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Abstract

This study aims to identify the effect of the type of store window design type and the
mannequin type on the intention of the consumer to enter the store and purchase from
it, and to test the existence of a difference in this effect when using two different types
of exterior window designs for the store with two different types of display models
within these windows on the consumer’s attitude from these designs and the intention
of entering the store and buying from it.

The population of the study sample represents consumers who are exposed to these
types of designs in retail stores in Syria. The study sample consisted of (120)
respondents within the city of Damascus and its countryside. The researcher adopted
data collection through several questionnaires designed for this study, and the
researcher followed the experimental method, and the SPSS statistical program was
used to analyze the study data.

The study reached a number of results, most notably: the presence of a positive attitude
of the consumer to each type of window designs (open and closed) and also the
presence of a positive attitude to each type of mannequin presents in these windows
(abstract and plus-size).

And the consumer’s intention to enter the store and buy from it when using the two
types of window design (open and closed) and also the two types of mannequins
(abstract and plus-size), while there was no difference to use a particular type of open
or closed window design with a particular type of abstract or plus-size mannequin of the
consumer's intent to enter the store and the intention to purchase.

Through the results of the study, the researcher presented a set of recommendations,
the most important of which are:

The researcher recommends that retailers use these types of designs in order to
motivate customers to explore and enter the store and spend time in it after seeing the
external storefront. The researcher recommends retailers to use these types in the way
he displays his clothing products, in order for the customer to get an idea of what he
wants to buy, as the good display of the product in the display window affects the
customer and makes him buy the clothes he likes if they are displayed in the storefront.
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48) 8 gasdl) &l el o Add) g5 Ay o

34 U2 & gl 2 (Opened Window Display) 4 sida (i e 33U 1] oY) Glaiud)

.(Abstract Mannequin display)

rosind) s Al 2 i g 355 (1) @) dsanll e >

1- cuial;
Cumulative
Frequency Percent Valid Percent Percent
Valid — _sd 9 30.0 30.0 30.0
< 21 70.0 70.0 100.0
Total 30 100.0 100.0

J¥) it uiad) e Adad) 3131 £ 555 (1) o J gaad)

(0 %70 A sl aa g SLYI

e Al 1A dlle o Galad) Jsanll (e ety Cua

Al o il & sene (pe JBY) Al a5 %30 S ) $SA i Laiy Al 0l il & sena

L enll Ca Qaall ) il o 565 (2) &) Jsall mass >

2- saall;
Cumulative
Frequency Percent Valid Percent Percent

Valid 18— 22 4w 10 33.3 33.3 33.3

23 — 27 4w 14 46.7 46.7 80.0

28 — 32 4 10.0 10.0 90.0

L 32 (e LSl 10.0 10.0 100.0

Total 30 100.0 100.0
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Al

eatlail) (5 gisall Cans Lall ) 3l ¢ 555 (3) A Jsaal) sy >

3- el (s ghauall:
Cumulative
Frequency Percent Valid Percent Percent
Valid st 2 6.7 6.7 6.7
ETIEN 27 90.0 90.0 96.7
Lle il ) 1 3.3 3.3 100.0
Total 30 100.0 100.0

JY) Gt pastail) (o glanal) cacea Adal) 21 0 £ 355 (3) s Jsaad)

Ols «%90 Ay omala (oalxil) ab) gina Aal) o A ] () Glall Jgaall (e oy Cua
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.(Abstract Mannequin display)

roial) s L) ol 1 £ 558 (8) @) Jsaall masys >

1- oudadh:
Cumulative
Frequency Percent Valid Percent Percent
Valid s> 14 46.7 46.7 46.7
i 16 53.3 53.3 100.0
Total 30 100.0 100.0
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2- padi;
Cumulative
Frequency Percent Valid Percent Percent
Valid 18— 22 4. 11 36.7 36.7 36.7
23 — 27 4 17 56.7 56.7 93.3
28 — 32 4 2 6.7 6.7 100.0
Total 30 100.0 100.0

A Ot pand) quana L) 21 31 £ 555 (5) ad) Jg2adl
Osbiar ad s Lo 27— 23 U G a lee T Al ol dl dlle o Sl Jsandl (e oy G
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3- i) (5 glasall:
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Frequency Percent Valid Percent Percent
Valid =~ 30 100.0 100.0 100.0
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rosiad) s Al 0 il ¢ 358 (7) by sl ags >

1- el
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Frequency Percent Valid Percent Percent
Valid  sd 15 50.0 50.0 50.0
i 15 50.0 50.0 100.0
Total 30 100.0 100.0

G i Guiad) Gua dial) 2031 £ 355 (7) pd) Jgaad)
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Frequency Percent Valid Percent Percent

Valid 18 —22 4w 5 16.7 16.7 16.7
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i 32 s S 1 3.3 3.3 100.0
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Cumulative
Frequency Percent Valid Percent Percent
Valid 83 15 50.0 50.0 50.0
< 15 50.0 50.0 100.0
Total 30 100.0 100.0
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2- yaadi;
Cumulative
Frequency Percent Valid Percent Percent
Valid 18- 22 4. 13 43.3 43.3 43.3

23 - 27 A 10 33.3 33.3 76.7
28 - 32 4w 2 6.7 6.7 83.3
45 32 (o LS 5 16.7 16.7 100.0
Total 30 100.0 100.0

&N Gl yaad) cuen Aiad) 31 31 £ 53 (11) a8, Jgaad)

Ostias a5 Lle 22 — 18 JI o pd Jlasf Aaall ol dlle o Giludl Jsaa) (e oy s
2 lect ualll 5 ¢%33.3 4 Lle 27 — 23 JI Gm ad e cpalll Jiay Lais <%43.3 4
%6.7 4y Lale 32— 28 J) (4 pd e (Jhad s aa o Lain %16.7 O stia Lile 32 (e S

ol (5 sinsall s Aapal) 313 ¢ 558 (12) ) Jaal ases >

3- el (5 ghauall:
Cumulative
Frequency Percent Valid Percent Percent
Valid st 2 6.7 6.7 6.7
ETIEN 27 90.0 90.0 96.7
Lle il ) 1 3.3 3.3 100.0
Total 30 100.0 100.0

&I sl el (g gheaall qua ddal) 3131 £ 565 (12) pd) Jgaad)

05 %90 Aunsis paaln (palal aa) sinna Aisall sl el o Bl Js2al (ha ey
ol o) Sie 2 5 38 315 €966.7 pgionst (5 55 pailal ah ] e (53] Aisal) o1
.%3.3 iy Lle L)




:(Attitude Of Window Design) 338Ul asaual (pa i gal) il j3 o

One sample t-test Judad aladiul o3 ¢ jadell 3380 area’ & 55 (e Cllgiuall (o8 oo ) jal -1
Gl 5 J o9 s (e SV 338 apanal (pe i sall (oo a3 5 S5V saall ALY
Cllau sie 45 )3a 5 (Open Window Type) ¢ siiall ¢ sill (1 saie dgal s o e o Cus
(3) 525 o yikall Jaws giall e dipal) 31 a1 s

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Attitude
1 60 3.3733 1.10743 14297

s gibal) 3L avanalt (pe i gall yidia i) Jau gia (13) ady J g

One-Sample Test
Test Value =3
95% Confidence Interval of
. . Mean _
t df Sig. (2-tailed) ) the Difference
Difference
Lower Upper
Attitude
2.611 59 .011 .37333 .0873 .6594

4 gidall 3L vl pa i gall paiia i) Jagia (14) Al gl

L gia (e a3 5 (Attitude 1) siall sbead) Jass siall G (13) ) Jsoall mia g
Open ) ¢ sisall g sill 53 (i yall 33U aranall (o i gally Galal) S5 saall ) jle )
L sie (e 58133733 bl dau gie G5 il 5 J 0¥V Glasin) e S (Window Type

*55ig = 0.011 O Bas) sl Al f L) 55 Cus (14) o) Jsaall 3252l 5 (3) skl
Lo giall o g s (3R 2a g il J sl Syl imy 138 5 0= 0,05 AVl (5 sisa (e yiaal

el 83U wanai g il olag) 38 50 3 53 4305 (3.3733) bl o siall 5 (3) i yidall
Al 3l il g2l (Open Window Type) s siaall




One sample t-test Jalad aladiul o3 ¢ jadell 3380 areal & 55 (e Cllgiuall o8 oo 4l jal -2
&N 5 S ) (e JST 33U sl (e (a8 sall (e amy )5 J V) saall ALY
Cillas gie 43 e g (Closed Window Type) Glaall & gill (10 jaie dgaly (i e &8 Cus
(3) 525 o yitall Jaws giall e dipal) 3l a1 s

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Attitude
. 60 3.4567 1.03045 .13303

dalsal) 320U ananall (pa i gall yiria iyl Jaw gia (15) ady Jgaad)

One-Sample Test
Test Value = 3
95% Confidence Interval of
. ) Mean )
t df Sig. (2-tailed) , the Difference
Difference
Lower Upper
Attitude
3.433 59 .001 45667 .1905 7229

4 gidal) 3L avaali pa i gall paiia i) Jagia (16) )y g

L gia (e a3 5 (Attitude 2) siall sbead) Jass siall G (15) ) Jsoall mia s
Closed ) Glaall & sill 53 (2 2l 538U aranai (ga i gally (alall G5V saall il e cilila)
L sie (e ST 3.4567 ey Jass sie S 5 caal 15 SEN Glasin¥) (e JSY (Window Type

550 = 0.001 Of 32l I Apall t HLA) 2S5y Cum (16) a8 Jsall 3 521l 5 (3) uliiall
L giall s s s (38 2 s 4y Js8l) (S 4l iay 13 5 0= 0.05 AV (5 sise (g pal
Alaall jaiall 3380 aparal & gl olag] (88 g0 2 53 4305 (3.4567) @l s siall 5 (3) il

Aall a1 a daal) 33 51 (Closed Window Type)




:(Attitude Of Mannequin Design) uaadl g3 sal (s i gal) Al 0 o

Jalad aladiul &5 ¢ adall dgal s (8 35 sall (el Zsai g 53 e cllgiunall il o Al )l -1
IS el zasai g g3 e i gall o iy 5315 (BN ) saall il One sample t-test
Abstract ) 2l g sill (e (e i sal e a8 Eua Sy S i) (e

(3) 85 L sitall Jass siall ae disal) 2 a1 clila) cildaw gie 45 )l8e 5 (Mannequin Type

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Attitude
3 60 3.6208 .94161 .12156

Al (el ZAgad £ 58 (e i gal) Cilila) Jas g (17) B Jsaad)

One-Sample Test
Test Value =3
95% Confidence Interval of
. : Mean .
t df Sig. (2-tailed) . the Difference
Difference
Lower Upper
Attitude
5.107 59 .000 .62083 3776 .8641

2l (2 al) 54l 53 (o i sal) il Jaau gia (18) ab s J g2l

b fia 0o na 55 (Attitude 3) saiall (sl dass siall 0 (17) 8 Jsaall oo
Abstract ) 2 aall & sill 53 (ya sall 23 gai (e 8 gally Galdd) U sl e clils)
e S13.6208 Sl Y das sie OS5 ¢ SN 5 J5¥) Glaind) e JSI (Mannequin Type
sig = 0.000 Of 8aa 5 Al t LR 2S5 Cum (18) o) Jsaall 33 galli 5 (3) ebiall Jans g
o sm > (38 2 s adly Jsl Syl iy 138 5 0= 0,05 AV (5 siae (g yiaal
pa Al g3 sai g sl ol B8 5 253 4305 (3.6208) U dass il 5 (3) G kel daws siall
Al o) il sal (Abstract Mannequin Type) 2_aall




il aladid o5 ¢ aiall dgals 8 3 smsall el 23 sai g 58 (e lgonall (il ga i jal -2
IS m pall Z3sai g 58 e il gall e iy (g3l 5 (SEN sl ALY One sample t-test
Plus-Size ) 2aell g sill (e (e Zigad gase o dua agl Hll g GQIU Gl (e

(3) 25 U sitall L giall ae digall 2 il cilila) class sie 45 )ie 5 (Mannequin Type

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Attitude
q 60 3.6583 1.03023 .13300

(oliaal) G all Z3gal £ 53 (e B gall cililaf Jaw gia (19) ad J g2l

One-Sample Test
Test Value = 3
95% Confidence Interval of
. . Mean _
t df Sig. (2-tailed) i the Difference
Difference
Lower Upper
Attitude
4.950 59 .000 .65833 .3922 .9245

(oliaal) G adl 7 gal £ 53 (e i gall cililaf Ja gl (20) ad J g2l

Lo gia (e a3 5 (Attitude 4) siall o) Jass siall G (19) a8 5ol mia s
Plus-Size ) (stiaall ¢ sill 53 (a ol 73 ga3 (0 88 gally Galadl  SEN ) saall ) e DL
e 13,6583 ey o gie G5 caal ll s Sl (i) e S (Mannequin Type
sig = 0.000 Of 8aa 5l Al t LR S5 Cun (20) W) Jgaall 83 gally 5 (3) ebiall Jaws i
O SR (A gl ) (S il iny 138 5 0= 0,05 AV (5 gian (0 sl o2 5
pa ) g3 sai g sl ol B8 g 253 430 5 (3.6583) U dass sl 5 (3) G kel daws siall
Al )il sal (Plus-Size Mannequin Type) (stieal)




:(Intent To Enter The Store) saiall 1) ellgiaal) J i 4 4l 0 o

Open ) ¢ sidl asaaill 3 jadiall 338U (Enter 1) sadall ) ellgioall J s 40 4 jal -1
i )5 Gl sl A One sample t-test dalad aladiul a3 ((Window Display
oae Al ClAl g IV Glia¥) e JSI 33U avanai Ay 5 an yaiall Jsi2 4 o0
Al 3 8 s cildas sie 45 lia 5 (Open Window Type) ¢ sisal) g 5ill (e e dgal
(3) 5 el Jass giall aa

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Enter
q 60 3.8042 96121 .12409

z sikal) g sill (pa BH jaiall J s & clla) Janu sia (21) 4 J g2

One-Sample Test

Test Value = 3
95% Confidence Interval of the
) ) Mean )
t df Sig. (2-tailed) _ Difference

Difference

Lower Upper

Enter
6.480 59 .000 .80417 .5559 1.0525

Csiiall £ sil) e B jaiall Jgda 4 cilila) b e (22) pd) Jgaad)

s b gia e a3 5 (Enter 1) siiall (sbuadl o giall of (21) o Jstall s
= S (Intent To Enter The Store) _aliall Jsao 4ai el &l GE ) gall & jle
535205 (3) Lobiall Lo sia (3 ST 3.8042 llal) L sia IS 5 A 5 5V i)
AVl (5 sinsa (o saoal (A 55ig = 0.000 Of Baa sl Liall t LAR) S5 Cun (22) W) J sl
Lass siall 5 (3) Uiyl Jass giall (58 9n (38 2 g 4dls J sl (8 4l ay 138 5.0 = 0,05
Open ) z sidall & sill (e 33U aranald aladinl e jadall J a2l 405 2 g 43 5 (3.8042) Ul
Al 38 sal (Window Type




Gl avaaill 3 atal 530 (Enter 2) aid) S @llgta) Jsas 4 Al 0 -2

Gl ) saall Ay One sample t-test Jelad aladiul 3 ¢ (Closed Window Display)

A sl g S Gl e IS 8L apenal Ay ) aay el JsRa A0 ey (g3l
Glls) Slas gl 4 )léa 5 (Closed Window Type) Glaall & il (e jaie dgal s e
((3) 325 L tall Ja giall aa digall o)

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Enter
5 60 3.4875 1.08283 .13979

Gliall g 5l (a B jaiall J 5 & i) Jauu ia (23) 4B Jsaad)

One-Sample Test
Test Value = 3
95% Confidence Interval of the
. . Mean )
t df Sig. (2-tailed) ) Difference
Difference
Lower Upper
Enter
3.487 59 .001 48750 .2078 7672

(Bl £ 3l oa B3 il J 5 Ak ) Jam gia (24) 5 Jgind)

s b gia e a3 5 (Enter 2) siiall (sluall o giall 0f (23) o Jstall ea s
= S (Intent To Enter The Store) _aliall Jsao 4ai (el &l GE ) gl & jle
8352l 5 (3) Lebiall Jaws sie (e 38T 34875 CLlaY) s sie (IS 5 ¢l g AN lia)
AVl (g ginsa (o aal 4 5 5ig = 0.000 O sas sl Al ¢ L) XS5 Cun (24) 8 Jsaall
Lo siall 5 (3) asiball Jan giall (s (50 5a (38 3 g i J sl (S 4l Jimy 138 5 0= 0.05
Closed ) 3l & sill (30 338U aranal aladinl 2ie jadall Jsaal 4 aa 5 430 5 (3.4875) )
Aagl) o) il sl (Window Type




el g sill e G se Z3sall (Enter 3) Dadall () ellgiuall Jsa0 45 4l a1 -3

Gl ) saall Al One sample t-test Jilad alaiiul o3 ¢ (Abstract Mannequin Type)
ai G S OV lia¥) e JSI 338U aranai 435 ) ae el J A0 4 (e 3
Glas gie 45 ,l8a 5 (Abstract Mannequin Type) 2wl & sill (e (a e Z3sad e
(3) 385 Ll Jas giall aa digall ) A ilils)

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Enter
. 60 3.5792 .96385 .12443

aal) £ 53l e e gisall satall Jsia A cilila) b gia (25) pB) Jgaad)

One-Sample Test
Test Value =3
95% Confidence Interval of the
. . Mean )
t df Sig. (2-tailed) . Difference
Difference
Lower Upper
Enter
4.654 59 .000 57917 .3302 .8282

£ ol (e e Eisall aiall Jsia A cilila) b g (26) ) Js2ad)

sl Jasi sie e w5315 (Enter 3) aaiall (lea) Jass giall 0 (25) o) Js2all g
(= S (Intent To Enter The Store) adall Jsaa axiy (aldll CIE ) sadll & jle
8350l 5 (3) oebiiall Jass sie (ge 5iS13.5792 lla) Jaus gia (IS 5 ¢ S 5 5V lasia]
AV (5 sivse (3o yraal A 5 5ig = 0.000 O Bas) sl Aiall t LAl 35 Cum (26) by s2all
o giall 5 (3) L yitall o siall (g (508 5> (38 2 50 by U580 (Say 4l iay 138 5 0= 0,05
2aall & gl (e e 73 e alodinl die jadell J Al 43 an g 4305 (3.5792) U

Aal) ol il sal (Abstract Mannequin Type)




Plus-) (Liedl g 8l (1 s 73 gail (Enter 4) saiall ) ellgivall Jgan 40 4y -4
@A) B ) aal) AaY One sample t-test Jilad alaiinl a3 ¢ (Size Mannequin Type
A Sl Hll g CEN laiu) (e JS1 8L aanali 5 ) a2y adall Jsa0 4 e
Gildass gl 45 )laa 5 (Plus-Size Mannequin Type) (el & gill (e (s 73 gal a e
(3) 385 Ll Jas giall aa digall ) A ilils)

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Enter
4 60 3.7125 1.09972 14197

(stiaall £ 5l e 28 g asall salall Jsia 4 cilila) b gia (27) ) Jsaad)

One-Sample Test
Test Value =3
95% Confidence Interval of the
. . Mean )
t df Sig. (2-tailed) . Difference
Difference
Lower Upper
Enter
5.019 59 .000 .71250 4284 .9966

(eliaal) £ 5l (1 2 e Easall jatall J i A ciila b sia (28) a) J gaad)

sl b sie e um (535 (Enter 4) Daiall (leal) Jass giall 0 (27) o) Js2all g
(S (Intent To Enter The Store) saiadl Jsao 44h (aldl) Gl saddl &l jle
83520 5 (3) Lliall Jass sin (e 381 3.7125 CLlaY) o sia (IS 5 ¢l ) g Al i)
AV (5 sivue (3o yraal A 5 5ig = 0.000 O Bas sl Aall LA S Cun (28) ) Js2all
o giall 5 (3) L yitall o siall (g (508 5> (38 2 50 by U580 (Say 4l iay 138 5 0= 0,05
Plus-) (stieall g il (1o ase 73 500 aladind die jadiall Jsaal 4 aa 59 405 (3.7125) Ul
Auall 3l d 53l (Size Mannequin Type




:(Intent To Buy From The Store) saiell (e elighual) ¢ 5 4 il )3 o

Open ) ¢z sidall aaaill <13 338U (Purchase 1) sadiall (e Gllgiual o) y3 43 ) jal -1
i g5 wal )l sl A One sample t-test dalas aladiul &3 «(Window Display
U e a5 G B O i) e JSU 838U araal Ay ) ey adall (e ol il A3 e
Al 3 8 s cildas sie 45 lia 5 (Open Window Type) ¢ sisal) g 5ill (e e dgal
(3) 5 el Jass giall aa

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Purchase
q 60 3.8333 .72875 .09408

gsiball £ 5l (e e B jaial) (ra o) pdd) A e Jas gia (29) pd) Jgaad)

One-Sample Test

Test Value = 3
95% Confidence Interval of
) ) Mean )
t df Sig. (2-tailed) i the Difference
Difference
Lower Upper
Purchase
q 8.858 59 .000 .83333 .6451 1.0216

z stiall £ 5il) (s G BRI aial) (sa o1 il A el s sia (30) ab Jgad

L sie g s 35 (Purchase 1) siall  buall o siall () (29) a8 5 J soall ra s
Intent To Buy From The ) Jadall (e o il 4y Galdll al )l gl &l jlie cills)
bitall Jans s e ST 3.8333 ilila ) daw gia (IS 5 el 5 J5¥) Glain¥) e IS (Store
e sl o 55ig = 0.000 Of 3l sl Aell tHLial 2S5 Ca (30) a8 Jsall 83 52l 5 (3)
o il Jas giall (s 5 8 s (3% 0 s il J sl (S 4l ixy 138 5 0= 0,05 AV (5 sine
&}ﬂ\ (e 88U avaald aladinl) die atall (e ol pAI AL 2 g 43a 5 (3.8333) Gz\.ﬂ\@;&d\j (3)
Aad) 3l il 5ol (Open Window Type) ¢ sidall




ALY M\ Gy yanall s2all (Purchase 1) aiall (e ellgiiall o) il A4 dul Al -2
&N saall ALY One sample t-test Jiad aladiul & ¢ (Closed Window Display)
&l SEI Gl e JSTBMUN avanal 4y ) 2y jadell e e Al 4G e e (g3
o gie 45 )lia 5 (Closed Window Type) @ladl & sill (10 jaie dgal 5 s je & S

(3) 385 Ll Jas giall aa digall ) A ilils)

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Purchase
5 60 3.8792 .87514 .11298

3all £ 5l (1 2 e B jaiall (e 81 ) & cilila) Jan gia (31) pd) J g2l

One-Sample Test
Test Value =3
95% Confidence Interval of
. . Mean )
t df Sig. (2-tailed) ) the Difference
Difference
Lower Upper
Purchase
> 7.782 59 .000 .87917 .6531 1.1052

Blial) £ 5l (1 2 e B jaiall (e o) ) 4 cilila) Jan gia (32) pd) Jg2ad)

L sie e a5 (Purchase 2) siall obuall s siall () (31) @by Jsaall e sy
Intent To Buy From The ) Jadall (e ol il Axiy Galdll aal Hll ) saall &l jle cilils)
oiiall o gia (e ST 38792 il Y dan sie (IS5 ¢ Sl 5 (SEN Glaiu¥) e S (Store
e sl o 5510 = 0.000 Of 3l sl Aell t HLial 2S5 Cu (32) a8 Jsaall 83 52l 5 (3)
o ital) s il G 9 s (38 2 4l J gl (S il iay 138 5 6= 0.05 AV (5 s
g s (e 338U aranal aladind vie jaiall (e o) Al 4 aa gy e 5 (3.8792) bl Jas giall 5 (3)
Al 3 d sal (Closed Window Type) Glaall




2 adl ¢ 5l (e (s e 354l (Purchase 3) adall (e cllgiviall o) & 40 4l jal -3
&V sad) Ay One sample t-test Jalad alasiul o3 ¢ (Abstract Mannequin Type)
A5 IV i) (e JSI 82U ppanal 35 ey aiall (e ol 5l A ey 2l
43 )34 5 (Abstract Mannequin Type) sl & sill (e e Z3sad (aje o dus

(3) 525 Uaiall o giall ae daall ) A s cildas s

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Purchase
3 60 3.7417 77154 .09960

) £ il (e e Eigall sadall (e o)l A s Ja gia (33) ad) Jgaal)

One-Sample Test

Test Value = 3
95% Confidence Interval of
. . Mean )
t df Sig. (2-tailed) i the Difference
Difference
Lower Upper
Purchase
. 7.446 59 .000 74167 .5424 .9410

) £ ol (e e Eigall saiall (e o)l 4 i) Ja gia (34) ad) Jg2ad)

L sie e w35 (Purchase 3) Lsiall obuall s siall () (33) @b ) Jsaall e sy
Intent To Buy From The ) Jadall (e ol il Axiy Galdll aal Hll ) saall &l jle cilils)
ol o gia e 58137417 LAY dass sie (IS5 ¢ SE 5 O Y Qlaial) (e JSU (Store
Oe sl o 5510 = 0.000 Of 8l sl Aell tHLial 2S5 Cu (34) a8 Jsaall 83 52l 5 (3)
o ital) s il G 9 s (38 2 4l J gl (S il iay 138 5 6= 0.05 AV (5 s
(e e el pladiul e il (e ol il A0 aa 5 45a 5 (3.7417) @) Jaw il 5 (3)
Al 318 sl (Abstract Mannequin Type) 2l & sl




liaal) & il (e (i e #3554l (Purchase 4) saiall (e vl ¢ 15 4 4l a1 -4

&Il saall Y One sample t-test Jalad aladinl o3 ¢ (Plus-Size Mannequin Type)
@\J\jiﬂm\ u\éﬁu‘}{’\wdﬁ'&d&ﬂ\*@h_’)m piall (pe el Hdll 40 e _)HL.SM\J

4 Jlia 5 (Plus-Size Mannequin Type) (Licall g sill () (12 jo Z3gad (s o &5 Cua

(3) 525 Uaiall o giall ae daall ) A s cildas s

One-Sample Statistics
o Std. Error
N Mean Std. Deviation
Mean
Purchase
4 60 3.9708 .82222 .10615

Aiaall £ 6l e e igall jadall cha o) ) A cilila) b gia (35) a8 Jgaad)

One-Sample Test

Test Value = 3
95% Confidence Interval of
. . Mean )
t df Sig. (2-tailed) i the Difference
Difference
Lower Upper
Purchase
; 9.146 59 .000 .97083 .7584 1.1832

(oliaal) £ 5l (1 2 e g gall saiall (e 5l ) & ilila) Ja gia (36) pd) Jg2ad)

Lo sie (e a3 5 (Purchase 4) siall  oluall Jas sidll o (35) b ) Jsaadl sy
Intent To Buy From The ) sadall (je ol all 43h alddl aol )1 saall &l jle UL
obiall Lo gia e 58139708 lilaY das sia OS5 caal Sl 5 Gl i) e S (Store
e sl (A 5sig = 0.000 O sas sl duall t s 5 Cua (36) A8 Jsaall 83 521l 5 (3)
o _ital) o il G g s (38 2w 4l J gl (S il iay 138 5 6= 0.05 AV (5 s
(U e Zasad aladiu) die jatll (e el JAN AL a6y 4305 (3.9708) gkl Lo giall 5 (3)
Aamll 318 sl (Plus-Size Mannequin Type) Gslieal g il




Zigal £ 919 (Window Type) saiall dgal g asanal £ o8 <l piiiall G Sl Al ja
Intent To Buy ) saiall I Jsdal 4 le aadiuall (Mannequin Type) uad)
:(From The Store

ol 38 g arenal ¢ 51l e g 55 IS jaiall ) Il 4l Y cildas gia 43 lad]

g sl (e adall 338U araal s / (Open Window Type) 7 siéall & sill (a0 jaiae 83U avanal)
g5 S il ) Jsaall Al allay) cilas gie 45 5l 5 ¢((Closed window Type) (slaal)
Abstract Mannequin ) 2_saall & sill (e G2 e 73 sai) daddiusall (i jall Zilai ¢ 50 (1
o3y Jelddll 5 ((Plus-Size Mannequin Type) (Liedll & sill (4 (2 je z35ad 5/ (Type
(Two Way Anova) Ul (il Jalas aladiul &5 aseliaill

Descriptive Statistics
Dependent Variable: Enter

Widow Mannequin Mean Std. Deviation N
abstract mannequin type  3.7083 .90754 30

open window  plus-size mannequin type  3.9000 1.01837 30
Total 3.8042 96121 60

abstract mannequin type  3.4500 1.01582 30

closed window plus-size mannequin type  3.5250 1.16217 30
Total 3.4875 1.08283 60

abstract mannequin type  3.5792 .96385 60

Total plus-size mannequin type  3.7125 1.09972 60
Total 3.6458 1.03184 120

sakall g gdal) &g cilila) Ja gia (37) pd) Jgaall

paebaill 153l (g g 53 JSI il i) o gia cp G (37) 4 Jsaall s

13 328N avana’ Gl das s OIS Cua (Enter) Ladell ) Jsaall A jueiad deadiill
Abstract ) 2aall & gill (e (iaje 73 541 xa (Open Window Type) 7 sidall & gill

Tisad ez sl g gil) ld 338N aanal illa) Lo gia g ¢ (3.7083) = (Mannequin Type
O b giall Jesa g ¢ (3.9) = (Plus-Size Mannequin Type) (stiaall & 6ill (0 (2 e

&= (Closed Window type) (ataall & gill ild 338U aranat illa) Jaws gie (e Ll ¢ (3.8042)
33Ul bla) Jaw sia 5 ¢ (3.45) = (Abstract Mannequin Type) 23l & 8l (e (fa je 73 gai
Plus-Size ) (stieall & 5ill (10 iy 73541 #a (Closed Window type) (3taell arenatll il
.(3.4875) S (b sidl Jasa 5 ¢(3.525) = (Mannequin Type




Tests of Between-Subjects Effects

Dependent Variable: Enter

Type [l Sum
Source of Squares df Mean Square F Sig.
Corrected Model 3.6442 3 1.215 1.145 .334
Intercept 1595.052 1 1595.052 1503.615 .000
Widow 3.008 1 3.008 2.836 .095
Mannequin .533 1 .533 .503 .480
Widow * Mannequin .102 1 .102 .096 757
Error 123.054 116 1.061
Total 1721.750 120
Corrected Total 126.698 119
a. R Squared = .029 (Adjusted R Squared = .004)

il ) Jsaa 4 Anova S Jsas (38) ady Jgaad)

G o e JSl A lila) e Aadll) Cillaw sl ClB 5 58 (38) a8 Jsaall s
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(Open Window Type) ¢ sidall g gl (e (a je Agal g alodiol G (38 a0 ¥ UL g Al
saiall ) Jsaall s e 3L (Closed Window Type) Glaal g Al (e e Al
Zisal el (Two-way Anova) Jbis) dagis ()f aai (38) ady Jsand) (I 53 s2lly Laail
Gillass fle (s A B8 2 Y 45 23 134 5 5ig = 0.05 < 0.48 :(Mannequin) =a_~])
Abstract ) 2oaall & sill (4 (e 73 sad aladinl G (38 a5 W UL 5 dnall Clils)
);*-’\-m-’ (Plus-Size Mannequin Type) (sl &}'\5‘ e u e Giin s (Mannequin Type
Jsaall g sa )l JOA (e el Cpda Cr Jeldll il Lnally Ll ¢ aiall Jsan 4 e
XS (Window*Mannequin) Jelé&ll el (Two-way Anova) DA dau Of an (38) A2
Y ade g ddall Alila) Glan fle n s p s 308 2w Y JWlbs sig = 0.05<0.757 1
(e & 55 ) & (Open \ Closed Window Type ) 3 sl (pie 53 (e & 55 (51 aladinly (558 22
SV dsaalldy e alidy (Abstract \ Plus-Size Mannequin Type) usa ) zled (e g

il




Zigal £ 919 (Window Type) aiall dgal g asanal £ o3 <l piiiall G Sl Al ja
Intent To Buy ) saiall (s ¢l &0 44 e axdiall (Mannequin Type) uaadl
:(From The Store

ol 38 g apanai g5l e g 55 IS saiall (ga o)l Al ) cildan gia 4 il

g sl (e adall 338U araal s / (Open Window Type) 7 siéall & sill (a0 jaiae 83U avanal)
g 9 S el (e el il 4l cilla ) Sl gie 43 )éa 5 ¢((Closed window Type) (il
Abstract Mannequin ) 2_saall & sill (e G2 e 73 sai) daddiusall (i jall Zilai ¢ 50 (1
o328 (m Jel&lll 5 ((Plus-Size Mannequin Type) (sliaadl & ill (3 e z3sa3 5/ (Type
(Two Way Anova) Uil cpbal) Jalas aladin) o3 asebiall

Descriptive Statistics
Dependent Variable: purchase
Widow Mannequin Mean Std. Deviation N
abstract mannequin type  3.7667 .64639 30
open window  plus-size mannequin type  3.9000 .80836 30
Total 3.8333 .72875 60
abstract mannequin type  3.7167 .88992 30
closed window plus-size mannequin type  4.0417 .84354 30
Total 3.8792 .87514 60
abstract mannequin type  3.7417 77154 60
Total plus-size mannequin type  3.9708 .82222 60
Total 3.8562 .80222 120

sakall (e sl ) A cilila) Ja gia (39) ad) Jgaal)

paebiaill 153l (g g g3 IS il lila) ildan gia cp G (39) 4 Jsaall s

13 328N sl illa) a5 OIS Cus (Purchase) sadall (g ol pal A5 puatial daddill
Abstract ) 2all g il (4 a je =3 el xa (Open Window Type) 7 sidall & il

Tisad e sl g gil) ld 338N aanal lls) Lo gia g ¢ (3.7667) = (Mannequin Type
O b siall Jesa 5 ¢ (3.9) = (Plus-Size Mannequin Type) (stiaall & 6ill (0 (2 e

&= (Closed Window type) (ataall & gill ild 338U aranat illa) Jaws gie (e Ll ¢ (3.8333)
Gl b sl g ¢ (3.7167) = (Abstract Mannequin Type) 23l & 8l (3 (2 je 73 gai
Plus-) (stieadl & 5l (3 imse 73541 aa (Closed Window type) (ataell aranatll 0ld 33801
.(3.8792) UK (s sidll Jasa s ¢(4.0417) = (Size Mannequin Type




Tests of Between-Subjects Effects

Dependent Variable: purchase
Type Il Sum of

Source Squares df Mean Square F Sig.
Corrected Model 1.9142 3 .638 991 .400
Intercept 1784.480 1 1784.480 2772.239 .000
Widow .063 1 .063 .098 .755
Mannequin 1.576 1 1.576 2.448 .120
Widow * Mannequin .276 1 .276 428 .514
Error 74.669 116 .644
Total 1861.063 120
Corrected Total 76.583 119
a. R Squared = .025 (Adjusted R Squared = .000)
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