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Abstract

This research examines the effects of the geometric shape of the product display
method (pyramidal, circular, tiered, standard: stacked on top of each other without a
specific shape) on the shopper’s response, in addition to the modifying role of gender

in the shopper’s response.

The practical study was based on conducting a field study in a supermarket to measure
the actual sales of the products that were chosen as stimuli according to the four
display methods. After that, a main study was conducted with the help of /229/
participants, relying on the questionnaire to collect primary data via /4 / experimental
scenarios, and then analyze the data and test the research hypotheses using a set of

statistical tests within the statistical analysis program SPSS.

The research results showed that the method of displaying the product in a geometric
manner has an effect on the shopper’s response, (purchase intention, perceived
display aesthetics, shopper’s attention, perceived display novelty, and perceived
difficulty of display), which may be positive or negative depending on the method of
display used. The hierarchical method of displaying positively affected the shopper’s
response, compared to the rest of the display methods. The results also showed that
there was no modifying effect of gender on the shopper response according to

geometric display methods.

Key Words: Geometric shape of Product Display; Perceived display Aesthetics;

Shopper's Attention; Perceived display Novelty; Perceived Difficulty of display.
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delis 8 Bgale 3 cld el Ly cdabiad) losacailly dpvaigh JKEY) (gt alial
b on Wkl o lgahaea @lahall o2 @S5 A8hal aghlis muiall e GSlgindl
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(Gonzalez 4wy Caaitiulg ¢Sl UK clasleall e canall ebid Tl il glaally S S5y
Gl 40t Bdld v o) A e i) (e b A Ll Jss il et al,2021)
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Y ol el o gt 8aay Gaall Gl Cilye 230 3l & Gadll a3l il ciiall Ciliue

) Gase Byb daalil T Lalaal g &by

Gllaiud A& @lBbaY) of (Tifferet & Herstein, 2012) duly mil cijelsl lly o Gl Jleg
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Lacaillg cLagaal eylll g daladll G gediall dolaiiaa) (8 5350 &) ClBEAY) 228 (Sl (e L) e gill
Clig b angy Y il (Kwon & Shin, 2006) (Chandon et al, 2009) (Jw)d Cun 288 olasy) ad dalaaaY
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Y e IS lagill mis & daalsall Auyall s2gl (Ko 4l Cus (e Ayl JS Gy (i suiial
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i) pae 4k 1.1.2
ae Bhy (Sl giiall (s asghe o il s
el Gas aggia 1.1.1.2

s s peadly Jgud Llas by Product Display Method  jaiall Jala gl e Ayl daly
lgaal Lol Calaal Gaiatl cliaall 4aje l€a ) ALY 5a1) jaie Jad pald oS b i)
pady (i gadiall oLl (adag (Garrido-Morgado& Gonzélez-Benito,2015) aall ddaii b c)yill auni
«(Han et al,2022) dlaill Gladlall Slgioall EBluads juaty (4 abdall je) BV c)al
Aad) jalbie Ja1s Syeally LGN crlaniall dihise e (Slaly Byh pladial e 5K 5 aa

.(Han et al, 2022) «(Inman et al, 2009) ] Gl _clax¥) o)yl ddlan) s,y ks d55al)
( ) «( ) & g\, ls
miall Gage o1<e2.1.1.2

Ll Clpen ¢« yaiall dgaly tlgaal (SU o 4 calad (<5 d5aally el jalie 8 colatiall o el
Lol (mpall 8L ) AELeaYl o aall Llgs cNVglag dualall ajel) ciliaie) diacaially yaiall
abie ST e sl &t il Gaje Gyl (2) @8 JSA) maagny (Han et al, 2022) gl e

SWalmart <yl g5’ IS:U.J & Al



Walmart <SHle jise Jals cilatiall (me Byly oSWI (2) J<al

Antonio Maldonado (2020), “Inside the World's Largest Walmart” (accessed December 13, : juaal)

https: //youtu.be/AZG87Z_B7zI?si=zUCSIWStTV5gZKPG] 2(023), [available at

saal) Llgs gl e giiall gae

Lley Sy Ajailly Alad) jalie Jads Clyaall dilgs A Bagasa Aisle Tables jeall dulgs cYglla (45
aa YA Jad I clatidl (mje ajaal ciflall sda aladia) J) calatiall Gagl Al )
(haall CGishS said) 8 AT Gl b lpmye o Lo Wle Jy Lo gl clatiall (o pey olESY)
Adld ay cAagadll Cladhin¥) ae Gilsn Lo AL ol iy potill duilia) dusal Ciucay Lae
daloall Pl macd sabiall 038 8 Cyaall arana Ayl (Y Tl £35alls A jalie b 2lasiu)
238 s slial) Caghyll UK e Lol Aahiae (5% gules b pase laie gy e Lo 32

aal) Algd EYgUa (56<0 ccaghyll (e o lgale AdliAag deglia (aye Byl aladiul AulS] oYUl
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) o ST e lasbeall e Javsio Sgie (ajm et Jausie pas G A ) dnds

((Han et al, 2022) «lg} g ll &y A dulaill Aadkall ol misall (sl ae Lgis! dallae sale aiy
O LS ALalS L 5asmgall Capll dalias "cllidd’ oY i) ol ladly UGlSa yaal) Ll sl yias
Ja (Karg ¢(Garrido-Morgado & Gonzalez-Benito, 2015) Luwi (ala e c¥slhall oda oL
o O oSaal (e G VUl oda ()l€a daaY ALY cductay) @y Yl sl e culatidll
geial o Galay 135 . padd) On ealgll il in) Lgadsal Dl e Bao Lgailas (sBguiial)
ALYl )l o sagagall Glatiall pues saaliad Ghaddl alies jue e el Goady )
(hal bhaall cilaial (gas A Cheall Gow Oarar Y) pasal 0o Alae (aa ol G gudial)
sar O Lo Jgaall cl€al ailin ciYlall oda duaaY Tylaig Gl dagig (Han et al, 2022)

.(Garrido-Morgado & Gonzalez-Benito, 2015) lele
il pap G0 3.1.1.2

Lo JS& Ao lgaiifg iiall cilaag (e 22e HLid) a5 Product Display Method ziiall (i je daiyka
dahy clanidl (s o) (Sasg ¢(Bloch, 1995) (Hollins and Pugh, 1990) Guee o il (gaail

:(Cavazza & Gabrielli, 2015) Jull J<al) e dd, Il D5 38 455l jaia

Wle a regular, simple, familiar display shape Lo sl @ile < claiiall e dayh -1

lgany (358 G_ud\ le j Calaniall a9 Lgi «(mostly parallelepipeds) GLM‘)I\ Gl O L
(ol (s Uiy 5 ) 5 Lo Vi) e (S8 e mnd

Gyhs y2l< an irregular shapes (creative shapes) (saldel ye (S5 Glaiidl (e ddyh =2

Qe le oo sf (@la ISE e (mpal) dila Uiny 3 iy Lo Ving) 55l 2 f dielsy
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Coca-Cola— lgaliia (4 jel diglae drayp )c 42yl Coca—Cola Yo IS A< 50 Crardiia 1 JU
%13 Aty Slanall 5255 ) 53l Laa (3) a8y JSEN (pn LS ¢ el Ailgs Algla e Zero
a meaningful ¢\gedcay il Gloa o JSE il (S8 (age dala Aladiuly s dayha -3

Uisy gonge p& sa9 shapes (i.e., volumes magnifying real objects)
i) o ol Sl GAY) Glayll Gyl amen dlaial Gl e 8 5 4l ) lay) saas
AL 5 Cilaia pladiuly gajall @b JB Juw o) el il Baaatia Clasg aladiub

Coca-Cola 4yl oladl &3ila (yaye dayh e Jis (3) J<a)

REAL coge TASTE

zero | MG | REAL CoRPIana UGAR

IT"S POssiBLE

“INVERTED PYRAMID" ol SUGAR & LligeROSSIBLEL
DISPLAY o et o [

THE BRIEF

ALl of our material: ven POS, had to reflect

THE SOLUTION

Coke Zero bottles and cans were neatly stacked
into an inverted pyramid - an unthinkable yet
functional spectacle for shoppers.

THE RESULT

The Inverted Pyramid display vividly separated
Coke Zero from the sea of sodas in the shelves.
Clear proof was the 13% sales increase in
select supermarkets and groceries since
installation of the special stands.

Leo Burnett (2010), “Coca—Cola Zero Inverted Pyramid,” (accessed December 13, 2023), : juaal)

[available athttps://www.adsoftheworld.com/media/ambient/cocacola_zero_inverted_pyramid].
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@ smiall busg giiall e @k 2.1.2
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Loy Bl £dle] Ao Mlfie U ol gy A5atll jalie aladia) leall ggied) e 24
st BES L ady wd) saddl Ll Aaadl L jpen (85 Aulatll AW el ol L) Cings
4.5,aY) Ogilvy Action 45,4 Lgial 4y iy Gus . (Chandon et al ,2009) «(Egol&Volimer, 2008)
G bl b 19l lsetiall e %60 e )l Lo of (BleYly Gugdll Jlae b daiadil

.(Han et al,2022) _aiall Jals (myall diyhay il cbjidiall (e %24 daas Gy el

o) e Glagead ani ciila ) (apad) Bylas alaia¥l ¢ (Han et a1,2022) G i LS
giall i Gage Bygpall Ga adly 11115 ) daad iyl 8 dangia 8l ) g2 casls O
sy oSe o sl e Yo bee el cliles c¥lag Cagh)ll Ao (el Jie degiia oSLl
canly ob aiall daly (g edl) Gl sl e dag el cilaiiall o @il cajelily eyl

(SAY] ayll Gyl gaes G laaall (e da Jlef e

o ) Bl o € il L s pasll Gl o ciluhs Bae cuelil cfilas Gl b
@ bl An ien w4y atall JAly el g sl Slen) A s () asag pre Als
v HUS el daph Hlie) Ao (il S Aiagyme Gl aging) daa gudall
ciall Jos dple Cluadiy Clafies dgag ade dic Lagad (Bguiall olil A& Contextual Cue

.(Neff, 2008) (Chandon et al, 2009) (Gabrielli & Cavazza, 2014) . _xa g y2all
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Aol 55 Al hla] b aiall Jals sl ol of ) ALl ciluhall 3l s

cilatiall (oaje Ayl Gl loe) £l Halll & 5@ adde slug ehall Llsiy (Ol (§suiall

miall Gag by zisa 1.2.1.2

Gl aladial ()9 pall (e 4 «(Garrido-Morgado & Gonzalez-Benito, 2015) dulyy iy
G e daal) cudial G Aa g Al aie Jal ehdl) e dmadng cllgioad) sl Lk gud
Gaind 8 aa Lty (pseial) ol 3 555 Ao Ll i€ il Jabs cilaiidl page il Ay

o) Gl paal) zigal b gals J<E clual) sda ciing (Al CalaaY)

Display Direction (sajall sladl " 1 dadag cilatiall ymje 44K (au :Display Form () GSJA.]
g_*d\ daluall ¢(Nordfélt et al, 2014) Display Formation (sl J&5 451,k ¢(Deng et al, 2016)
Space-to—product ratio of the display _zayell daliall LK) daliall ) 4o Cladiadl iy Lgallan
5, ¢(Castro et al ,2013) Display organization (!l alats 421,k «(Sevilla and Townsend, 2016)
Digital display <8}l (a)sll ¢(Parker and Lehmann, 2011) Shelf scarcity g8}l & calaiiall
(Breugelmans  online virtual display < yii¥) adlse Ao 39 3SIV) (2 y2ll ((Roggeveen et al, 2016)

."(Razzouk, 2001) Display completeness il 4 claiidl Jal& <& Campo, 2011)

b AN tdedug el dandd) Adbudl chlay) ) by :Display Context (asll (luw
Coordination of product grouping <ulaiiall Cile sans (awii 421yka ((Fiore et al, 2000) Scent aidll
Surface material of the tablecloth =l <¥glay Cagd)y CJ“"j g5 «(Lam and Mukherjee, 2005)

Spatial layout of the (iajall Jalsag Cilaiad Sl awdadsll ¢(Zhu and Meyers-Levy 2009)
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Assortment organization calatiall 4L<an (,.da.u «(Cavazza and Gabrielli, 2015) display stand
."(Sarantopoulos et al, 2019)

ing LehliY Bouiall dsle o (ayll JS80 dinyhag papal) dalioe il gy (b Lad asiin

¢(Inman, et al, 2009) 4.}y cin Space-to-product ratio of the display _a ) dalocal Lol
Cilassal) 53 adly %39, %19 G s dsasy Gapell dmnadal) dalisall s o 25 Cilasall ()
<sth 2gng el o xSy ¢ anall (& el (o (Kan 58 58T g el e Giguiiall s
lgiug s latiall uSlgiaall gt (e 0% WY (Han et a1,2022) djailly el jalia b jadl) dilgs
ey alaia V) rng L) sang (el e i) aag Y lld Ggaiatl asly ¢opil) A e 13 il
ol sl (Grewal, 2020) o351 Le 13ag (Asstigl (el ()l Jadis 38) culaiiall Llds (aje (B)ha
o Aaadlg ducladY) ajell (kg Cilaia 4Baat (g3l 'visual salience bias' (gyadl g 5l Taal J)
o Al dinlay Giag yaal) sl )l dlldial (e 2 o) 4ld e rad) 9 138 Gy cdllginall
oalal) Jaly Jsaills gl el (ysfguiall lgy JSa Al ehydll cDluaing dgY) clie) degans
.(Zhang, 2006) ,(Allenby & Ginter, 1995)

Gy Al Ela¥) Gl (3 geciall sl < la,5ili Display Formation (aal) JuS&5 (3l dually Ll
Balia L Lo sy eBialdl e aa e o 520 i€ (mal Bla (o Al sl dullady
Pl 03 b 5ol DLy agal) (Bl gl

sk HY) Japall diph o gl bl a6 csasale IS pdliad) s ik gl —
o5 die %00 iy daadll s2a iy Cua clghalill o aajatals cilatiall (pSlgiiad) ol Cda e
Cen WS ((Kahn, 2017) Lagaladl dayplall ) 1Y) 4 daphall e Jla) Jue Ao Rl age Aoyl
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Jen Bishop (2014) “ First look at the H&M Home range in the new Melbourne store” (accessed: December

13, 2023), [available at: https://theinteriorsaddict.com/first-look—at-the—hm-home-range-in-the—new-

melbourne-store].].

oLl id Clatiall (aje dayha Juadl G (Deng et al, 2016) dudys Canisind gl uin b oSy
Ay clle s (Blocking' ki) Gayally bl Gyl g A3lae &Y Gayed) diph 4 (Gsuiall
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26


https://theinteriorsaddict.com/first-look-at-the-hm-home-range-in-the-new-melbourne-store
https://theinteriorsaddict.com/first-look-at-the-hm-home-range-in-the-new-melbourne-store

e il Whas el USE 05 Lavie ebl & o L (ool b ela) Gl dug,
I8 0sS Ladie b ey B0 ol o(A008 Lbs (<8 o 8l iy Clgie (je die U
s WS (A8 b IS4 e diaea ol Cilge (e die JUa) Gpillaie e aisall Liiag (e yal)

(5) & sl

A0 A (S8 e ALl g pde Clge e ik (5) JSal

9 ?QQ‘..“.%..'D.OOC.:OO'O‘.!QO&

“.‘ o-‘o-ov'o-'o“%_-';o

Gimmicky or Effective? The Effects of Imaginative Displays on Customers’  ¢(Keh et al, 2021) 4w}y : juaall

Purchase Behavior

Ljlae Bpticeall alealy JKEY) Jucain ) Oslaey Slgiaad) G (Bar& Neta, 2006) 4wl cuily LS
Juaiti (Becker et al, 2011) 4y canitivd Al e (il e (Sl asalall Wghl ld JIKaYL
Chandon et ) dulys Ciaiag Jeate Bl (g cBpicsall JIKEYT o Wlg 3l <3 JIKEM Slginndl)
Bale b (3a3 a) coiially cllgiall alaial oy WS il aje sgag 2ae 212 WS 4 (al, 2009
(Carbon, 2010) dushys ST 1yals o(anls s Lgd B Cashyll A aall cillgd el e (myelly

el e Ay yral JIKEN slgiad) c s sty sl e

27



Alad pm e laieS )yl dilgs Algl duaal e 2l Wia bl e a5 Ll da 3
@l wns e 5yl Gon eehall Lo aajuinty (o gutiall ol 281 13 (ajal) (il duaaly
A gl Sl Calaal) gaas 8 AR ST e el Brh e

JKal apal) Bl 5l A o pals IS Gl e 5S4l ) slay) jass >
Pedigl Gapall diph ot (Sa G el il sl e Ly jre desiie dpwaia
PUSE) Dawaia JISE1 Bae b el adi (e Baasie Cilang aladiuls Wajlis) &5 page ddnha Ll
(u3a) lgan ias 5 Loads Lages o Lol lpcans ity 8 (Lol )tie 6500 ¢ carp
(Ui i AS)n dugra 55 o slad) iy o Adleall daalill he s

dahy dijailly Aad) alie 0 e 8anl) CSHle g )b Blal Jlge a0 clldg aalil sgn >
daayel) daclaY) (myall By axdies Leosale a3l ) cagodl deaticadll ajell B3k e (L9
by s I8 cilaial) S siatie (b Gapetll Sladliiul (e gaS (Aa,aially 4 yilally
Qg A Jall s LS i) lara dllia 5S Lavie Ll (apad) 42l alasia) 2y Leiy

bl s aadanl dala llia 055 clatiall e callal) gl Gua calieY!

Cilagleal) dallaa cilhiy mita) gae @b 3.2.1.2

Clyiall ¢y gpaivers sSlginl) ity (oS aghl aaaid llgiaall () Cilasbeall dallaal il ylai sae llia
ool pasiidy yainly il sda sk (L8LAN hhal 33 Gllee 3 dalial clogleally dpal
ehall iyl didlie Cndl 138 (8 s (Aisetl) A3l (B Syaine st Bl (A GSlginnal) sl
Aol Ao laydliy L8Lud) Jalgally Al Cilyfiall 3sa0 pulad (<8 Laghali ¥ SOR 5 o liay]

« (3 guiial)

28



‘._.,.GLA.AN\ gAY :\.3)}:43 candl Goh claglia dalleas 3.2.1.2.1

(6) A3, JS&) (Stern, 1962) Hawkins Stern 1 Impulsive Buying Theory =B eyl Aplas cay
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Goudiall (et Ldlaial) 8al) Cuwn lldg %40 dowsy Al Laladdl) ye ohyal) ddldaly ¢l ydll

l
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Algieall dallas dipla il aialy & (Bloch et al, 2003) 4aay 3l (Likelihood Framework)
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