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willingness to buy
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animosity
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(Measurement Scales Reliability) _uulial idgiga JLHA): iij

(consumer ethnocentrism) — <llgiuall i -

RELIABTILTITY ANALYSTIS - S CALE (AL PH
Al
Mean Std Dev Cases

.Y CET_1 3.1778 1.2442 315.0

.Y CET_2 3.7841 1.0365 315.0

.Y CET_3 3.3048 1.2087 315.0

.¢ CET_4 3.1937 1.1471 315.0

N of Cases = 315.0

Item Means Mean Minimum Maximum Range Max/Min
Variance
YL,V A Ty, Y,YAED YLoYVYVYA Y,¥10)
CAYY.
Reliability Coefficients 4 items
Alpha = .8062

(Cosmopolitanism) 4xelladl -¥

RELIABILTITY ANALYSIS - SCALE (AL P HA(
Mean Std Dev Cases
.Y coM_1 4.3238 .6795 315.0
.Y COM_2 4.2381 .8122 315.0
.Y COM_3 4.0540 .8708 315.0
.¢ COM_4 4.1460 .8508 315.0
.o COM_5 4.1429 .8680 315.0
N of Cases = 315.0
Item Means Mean Minimum Maximum Range Max/Min
Variance
EREE! YTAA. $LYYYA S, 08 $L,VAY
LI I

aA



Reliability Coefficients 5 items

Alpha = L7541
(Collectivism) 4eleall Y
RELIABITLTITY ANALYSIS- SCALE (AL P HA(
Mean Std Dev Cases

.Y COL_1 3.6889 1.1420 315.0

.Y COL_2 3.5143 1.1040 315.0

.Y COL_3 3.7206 1.0549 315.0

.¢ COL_4 3.4508 1.0497 315.0

.o COL_5 3.7810 .9641 315.0

.1 COL_6 4.1524 .8152 315.0

N of Cases = 315.0

Item Means Mean Minimum Maximum Range Max/Min
Variance
Y,YYY Yoyt ¢,Yov¢ Y,80 A Y,oVYA
CTVY.
Reliability Coefficients 6 items
Alpha = L7561

:willingness to buy foreign product xuia¥) aludl o) )& a4 N ¢

RELIABTITLTITY ANALYSTIS - S CALE (AL PH
A(
Mean Std Dev Cases

) WTB_1 2.7238 1.2247 315.0

.Y WTB_2 2.2317 1.0768 315.0

.Y WTB_S 2.5302 1.2899 315.0

¢ WTIB_4 2.9619 1.1531 315.0

N of Cases = 315.0

Item Means Mean Minimum Maximum Range Max/Min
Variance
VLYYVY VY- Y. Y,q134 YL,YYYVY Y,1Vh4
+qo0¢.

19



Reliability Coefficients 4 items

Alpha = .6932
:War animosity (=l slaell -0
RELIABIULTITY ANALYSTIS - S CALE (AL PH
Al
Mean Std Dev Cases
) WAL 3.3302 1.2178 315.0
.Y WA_2 4.5429 .8297 315.0
.Y WA_3 4.3651 .8651 315.0
N of Cases = 315.0
Item Means Mean Minimum Maximum Range Max/Min
Variance
Y,YTeY YL,YIYY ¢,08V19 Y,¥Yy.y &, Vq¢
EYAQ.
Reliability Coefficients 3 items
Alpha = .6632
:€CONOMIC animosity (saba®y! ¢laall -1
RELIABTITLTITY ANALYSTIS - S CALE (AL PH
Al
Mean Std Dev Cases
.Y EA_1 3.9079 1.1006 315.0
.Y EA_2 3.9111 1.1166 315.0
.Y EA_3 3.9492 1.0051 315.0
N of Cases = 315.0
Item Means Mean Minimum Maximum Range Max/Min
Variance
Y, N1 CEVY. Y,qe9Y Y,4+Vv4 Y,AYVA
oo,
Reliability Coefficients 3 items
Alpha = .7078

Product judgment gl e aSall 7



**x*x*+*Method 2 (covariance matrix)

* Kk kkkx

RELIABTILTITY

A(

) PJ_1

.Y PJ_2

N of Cases =

Item Means Mean
Variance
Y,*Y¢o YYo¢. Y,Yo-
*Yo¢.
Reliability Coefficients

Alpha = .6885

will be used for this analysis

ANALYSTIS - S CALE
Mean Std Dewv Cases
3.2508 1.1773 315.0
3.0254 1.1645 315.0
315.0
Minimum Maximum Range
A Y, Yo¢ YLIYAD
2 items

(AL PH

Max/Min
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Statistics
SEX
N Valid 297
Missing 18
SEX
Cumulative
Frequency Percent Valid Percent Percent
Valid male 171 54.3 57.6 57.6
female 126 40.0 424 100.0
Total 297 94.3 100.0
Missing  System 18 5.7
Total 315 100.0
Ay yand) 220 Y
Statistics
AGE
N Valid 296
Missing 19
AGE
Cumulative
Frequency Percent Valid Percent Percent
Valid 18-24 127 40.3 429 429
25-35 101 32.1 341 77.0
36-50 58 184 19.6 96.6
more than 50 10 3.2 3.4 100.0
Total 296 94.0 100.0
Missing  System 19 6.0
Total 315 100.0
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Statistics
EDU
N  Valid 297
Missing 18
EDU
Cumulative
Frequency | Percent [ Valid Percent Percent
Valid less than secondary 29 9.2 9.8 9.8
secondary degree 149 473 50.2 59.9
university degree 105 33.3 354 95.3
more than university 14 44 47 100.0
dgree
Total 297 94.3 100.0
Missing  System 18 5.7
Total 315 100.0
Aal) 458 _ ¢
sample
Cumulative
Frequency Percent Valid Percent Percent
Valid  business owners 45 14.3 14.3 14.3
private employee 63 20.0 20.0 343
governmental employee 95 30.2 30.2 64 .4
student 112 35.6 35.6 100.0
Total 315 100.0 100.0
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1- Collectivism Ethnocentrism.

Variables Entered/Removed

Variables Variables
Model Entered Removed Method
1 Cqllectivis
m

Enter

a. All requested variables entered.
b. Dependent Variable: ethnocentrism

Model Summary

Adjusted Std. Error of
Model R R Square | R Square | the Estimate
1 .336° 113 110 .87154

a. Predictors: (Constant), collectivism

ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 30.265 1 30.265 39.845 .0002
Residual 237.750 313 .760
Total 268.016 314

a. Predictors: (Constant), collectivism
b. Dependent Variable: Ethnocentrism

Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1.691 .270 6.271 .000
collectivism .450 .071 .336 6.312 .000

a. Dependent Variable: Ethnocentrism



2-cosmopolitanism ethnocentrism.

Variables Entered/Removed

Variables Variables
Model Entered Removed Method
7 -
co;moepollt Enter
anism

a. All requested variables entered.

b. Dependent Variable: Ethnocentrism

Model Summary

Adjusted Std. Error of
Model R R Square | R Square | the Estimate
1 .0142 .000 -.003 .92526
a. Predictors: (Constant), cosmopolitanism
ANOVA
Sum of
Model Squares df Mean Square F Sig.
1 Regression .054 1 .054 .063 .8022
Residual 267.962 313 .856
Total 268.016 314
a. Predictors: (Constant), cosmopolitanism
b. Dependent Variable: Ethnocentrism
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3.271 .379 8.634 .000
cosmopolitanism |2.249E-02 .090 .014 .251 .802

a. Dependent Variable: Ethnocentrism

3- Animosity Ethnocentrism




Variables Entered/Removed

Variables Variables
Model Entered Removed Method
1 animosity? Enter

a. All requested variables entered.

b. Dependent Variable: Ethnocentrism

Model Summary

Adjusted Std. Error of

Model R R Square | R Square | the Estimate
1 .3282 .108 .105 .87419
a. Predictors: (Constant), animosity
ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 28.821 1 28.821 37.714 .0002
Residual 239.195 313 .764
Total 268.016 314
a. Predictors: (Constant), animosity
b. Dependent Variable: Ethnocentrism
Coefficients?
Standard
ized
Unstandardize | Coefficie 95% Confidence Interval for
d Coefficients nts B
Std. Lower Upper
Model B Error Beta t Sig. Bound Bound
1 (Constant) 2.407 .164 14.71 | .000 2.085 2.729
animosity .259 .042 .328 | 6.141 | .000 176 .342

a. Dependent Variable: Ethnocentrism




Collectivism Animosity Ethnocentrism

Variables Entered/Removed

Variables Variables
Model Entered Removed Method
1 collectivis Stepwise (Criteria: Probability-of-F-to-enter <=
m " | .050, Probability-of-F-to-remove >=.100).
2 animosity Stepwise (Criteria: Probability-of-F-to-enter <=
" | .050, Probability-of-F-to-remove >=.100).

a. Dependent Variable: Ethnocentrism

Model Summary’

Adjusted Std. Error of | Durbin-W
Model R R Square | R Square | the Estimate atson
1 .3362 113 110 .87154
2 427° .183 177 .83788 1.704
a. Predictors: (Constant), collectivism
b. Predictors: (Constant), collectivism, animosity
C. Dependent Variable: Ethnocentrism
ANOVA®
Sum of
Model Squares df Mean Square F Sig.
1 Regression 30.265 1 30.265 39.845 .0002
Residual 237.750 313 .760
Total 268.016 314
2 Regression 48.977 2 24.488 34.881 .000P
Residual 219.039 312 .702
Total 268.016 314
a. Predictors: (Constant), collectivism
b. Predictors: (Constant), collectivism, animosity
C. Dependent Variable: Ethnocentrism
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1.691 .270 6.271 .000
collectivism .450 .071 .336 6.312 .000
2 (Constant) 1.180 .278 4.250 .000
collectivism .376 .070 .280 5.358 .000
animosity .213 .041 .270 5.163 .000

a. Dependent Variable: Ethnocentrism

YoV




Excluded Variabled

Collinearity
Partial Statistics
Model Beta In t Sig. Correlation Tolerance
1 animosity .2702 5.163 .000 .281 .957

a. Predictors in the Model: (Constant), collectivism

b. Dependent Variable: Ethnocentrism

4- Ethnocentrism Product Judgment (Simple Linear Regression Analysis ).

Variables Entered/Removed

Variables Variables
Model Entered Removed Method
1
Ethr;ooentr Enter
ism

a. All requested variables entered.

b. Dependent Variable: product judgment

Model Summary

Adjusted Std. Error of
Model R R Square | R Square | the Estimate
1 .1922 .037 .034 1.00497
a. Predictors: (Constant), Ethnocentrism
ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 12.125 1 12.125 12.005 .0012
Residual 316.118 313 1.010
Total 328.243 314
a. Predictors: (Constant), Ethnocentrism
b. Dependent Variable: product judgment
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3.854 214 17.993 .000
Ethnocentrism -213 .061 -.192 -3.465 .001

a. Dependent Variable: product judgment




5 Ethnocentrism - Willingness to buy.

Variables Entered/Removed

Variables Variables
Model Entered Removed Method
1 Ethr;ocentr Enter
ism

a. All requested variables entered.

b. Dependent Variable: willingness to buy

Model Summary

Adjusted Std. Error of
Model R R Square | R Square | the Estimate
1 .5062 .256 .254 .71349

a. Predictors: (Constant), Ethnocentrism

ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 54.905 1 54.905 107.853 .0002
Residual 159.338 313 .509
Total 214.243 314
a. Predictors: (Constant), Ethnocentrism
b. Dependent Variable: willingness to buy
Coefficients?
Standardize
Unstandardized d 95% Confidence
Coefficients Coefficients Interval for B
Std. Lower Upper
Model B Error Beta t Sig. Bound Bound
1 (Constant) 413 .152 27.192 | .000 3.836 4.434
Ethnocentrism [-.453 .044 -.506 | -10.39 .000 -.538 -.367

a. Dependent Variable: willingness to buy




6 Ethnocentrism - Willingness to buy - Product need

Variables Entered/Removed©

Variables Variables
Model Entered Removed Method
1
Ethr;ocentr Enter
ism

a. All requested variables entered.

b. Dependent Variable: willingness to buy

C. Models are based only on cases for
which Product need > 5.00

Model Summary

R
Product need
> 5.00 Adjusted Std. Error of
Model (Selected) R Square | R Square | the Estimate
1 .4512 .204 172 .90938

a. Predictors: (Constant), Ethnocentrism

ANOVAP©
Sum of
Model Squares df Mean Square F Sig.
1 Regression 5.289 1 5.289 6.395 .0182
Residual 20.674 25 .827
Total 25.963 26

a. Predictors: (Constant), Ethnocentrism
b. Dependent Variable: willingness to buy
C. Selecting only cases for which Product need > 5.00

Y.




CoefficientsP

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 4.521 .518 8.723 .000
Ethnocentrism -.495 .196 -.451 -2.529 .018
a. Dependent Variable: willingness to buy
b. Selecting only cases for which Product need > 5.00
7 Ethnocentrism (Sex)
Group Statistics
Std. Error
SEX N Mean Std. Deviation Mean
Ethnocentrism  male 171 3.3012 .94555 .07231
female 126 3.3988 .89843 .08004

Independent Samples Test

Levene's Test for
Fquality of Variances

t-test for Equality of Means

95% Confidence
Interval of the
Mean |Std. Error Difference
F Sig. t df Big. (2-tailed)Difference|Difference| Lower | Upper
Ethnocentris Equal variancs
assumed .031 .860 -.898 295 .370 -0976 | .10870 [ -.31157 | .11629
Equal variancs
not assumed -.905 |276.752 .366 -0976 | .10786 | -.30998 | .11470

8 Ethnocentrism (education).




Descriptives

Ethnocentrism

6% Confidence Interval fq
Mean

N Mean ptd. DeviatiorStd. ErrorLower BoundJpper BoundMinimum Maximum
less than second 29| 3.6724 79649 | .14790 3.3694 3.9754 1.50 5.00
secondary degre 149 | 3.2869 .90996 | .07455 3.1396 3.4342 1.00 5.00
university degres 105 | 3.3524 .95995 | .09368 3.1666 3.5382 1.00 5.00

o
;”gor"eeet anunivel - 44] 32143 | 1.05000 | 28087 | 26075| 38211| 150| 475

Total 297 | 3.3443 .92700 | .05379 3.2384 3.4501 1.00 5.00
ANOVA
Ethnocentrism
Sum of
Squares df Mean Square F Sig.
Between Groups 3.856 3 1.285 1.504 214
Within Groups 250.504 293 .855
Total 254.360 296

9 Ethnocentrism (Age).

ANOVA
Ethnocentrism
Sum of
Squares df Mean Square F Sig.
Between Groups 30.246 3 10.082 13.227 .000
Within Groups 222.564 292 .762
Total 252.810 295
Descriptives
Ethnocentrism
95% Confidence Interval for
Mean
N Mean |Std. Deviation | Std. Error | Lower Bound | Upper Bound | Minimum | Maximum
18-24 127 3.0551 .86138 .07644 2.9039 3.2064 1.00 5.00
25-35 101 3.3812 .91624 .09117 3.2003 3.5621 1.00 5.00
36-50 58 3.9224 .75685 .09938 3.7234 41214 2.00 5.00
more than 50 10 3.4500 1.17733 .37231 2.6078 4.2922 1.75 4.75
Total 296 3.3497 .92573 .05381 3.2438 3.4556 1.00 5.00

ARA



10 Animosity ( economic animosity — ware animosity ).

Variables Entered/Removed

Model

Variables
Entered

Variables
Removed

Method

economic
animosity,
ware

animosity

Enter

a. All requested variables entered.
b. Dependent Variable: animosity

Model Summary’

Adjusted Std. Error of | Durbin-W
Model R R Square | R Square | the Estimate atson
1 .5652 .319 .315 .96870 1.948

a. Predictors: (Constant), economic animosity, ware animosity

b. Dependent Variable: animosity

ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 137.175 2 68.587 73.091 .0002
Residual 292.775 312 .938
Total 429.949 314
a. Predictors: (Constant), economic animosity, ware animosity
b. Dependent Variable: animosity
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) -.297 .335 -.885 377
ware animosity .718 .087 441 8.240 .000
economic animosity 273 .073 .199 3.721 .000

a. Dependent Variable: animosity

VY




11 Animosity - willingness to buy:

Variables Entered/Removed

Variables Variables
Model Entered Removed Method
1 animosity? Enter

a. All requested variables entered.

b. Dependent Variable: willingness to buy

Model Summary

Adjusted Std. Error of
Model R R Square | R Square | the Estimate
1 .5282 .279 .276 .70264
a. Predictors: (Constant), animosity
ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 59.714 1 59.714 120.951 .0002
Residual 154.529 313 494
Total 214.243 314
a. Predictors: (Constant), animosity
b. Dependent Variable: willingness to buy
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3.991 .132 30.345 .000
animosity -.373 .034 -.528 -10.998 .000
a. Dependent Variable: willingness to buy




i) @l Cia gt

T ISy 128 Y Aia ) 4003 clainall ¢ sy gl (553 ¥ () a1 Y1 3l

CET_1
Cumulative
Frequency [ Percent | Valid Percent Percent

Valid  Strongly disagree 33 105 10.5 10.5

Diagree 76 24 1 24 1 34.6

Non 53 16.8 16.8 514

Agree 108 343 34.3 85.7

Strongly agree 45 143 14.3 100.0

Total 315 100.0 100.0
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CET 2
Cumulative
Frequency | Percent Valid Percent Percent

Valid  Strongly disagree 10 3.2 3.2 3.2

Diagree 32 10.2 10.2 13.3

Non 54 171 17.1 30.5

Agree 139 44 1 44 1 74.6

Strongly agree 80 254 254 100.0

Total 315 100.0 100.0
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CET_3

Cumulative
Frequency [ Percent | Valid Percent Percent

Valid  Strongly disagree 26 8.3 8.3 8.3
Diagree 66 21.0 21.0 29.2
Non 61 194 194 48.6
Agree 110 34.9 34.9 83.5
Strongly agree 52 16.5 16.5 100.0
Total 315 100.0 100.0

O A Jlaall s Of (e Yoy Ak ) Ailaadl claiall (5 i () Gany Al 5 el
Ll sal (e ) sasdin

CET_4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly disagree 23 7.3 7.3 7.3
Diagree 69 219 21.9 29.2
Non 91 28.9 28.9 58.1
Agree 88 279 279 86.0
Strongly agree 44 14.0 14.0 100.0
Total 315 100.0 100.0
Statistics
CET 1 CET 2 CET 3 CET 4
N  Valid 315 315 315 315
Missing 0 0 0 0
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COL_1
Cumulative
Frequency [ Percent | Valid Percent Percent

Valid  Strongly disagree 24 7.6 7.6 7.6

Diagree 23 7.3 7.3 14.9

Non 56 17.8 17.8 327

Agree 136 43.2 43.2 75.9

Strongly agree 76 24 1 24 1 100.0

Total 315 100.0 100.0
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COL_2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly disagree 20 6.3 6.3 6.3
Diagree 37 1.7 11.7 18.1
Non 74 235 23.5 41.6
Agree 129 41.0 41.0 82.5
Strongly agree 55 17.5 17.5 100.0
Total 315 100.0 100.0
il Sl e dsaal ST delaald) uald 2G5 jLal)
COL_3
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 15 4.8 4.8 4.8
Diagree 27 8.6 8.6 13.3
Non 60 19.0 19.0 324
Agree 142 45.1 451 77.5
Strongly agree 71 225 225 100.0
Total 315 100.0 100.0
(A Sadill (e Apeal S deleall aa tdayl ) 5 lal)
COL_4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly disagree 19 6.0 6.0 6.0
Diagree 38 121 121 18.1
Non 79 2541 25.1 432
Agree 140 44 4 44 4 87.6
Strongly agree 39 12.4 124 100.0
Total 315 100.0 100.0
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COL_5
Cumulative
Frequency [ Percent | Valid Percent Percent

Valid  Strongly disagree 10 3.2 3.2 3.2

Diagree 23 7.3 7.3 105

Non 59 18.7 18.7 29.2

Agree 157 49.8 49.8 79.0

Strongly agree 66 210 21.0 100.0

Total 315 100.0 100.0
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COL_6
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 4 1.3 1.3 1.3
Diagree 7 2.2 2.2 3.5
Non 39 124 12.4 15.9
Agree 152 48.3 48.3 64.1
Strongly agree 113 35.9 35.9 100.0
Total 315 100.0 100.0
Statistics
COL 1 COL 2 COL_3 COL 4 COL 5 COL 6
N  Valid 315 315 315 315 315 315
Missing 0 0 0 0 0 0
selaad) b 3 jle (GG
ALEPW NN
animosity
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 19 6.0 6.0 6.0
Diagree 25 7.9 7.9 14.0
Non 87 27.6 27.6 41.6
Agree 84 26.7 26.7 68.3
Strongly agree 100 31.7 31.7 100.0
Total 315 100.0 100.0




Statistics

animosity
N  Valid 315
Missing 0
ol Aleid) A S (e et Gl
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WA 1
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly disagree 29 9.2 9.2 9.2
Diagree 45 143 14.3 235
Non 100 317 31.7 55.2
Agree 75 23.8 23.8 79.0
Strongly agree 66 21.0 21.0 100.0
Total 315 100.0 100.0
WA Ca (B Ul Y Leasa 1S Y e 1 Al 5 lal
WA _2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly disagree 5 1.6 1.6 1.6
Diagree 6 1.9 1.9 3.5
Non 21 6.7 6.7 10.2
Agree 64 20.3 20.3 305
Strongly agree 219 69.5 69.5 100.0
Total 315 100.0 100.0
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WA 3

Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly disagree 4 1.3 1.3 1.3
Diagree 8 2.5 2.5 3.8
Non 33 10.5 10.5 14.3
Agree 94 298 29.8 44 1
Strongly agree 176 55.9 55.9 100.0
Total 315 100.0 100.0
Statistics
WA 1 WA 2 WA 3
N  Valid 315 315 315
Missing 0 0 0
Ao s ol e Bl adlie 5aiad 31K el a2 531 1081 5 Ll
EA 1
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 17 5.4 5.4 5.4
Diagree 17 54 5.4 10.8
Non 53 16.8 16.8 27.6
Agree 119 37.8 37.8 65.4
Strongly agree 109 346 346 100.0
Total 315 100.0 100.0
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EA 2

Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 11 3.5 3.5 3.5
Diagree 28 8.9 8.9 124
Non 61 194 194 31.7
Agree 93 295 29.5 61.3
Strongly agree 122 38.7 38.7 100.0
Total 315 100.0 100.0
A s e ALY (il i 31 pal e i A 5 jall
EA 3
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 12 3.8 3.8 3.8
Diagree 11 3.5 3.5 7.3
Non 62 19.7 19.7 27.0
Agree 126 40.0 40.0 67.0
Strongly agree 104 33.0 33.0 100.0
Total 315 100.0 100.0
Statistics
WA 1 WA 2 WA 3
N  Valid 315 315 315
Missing 0 0 0
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WTB_1
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly agree 58 18.4 18.4 18.4
agree 88 27.9 27.9 46.3
Non 81 257 257 721
disagree 59 18.7 18.7 90.8
Strongly disagree 29 9.2 9.2 100.0
Total 315 100.0 100.0
LA)S\)SJ\A@’A_\S{)A\&_I\A:&AS\ c\).’i.l.l;\ 4_\.1\_\“ EJL_\aJ\
WTB_2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly agree 79 25.1 25.1 251
agree 143 454 454 70.5
Non 50 15.9 15.9 86.3
disagree 27 8.6 8.6 94.9
Strongly disagree 16 5.1 5.1 100.0
Total 315 100.0 100.0
A el cilaiig U 5 S8 anl Y AEIE 5 Ll
WTB_3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly agree 20 6.3 6.3 6.3
agree 44 14.0 14.0 20.3
Non 90 28.6 28.6 48.9
disagree 102 324 324 81.3
Strongly disagree 59 18.7 18.7 100.0
Total 315 100.0 100.0
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WTB_4
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly agree 36 114 114 11.4
agree 77 24 4 24 .4 35.9
Non 95 30.2 30.2 66.0
disagree 77 24 4 24 4 90.5
Strongly disagree 30 9.5 9.5 100.0
Total 315 100.0 100.0
Statistics
WTB 1 WTB 2 WTB 3 WTB 4 WTB 5
N  Valid 315 315 315 315 315
Missing 0 0 0 0 0
Laial ol e 33 sl gLkl ek @l e 1lals
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PJ_1
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 27 8.6 8.6 8.6
Diagree 64 20.3 20.3 28.9
Non 70 22.2 222 51.1
Agree 111 352 35.2 86.3
Strongly agree 43 13.7 13.7 100.0
Total 315 100.0 100.0
Lt @i Ayl 4S5 e AR claiiall e (AN 3 )l
PJ_2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  Strongly disagree 36 14 114 11.4
Diagree 71 225 22.5 34.0
Non 87 27.6 27.6 61.6
Agree 91 28.9 28.9 90.5
Strongly agree 30 9.5 9.5 100.0
Total 315 100.0 100.0
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Statistics

PJ 1 PJ 2
N  Valid 315 315
Missing 0 0
Agallall ald G jle (GG
A Ol A im0l G e 3 3all 48 jaa ial 1 A 5Y) 5l
COM_1
Cumulative
Frequency | Percent Valid Percent Percent
Valid  Strongly disagree 1 .3 .3 .3
Diagree 5 1.6 1.6 1.9
Non 17 5.4 5.4 7.3
Agree 160 50.8 50.8 58.1
Strongly agree 132 419 41.9 100.0
Total 315 100.0 100.0
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COM_2
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 4 1.3 1.3 1.3
Diagree 9 2.9 2.9 41
Non 24 7.6 7.6 11.7
Agree 149 473 47.3 59.0
Strongly agree 129 41.0 41.0 100.0
Total 315 100.0 100.0
eeie ST alail G (Say Le Y AT Gl (e Gl 481 e s AN 5 5Ll
COM_3
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 5 1.6 1.6 1.6
Diagree 15 4.8 4.8 6.3
Non 36 114 114 17.8
Agree 161 511 51.1 68.9
Strongly agree 98 311 31.1 100.0
Total 315 100.0 100.0
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COM_4
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 5 1.6 1.6 1.6
Diagree 11 3.5 3.5 5.1
Non 31 9.8 9.8 14.9
Agree 154 48.9 48.9 63.8
Strongly agree 114 36.2 36.2 100.0
Total 315 100.0 100.0
(A Ol ol CUE e () ae SEYT Jality wiaind tAaalall 5 jlal)
COM_5
Cumulative
Frequency [ Percent | Valid Percent Percent
Valid  Strongly disagree 5 1.6 1.6 1.6
Diagree 12 3.8 3.8 54
Non 33 105 105 15.9
Agree 148 47.0 47.0 62.9
Strongly agree 117 37.1 37.1 100.0
Total 315 100.0 100.0
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Abstract

This research discusses to the concept of consumer ethnocentrism in
Damascus city market of, through studying :

1 -The effect of number of social variables (collectivism,
cosmopolitanism and consumer animosity) on consumer ethnocentrism.
2 - The effect of consumer ethnocentrism on product judgment , as well
as the willingness to buy the foreign products in the event there is a need
for the product as a moderator variable.

3 - The different degree of consumer ethnocentrism depending on
demographic variables (sex, age, level of education).

The study sample included 380 unit : business owners, employees in the
private sector, employees in the public sector, university students. the
resolution was adopted as a mean of data collection.

The study concluded that the collective and animosity have a positive
impact on consumer ethnocentrism, no relationship between consumer
ethnocentrism and cosmopolitanism is proven. there is an impact of
consumer ethnocentrism on willingness to buy foreign products and a
role of the product need to mitigate this impact . the consumer
ethnocentrism degree did not differ depending on the consumer sex or
level of education, while it differs depending on age.
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