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Abstract:

The study aims to find out the effects of adopting the countdown as a warning tool for an
upcoming ad and ad length, on the recipient's attitude towards this ad, depending on the program
induced mood (a program or a video clip). The pretest helped in identifying the most videos
that induced the required mood (positively/negatively), then a main study was conducted on
approximately /300/ participants, through /8/ experimental scenarios. The results of the study
showed that if a countdown preceded a long or short advertisement that appears within the
content negatively affects the recipient's attitude towards the advertisement, whether the content
induced a positive or negative mood.

Keywords: Program-induced mood, countdown, attitude toward ad, ad length
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