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Abstract

This research aims to know the effect of the shape of logos on the
personality of the brand, by studying the circular shapes and square
shapes, and knowing their impact on the personality of the brand through
the dimensions of the brand personality and the specific characteristics of
each dimension. In addition to knowing which of the shapes affect the
personality of the brand the most, and knowing their impact on each

dimension.

This research was applied through the researcher designing an
experiment that adopted the design of slogans for the city of Damascus,
which were divided into two groups; Where the first group was designed
based on circular shapes and the second group on square shapes, after
conducting several experimental tests. Two questionnaires were
distributed electronically to a random sample of 140 individuals. The data
were collected, analyzed, and interpreted using the SPSS program, where

more than one test was used to study the hypotheses.

This research concluded a set of results, the most important of which was
the effect of circled shapes and squared shapes on some dimensions of
the personality of the brand, and it was found that circled shapes and
squared shapes have a positive effect on some dimensions and a negative

effect on other dimensions of personality.

Keywords: Brand Personality — Brand Personality Scale — Logo -

Shapes.
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L) Q1KY g Jaghdld) Lty .5)6SAL dpagenll JIKEY)g Jaghadl) Lasifig «(Wilde, 2013)
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) jLady) dliud

Aal) of (ye ST S5 JgY) JIged) oo odadd Al EDIE HLasN) (3 J5Y) aedl) el

e Ades Aatiye Lgis€ LAY Adlaiae 303 g (B (e W6l sl (3es A Gl

S e Aaa Jia AN jgapdl cre daly SHM AN 8)lal) Jesd AN Jiged) Wl

(Tl JLIAY) @il Jas

colial 428yl HLadY) Julas il 2lug Gl Jlsadl cblaY el dulas (Dla ¢
D G 29 : <) c e

Valid Aapad) Gl 5
S5 aalall
Laseall (5o
Omsa¥) G
Al gdad
(3iied d2l8
Ol

Total

el avaall fay (3dad digaad dasad) el alais) a3

Frequency

19

w w b~ NN N

45

Symbol

Percent

42.2
15.6
4.4
15.6
8.9
6.7
6.7
100.0

Valid Percent

42.2
15.6
4.4
15.6
8.9
6.7
6.7
100.0

SoY all JLISY) il (Gl Joand .6

Cumulative
Percent
42.2
57.8
62.2
77.8
86.7
93.3
100.0

B QY s mlall miaeal G BomseY) Can BAie i EGES0 B m el
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ledll Cuilss Slogan < addaanay @iy Cdasad) Qi) ddida .. Bdad lad

Slogan
Frequency Percent Valid Percent Cumulative
Percent

Valid Gl 19 30.6 30.6 30.6

6 5aY) palall Agae

(e 27 43.5 43.5 74.2

) ) 091 e

RSN 16 25.8 25.8 100.0

Cpandl A2

Total 62 100.0 100.0
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L JIKEY) el 2y il JEaY) e slaeVh (oY) de gandll chlad Craca
Ll e sl )l Lo Tlles colana¥l sanglly duaganadlll jpndl) o uas LgisS
(Bradley, 2010) Juslly Llaally adinall e sian jilgall aall Cojlaall Gy cdajag A58
Widay ds¥) aladl 3 Ayl JISEY) e LS L(Tillman, 2011) (Wilde, 2013)
(Macnab, 2015) sptieall ledln cuw 0lidl dulay) cheat Gl dulayy!

.(Pahwa, 2018)

aulll) de ganall c)yliisl)

Lanpall JIKEY) it . cBayall JIKEY) alasinaly Al de ganall il jlads el 5 Lt
(Tillman, 2011) Gaally &l Zilayl o(Tillman, 2011) okl haad) ce
g gally (315l 8lglesalls Jai 5 La Bale ¢ puuigl ilasyall ()53 sy (Bradley, 2010)
s WS (Wilde, 2013) CilpaYly s:llly sally L Lasp WS (Wilde, 2013)
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culS, (Fifth Likert Scale wlaall ciSil (ubie e Jo¥) audll e Ll g
t U Jganll o el el (e Ciligall Gy ) cylaal)

Jaadl) 8)kuad)
Guilia jlacl) olad 28 e
) Jladd) olad 85a
(Miniard, et al., 1991)
Sladd) e qal
Sladd) 13 and
G pall] JLISY) Slie o .8
A A ganall cliis) il Jalas
st & ¢ GBI (glall Sladlly Jo¥) gl Sledll e Caligall (g il Ay Cargs
sy Pl e @y (SPSS 21 Jibaill Sleasl) malipll ye oyl lasV) mils

b b A deasill 55 <One Sample T-Test

One-Sample Statistics

N Mean Std. Deviation Std. Error Mean
sV gl el 70 4.0286 67773 .08100
Sl gl el 70 2.7607 .99495 .11892

AV de gaaall ilasy) One—-Sample s> .9

One-Sample Test

Test Value = 3

t df Sig. (2- Mean 95% Confidence Interval
tailed) Difference of the Difference
Lower Upper
Js¥) gl el 12.698 69 .000 1.02857 .8670 1.1902
S g A el -2.012 69 .048 -.23929 -.4765 -.0020

A9 e paaall One-Sample s/ Jsia .10
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Bleally «Js¥) (ol Hledl) e Cigall Gt A ¢ I )l 3 (Sig) dad of Laadls
S Bl o 6 ¢(0.05) e il SE (I Sleddl e Cigall G S ASW)
Agina AV cld dulil)

15 Al Lol Aad O 2ng 13 e o (4.02) (oY) Blaall Lo il e 45l
A o) Bl L L Jg¥) () el e lag) Clsall L (Test Value o
Lgial dad o Galdl aag t=3 dad ae Alkally (2.76) @il Al 5)lall Jasssiall
LS Al el e ol Cigall Jlly (Test Value oo jral

Al dpadd alad Al JGI Jo¥1 (oAl ledl) slaie) &3 Al ) e pli

ool ey G Cagall (68 Ayl 2N Al yell b Al

a2l Lilqudll diuso
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DAY il Jdas o5 ¢ Sl Jo¥) aupall el e Calisall o Slg il Audyy g
One Sample Jiai Pl (e g (SPSS 21 dlaill Alasy) malipll e oyl

sl Al A Quagill a3 «T-Test

One-Sample Statistics

N Mean Std. Deviation Std. Error Mean
bl 70 3.9536 .68405 .08176
JsY gl
ol il 70 2.7821 1.22469 .14638
Sl
Luilil de panall ilasyl One-Sample Js» .11
One-Sample Test
Test Value = 3
t df Sig. (2- Mean 95% Confidence Interval
tailed) Difference of the Difference
Lower Upper
I el el 11.663 69 .000 .95357 .7905 1.1167
Sl o yall il -1.488 69 141 -.21786 -.5099 0742

Luililf de garalt ilasy/ One-Sample s . 12
O Daeal oY) gnall ledl) (e Cligall Guin (A Y1 3Ll (Sig) dad o L
(3-59) (Is¥) B)luall Jaussial) A &3jlhasy Aagina AN 3 Blaad) of ey 138 ¢(0.05)
ol sl Jully (Test Value o 5iSls dulay) Jawsiall 4o of ang t=3 dad as
D) e gl s S ASBY Blall S (Sig) dad Laiw cJg¥) ayall Sledll
Lgial) Ao Aliass .lgl Ligia AN Y slall Jally ((0.05) e ST G aoal
Ao sy Lo 1385 (3 (gslot o S5 dacsgiall da () ang B)luall 03] 123 da pe el

claa ) gyl Sl Ga ciisall Nl Sig
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Pl il HLaaY) il e aly cpladll sl

| |

aouudl wilgudll diuso aeuull Lilgudll diuao

&l idad Jlad .23 S §has lad .22

Gadl) 31 il .6

cllyy (Cronbach Alpha) Jalas jlodl) ela) &8 cualdl Jid (e 833500 Gaulaal) LAl
LS LaaY) il b Lady casiall Cp Tl il dayag aed OS a9 1A 33150 (Ga 48 el

Ljlal) Adlal) duadids sl ¢ lug € W jlas)

=)lad) das Jalaal) daid Js¥ laiay)
2 0.783 (Gall a2
2 0.879 BEY)
2 0.673 Bolagl) sl
2 0.730 M)
2 0.825 Loall s
aylal) dae Jalaal) dasd A Ol
2 0.837 Gall a2
2 0.757 BUY) a0
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0.834
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0.743

Cla s W JLas) Joas .13

Bolagl) an)
Agdadl) e

idlall

a3 I ol chle 8 BB 2 L deles of (12) &) dsaall e oy

Ll Jabaad J8Y) dol) caaly e echlaall o Bl 20)lae oY1 i) a9 87.9%

eV sa el 22 LA Jales OIS S LY a8 8 ey .67.3% 5eUS)) el

T4.3% N aisss clag M) A0l 2ah Jalaad il J8Y) Al Loty (88.8% daesty
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SVl o Gua Gl Gl p GHLEAY mlaiy s Gl (Ggiuag B Al il
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(Aaker, Aisla el lie e ) duad)
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Balu Jledll lgie s Al dusdl e
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Adis bl Wi e Al Anadl e
e il lgie ey Al duadl e

idlall

Gls ladl) lgie e A dnadd) e

O] S ilacaa Jy13. 14

A jlatl) dadall duadd Ao Ja 80 cluagd .8

Lylatl) Adkall dpmdds e g JKEY) (e (6l dbjaay dug yaall cibaiall Jalad Cangy
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.Independent Samples t-test jLad) eljab Galdl & Sh U<

Ayl Adlal) duadd B gual) ad o Sl S5 i A6V dua il

Group Statistics

Jsal N Mean Std. Deviation Std. Error Mean
Buall BN 70 4.6786 42593 .05091
ol 70 4.2429 .91185 .10899

Guall a2d e Jeil il uld! dlasyl Independent Sample Jgus . 15



GBaall

Independent Samples Test
Levene's Test t-test for Equality of Means

for Equality of

Variances
F Sig. t df Sig. Mean Std. Error
(2- Difference Difference
tailed)
Equal 10.733 .001 3.622 138 .000 43571 .12029
variances
assumed
Equal 3.622 97.742 .000 43571 .12029
variances
not
assumed

Jall i Je Sl 8l utdl Independent Sample JLii) Jsis . 16

95% Confidence
Interval of the
Difference

Lower Upper

.19786 .67357

.19699 .67443

o sral Clhugidl oulil Levene lasl b (Sig) dad of Gilud) Jsaall (e aadls

Gsinn Yo (SIG) pe A3aaly G ) (e (sig 2-tailed) des 33 13 ¢(0.05)

On SAss B am Ml ((0.05) e il Ldgaall (sig 2-tailed) of s ANV

Aplatll Alal) diads b Greall aa o aal) IS il gl JSal it

bt Cun ¢ CplKAN Lula) Al aed Jacsgiall A o 2a3 ¢(14) Jsand) dhadle ey

s gally (lall JSal Nl . (4.24) gasall sl e (4.67) (gilall JSall das

el Ol Al il ) S8 g (glal) S oS0 Gl s e sl IS8
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Equal
variances
assumed
Equal
variances
not

assumed

Aladl) Lodal) duadd 8 BUAY) ad e (SN i 1Al Lua )

Jsal

é)i\ﬁl

&

Group Statistics

N Mean
70 43714
70 2.2357

Std. Deviation

.88336

1.09915

Std. Error Mean

.10558

13137

LY s Ao JSal il Gulid! Jlasyl Independent Sample s .17

Levene's Test

for Equality of

Variances
F Sig.
5.355 .022

SUYI w0 e JSill il wlid! Independent Sample Lii/ Jsus .18

Independent Samples Test

t-test for Equality of Means

T df Sig.
(2-
tailed)
12.672 138 .000
12.672 131.895 .000

Mean

Difference

2.13571

2.13571

Std. Error

Difference

.16854

.16854

95% Confidence

Interval of the

Difference
Lower Upper
1.80245 2.46897
1.80232 2.46911

e el Gllangiall oulil Levene [lad) b (Sig) dad ol Giladl Jsanll (e daadls

Gsisa e (SIG) e A)aalliy S Hhaudl e (Sig 2-tailed) dad 32 13 ¢(0.05)

On SR G g il (0.05) o il Ldgaal) (sig 2-tailed) ) aas ANV

Al Adlall dpadd 8 5EY) 2 e aall JSaN il @il JSa) sk

@Al Il Hsly dulad] dad Jaxd Jausiall dad o a5 ¢(16) Jsaall ) sasally

b e sl OS5 il JSAE by (2.23) el Ol 4. (4.37)
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Alatl Aalall duadd 8 5elaSl aad Ao JSAN i AU du i)

Group Statistics

N Mean Std. Deviation Std. Error Mean
70 1.6786 .63723 .07616
70 41214 .96847 .11575

belish| sei o Jeil| ili yulid! ilasy) Independent Sample s .19

Jsal
PPN @il
gl
Levene's Test
for Equality of
Variances
F Sig.
Equal 4.397 .038
variances
assumed
Equal
variances
not
assumed

Independent Samples Test

t-test for Equality of Means

T df Sig. Mean Std. Error 95% Confidence
(2- Difference Difference Interval of the
tailed) Difference
Lower Upper

- 138 .000 -2.44286 .13856 -

17.630 2.71684  2.16887
- 119.314 .000 -2.44286 .13856 -

17.630 2.71722 = 2.16849

belisl| sei e Sl ils yulidl ilasy Independent Sample s .20

o shal Clhusidl oulil Levene laal b (Sig) dad of Gilud) Jsaall (e daadls

Gsinn Yo (SIG) pe d3aally A ) e (sig 2-tailed) des 33 13 ¢(0.05)

OB SAss B am Ml ((0.05) (e el ddgaall (sig 2-tailed) of s ANV

Akl Adlall dpadd 8 5l 2 o aupall JSaN il gl J<al Lab

(1.67) @il J<all HiS jral Ao aat Jaussial) A of a3 ¢(18) Jsand) 8 Las)

Loy 50D ad e b S fige () (SIS g (4.12) gpal) cosllls e
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Group Statistics

Jsal N Mean Std. Deviation Std. Error Mean
il @A 70 4.4286 72375 .08650
ol 70 2.1714 1.21251 14492

el saf Ao Sl il ulidl ilasyl Independent Sample Jss .21

Independent Samples Test
Levene's Test t-test for Equality of Means

for Equality of

Variances
F Sig. t df Sig. Mean Std. Error 95% Confidence
(2- Difference Difference Interval of the
tailed) Difference
Lower Upper

Equal 11.766 .001 13.374 138 .000 2.25714 .16878 1.92342 2.59087
variances
assumed
Equal 13.374 112.629 .000 2.25714 .16878 1.92275 2.59153
variances
not
assumed

Libellf si o JSY 0 ulidl Independent Sample i) g .22
o shal Clhusidl oulil Levene laal b (Sig) dad of Gilud) Jsaall (e daadls
Gsinn Yo (SIG) pe d3aally G ) (e (sig 2-tailed) des 33 13 ¢(0.05)
OB SAss 8 am Ml ((0.05) (e el didgaall (sig 2-tailed) of s AV
Al Akl drads 8 adall o aall JSa il (gplall Ja) ik
(4.42) @A Il HS) dad axs Jagial) dad o ax3 ¢(20) dsaall ) saselly
Ly 2l 23 e slaod IS0 i (gl UKl iy L (2.17) qsell sl )l

Ll Gl e e S 2l AN S5
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Al Adlal) duadd B Adlall s Ao JSAN S Al il

Group Statistics

Jeall N Mean Std. Deviation Std. Error Mean
Ll @A 70 1.4000 45524 .05441
Al 70 4.5643 45779 .05472

Ll 1 e JSil) 40 (ulsd! dlasyl Independent Sample s .23

Independent Samples Test

Levene's t-test for Equality of Means
Test for
Equality of
Variances
F Sig. t df Sig. Mean Std. Error 95% Confidence
(2- Difference Difference Interval of the
tailed) Difference
Lower Upper
LBall - Equal 158 = .692 - 138 .000 -3.16429 .07717
variances 41.006 3.31687 3.01171
assumed
Equal - 137.996 .000 -3.16429 07717
variances 41.006 3.31687 3.01170
not
assumed
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