam 1
.399 -.051 129 1.523 171 114 174 | Aeas
.288 -.042 142 1.475 146 .084 123 | +¥Y
407 -.093 218 1.236 102 127 157 | s
077 -.219 .345 -.947 -.060 .075 -071 | RN
.362 .098 .001 3.437 226 .067 .230 | s

a Dependent Variable: x»
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Variables Entered/Removed(b)

Variables Variables
Method Removed Entered Model
Gl daan, |1
Enter L ll, A8l
;‘X}X\(a)
a All requested variables entered.
b Dependent Variable: ya
Model Summary
Std. Error of | Adjusted R
the Estimate Square R Square R Model
47683 .350 371 .609(a) | 1

a Predictors: (Constant), ¢85, dxau, 42 )l 48 jLia, +Y

ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
000(a) | 17587 3.999 5 19993 |regresso 1
227 149 33.878 | Residual
154 53.871 | Total
a Predictors: (Constant), @il sill, A, 4l 38 jLia, &Y 5l
b Dependent Variable: x»
Coefficients(a)
Standardized Unstandardized
95% Confidence Interval for B Coefficients Coefficients
Upper Bound | Lower Bound Sig. t Beta Std. Error B Model
1.294 -548 424 801 466 373 §C°”Stam 1
.107 -.191 576 -.560 -.059 .075 -.042 | A
.327 -.046 .138 1.490 173 .094 141 | +¥SY
592 113 .004 2.911 271 121 353 | sk
.308 .032 .016 2.426 .184 .070 170 | e
403 .208 .000 6.203 438 .049 .305 | G5

a Dependent Variable: x»
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a3 o siall poal oeinall llgionall ai — Gy sl Ala) drax 1

Descriptive Statistics

N Std. Deviation Mean
360 .68789 2.8519 | v=
360 .78369 3.3194 | e

Correlations

e s |
Pearson Jaa
)k LA
323(%) L1 Correlation
.000 | sig. (2-tailed)
360 360 | N
Pearson pEN
)k
1 -323(%) Correlation
. 000 | Sig. (2-tailed)
360 360 | N

Variables Entered/Removed(b)

Variables Variables
Method Removed Entered Model
Enter : dan(a) | 1

a All requested variables entered.
b Dependent Variable: xa

Model Summary

Std. Error of | Adjusted R
the Estimate Square R Square R Model

65183 102 .105 323(a) | 1
a Predictors: (Constant), dxeu

ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
.000(a) 41.821 17.769 1 17.769 r'?egressm 1
425 358 152.107 | Residual
359 169.877 | Total
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a Predictors: (Constant), dae
b Dependent Variable: 1y

Coefficients(a)

Standardized Unstandardized
95% Confidence Interval for B Coefficients Coefficients
Upper Bound | Lower Bound Sig. t Beta Std. Error B Model
2.204 1.615 000 12.755 150 1.910 ;Conﬁa”t 1
.370 .198 .000 6.467 .323 .044 284 | Axen

a Dependent Variable:

15 fasal) L) Aial Al @

4 garsial) waal) giiall gl ayli — 4 )lad) k) daes |

Descriptive Statistics

N Std. Deviation Mean
205 73720 2.7480 | v
205 72475 3.4390 | Ao
Correlations
daon L
Pearson RTAEN
*% -
437(™) 1 Correlation
.000 .| Sig. (2-tailed)
205 205 | N
Pearson Axans
)%
1 437(™) Correlation
. .000 | Sig. (2-tailed)
205 205 | N
Variables Entered/Removed(b)
Variables Variables
Method Removed Entered Model
Enter dren(a) | 1

a All requested variables

b Dependent Variable:

Model Summary
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Std. Error of | Adjusted R
the Estimate Square R Square R Model
.66454 .187 191 437(a) | 1
a Predictors: (Constant), iz
ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
.000(a) 48.047 21.219 1 21.219 Se@esao L
442 203 89.649 | Residua
204 110.867 | Total
a Predictors: (Constant), dae
b Dependent Variable: ya
Coefficients(a)
Standardized Unstandardized
95% Confidence Interval for B Coefficients Coefficients
Upper Bound | Lower Bound Sig. t Beta Std. Error B Model
1.662 773 .000 5.397 226 1.218 ;Conﬁa“t !
572 .318 .000 6.932 437 .064 445 | Ao

a Dependent Variable: ya

4 frgiad) yaal) iall gl andi — i jladl ALY 2V 2

Descriptive Statistics

N Std. Deviation Mean
205 73720 2.7480 | ¥
205 .87377 3.0305 | =¥V
Correlations
Y Sl N |
Pearson RTAEN
*% -
-405(") 1 Correlation
.000 .| Sig. (2-tailed)
205 205 | N
Pearson PV
*%
1 -405(™) Correlation
. .000 | Sig. (2-tailed)
205 205 | N
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Variables Entered/Removed(b)

Variables Variables
Method Removed Entered Model
Enter Nl |1

a All requested variables entered.

b Dependent Variable:

Model Summary

Std. Error of | Adjusted R
the Estimate Square R Square R Model
.67564 .160 .164 .405(a) | 1
a Predictors: (Constant), ¥l
ANOVA(b)
Sum of
Sig. Mean Square df Squares Model
.000(a) 39.871 18.201 1 18.201 segress'o L
456 203 92.667 | Residual
204 110.867 | Total
a Predictors: (Constant), <Y

b Dependent Variable:

Coefficients(a)

Standardized Unstandardized
95% Confidence Interval for B Coefficients Coefficients
Upper Bound | Lower Bound Sig. t Beta Std. Error B Model
2.049 1.375 000 10.028 171 1.712 ;CO”Stam 1
449 235 .000 6.314 405 .054 342 | Y5V

a Dependent Variable:

) pLl) Agal dnilly @

a3 g giall poa oeinall llginnall ai — &y sl Ala)) drax 1
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Descriptive Statistics
N Std. Deviation Mean
155 .59145 2.9892 | ==




155 83169 3.1613 | e |
Correlations
o 2o |
Pearson Las
*% oy
275(") 1 Correlation
.001 .| Sig. (2-tailed)
155 155 | N
Pearson EEP
*%
1 275(") Correlation
. .001 | Sig. (2-tailed)
155 155 | N
Variables Entered/Removed(b)
Variables Variables
Method Removed Entered Model
Enter . dran(a) | 1
a All requested variables entered.
b Dependent Variable: xa
Model Summary
Std. Error of | Adjusted R
the Estimate Square R Square R Model
57052 .070 .076 275(@) | 1
a Predictors: (Constant), dae
ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
001(a) 12.507 4.071 1 4.071 Eegress'o 1
.325 153 49.800 | Residual
154 53.871 | Total
a Predictors: (Constant), dxeu
b Dependent Variable: xa
Coefficients(a)
Standardized Unstandardized
95% Confidence Interval for B Coefficients Coefficients
Upper Bound | Lower Bound Sig. t Beta Std. Error B Model
2.728 2.014 000 13.126 181 2.371 §C°”Stam 1
.305 .086 .001 3.537 275 .055 195 | Axen
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a Dependent Variable:

Descriptive Statistics

4 frgiad) paal) iiall gl andi — i jladl ALY 2V 2

N Std. Deviation Mean
155 .59145 2.9892 | =
155 .72897 2.9839 | <Y
Correlations
PN Jas |
Pearson RYACN
*% -
-407(") 1 Correlation
.000 | Sig. (2-tailed)
155 155 | N
Pearson PV
*%
1 -407(") Correlation
. .000 | Sig. (2-tailed)
155 155 | N
Variables Entered/Removed(b)
Variables Variables
Method Removed Entered Model
Enter . Yli(a) | 1
a All requested variables entered.
b Dependent Variable: xa
Model Summary
Std. Error of | Adjusted R
the Estimate Square R Square R Model
.54188 161 .166 407(a) | 1
a Predictors: (Constant), <Y
ANOVA(b)
Sum of
Sig. F Mean Square df Squares Model
.000(a) 30.465 8.945 1 8.945 Eegress'o 1
.294 153 44.925 | Residual
154 53.871 | Total

a Predictors: (Constant), ¥l
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b Dependent Variable:

Coefficients(a)

Standardized Unstandardized
95% Confidence Interval for B Coefficients Coefficients
Upper Bound | Lower Bound Sig. t Beta Std. Error B Model
2.366 1.639 000 10.887 184 2.003 ;CO”Stam 1
449 212 .000 5.520 407 .060 331 | ¥
a Dependent Variable:
o gial) JLEA) Jglaa tlad
sl jad) 58 gl e
L) alad) B parall alud)
L small lnd) Lo giall Bolall | A simall liidl) Lo sl 3 5kl
0.000 | 2.52|  J<& 38 sie sl i) 0.229 3.07 | IS 38 5ie yaad miial
..... 4.:1‘)\.;_\1\ MM\&AA.\A 3‘..1‘)\.;:\5\ LM\&AL\A
0.000 | 248 |  J< lie yoal) i 0.014 | 3.15| IS e aall zid
Adlall Zpilly € Adlal Apually S
..... 4l iy il
0.000 |  2.39 1S aliie yasll gsal 0.000 | 3.22 1S aliie yoall gsal
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g aduad 5 el alud)
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Abstract

This research discusses the factors influencing brand extension

evaluation in Damascus city markey, through studying:

e The effect of perceived fit on brand extension evaluation.

e The effect of brand reputation on brand extension evaluation.
e The effect of brand loyalty on brand extension evaluation.

e The effect of innovativeness on brand extension evaluation.

e The effect of product involvement on brand extension evaluation.

The study sample included 400 customers of two brands: FMCG and
durable goods in Damascus. The study used the survey as a tool in
collecting data.

The study concluded that the perceived fit, brand loyalty, innovativeness
and product involvement have a positive impact on brand extension
evaluation, but the brand reputation hasn’t a positive impact on brand

extension evaluation.
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